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Dairy Packaging in Thailand

COUNTRY REPORT | AUG 2022

ANALYSIS

KEY DATA FINDINGS
Total packaging retail volumes increase by 5% in 2021to 87 billion units

Paper-based containers is the best performing pack type in 2021, with total packaging retail
volumes increasing by 8% to 18 million units

Total packaging retail volumes are set to rise at a CAGR of 3% over the forecast period to 10
billion units

2021 DEVELOPMENTS

Rebound to growth in packaging volumes in most pack types, but not to pre-pandenmic level
Dairy packaging volumes witnessed a notable decline after the onset of the COVID-19 pandemic in
2020. In 2021 retail sales continued to be impacted by the third wave of COVID-19 which hit Thailand
in this year. As such, although dairy packaging volumes saw a rebound to growth over 2020-2021,
they remained below pre-pandemic levels. In 2020-2021 all dairy categories returned to growth in
packaging volumes, which helped drive growth in certain pack types. For instance, in butter and
spreads, after a year of strong decline, the rebound in sales drove growth for thin wall plastic
containers and flexible aluminium/plastic over 2020-2021. However, some pack types suffered
continued declines which were often nothing to do with the pandemic. In milk alternatives, a
continuation of the move to brick liquid cartons was seen, leading to decline for glass bottle
packaging, as despite being recyclable, glass is heavy to transport, and also fragile.

© Browse all themes.

Drinking milk products retums to growth, driving an increase for brick liquid cartons

Some retail channels showed signs of recovery in 2021, as consumers gradually shifted back from
traditional grocery retailers, which had benefited from their close proximity to local neighbourhoods,
to modern grocery retailers such as hypermarkets. This helped support the recovery of categories
such as drinking milk products in 2021. For example, packaging volumes of brick liquid cartons, which
is the main pack type used for drinking milk products in Thailand, declined notably over 2019-2020
due to the initial pandemic impact, but recovered to a large extent over 2020-2021as these are
increasingly considered essential products.

Creative Economy Agency (CEA)
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SEARCH RESULTS /

Brand Shares i | How do keyword search results differ from tree search results?

Global - orical Owner | Historical | % breakdown Category Definitions | Region Definitions | Calculation Variables

CONVERT DATA

CCHANGE SHARE TYPES

 GROUP SUM

2016 ~ | 2021

apRY )

Geography Y
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand

Thailand

Category
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food
Better For You Packaged Food

Better For You Packaged Food

Brand Name Y
Dutchie (Dutch Mill Co Ltd)
Meiji (Meiji Holdings Co Ltd)
Halls (Mondelez International Inc)
Ayam (Denis Fréres SA)
Botan (Osotspa Co Ltd)
Carnation (Nestlé SA)
Best Foods/Hellmann's (Unilever Group)
Smucker's (JM Smucker Co, The)
Orchid (Mali Group 1962 Co Ltd)

Lay’s (PepsiCo Inc)

Birdwings (Mali Group 1962 Co

Heinz (Kraft Heinz Co)
Dutch Mill (Dutch Mill Co Ltd)

Healthy Mate (Sampran Food Co Ltd)
Birdwings (Thai Dairy Industry Co Ltd)
Heinz (Heinz Co, HJ)

Orchid (Th: airy Industry Co Ltd)

Smint (Perfetti Van Melle Group)

Company Name (GBO) Y
Dutch Mill Co Ltd

Meiji Holdings Co Ltd
Mondelez International Inc
Denis Fréres SA

Osotspa Co Ltd

Nestlé SA

Unilever Group

JM Smucker Co, The

Mali Group 1962 Co Ltd
PepsiCo Inc

Mali Group 1962 Co Ltd
Kraft Heinz Co

Dutch Mill Co Ltd
Sampran Food Co Ltd
Thai Dairy Industry Co Ltd
Heinz Co, HJ

Thai Dairy Industry Co Ltd

Perfetti Van Melle Group

Data Type

Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP
Retail Value RSP

Retail Value RSP

2018 Y 2019 Y plorl]
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You searched for:
CLOSURE TYPES (1): Lotion Pumps

CATEGORIES AND TOPICS (2): Hair Care Packaging, Beauty and Personal Care Packaging

GEOGRAPHIES (1): Thailand

STATISTICS

GEOGRAPHIES CLOSURES
Volume sales of packaging closures by type.

CATEGORIES AND TOPICS

Beauty and Personal Care Packaging Thailand
Hair Care Packaging Thailand

VIEW FULL DATA SET

CLOSURE TYPES
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You searched for:
CLOSURE TYPES (1): Lotion Pumps

CATEGORIES AND TOPICS (2): Hair Care Packaging, Beauty and Personal Care Packaging

GEOGRAPHIES (1): Thailand

l STATISTICS l ANALYSIS

GEOGRAPHIES CLOSURES
Volume sales of packaging closures by type.

CATEGORIES AND TOPICS

Beauty and Personal Care Packaging Thailand
Hair Care Packaging Thailand

VIEW FULL DATA SET

CLOSURE TYPES
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Historical Category Definitions | Region Definitions | Closure Definitions | Calculation Variables

CHANGE STATS TYPE  ~r

Pack Type Definitions |

CONVERT DATA

2016 ~ | 2021 ~ (G

Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand

Category
Beauty and Personal Care Packaging
Beauty and Personal Care Packaging
Beauty and Personal Care Packaging
Beauty and Personal Care Packaging
Beauty and Personal Care Packaging
Beauty and Personal Care Packaging
Beauty and Personal Care Packaging

Beauty and Personal Care Packaging

Beauty and Personal Care Packaging

Hair Care Packaging
Hair Care Packaging
Hair Care Packaging

Research Sources:

Closures Y

Lotion Pumps
Lotion Pumps
Lotion Pumps
Lotion Pumps
Lotion Pumps
Lotion Pumps
Lotion Pumps
Lotion Pumps
Lotion Pumps
Lotion Pumps
Lotion Pumps

Lotion Pumps

«

Pack Type
Total Packaging
Glass
Glass Bottles
Rigid Plastic
HDPE Bottles
PET Bottles
Squeezable Plastic Tubes
Other Plastic Bottles
Other Rigid Containers
Total Packaging
Rigid Plastic
HDPE Bottles

1. Packaging - Beauty and Personal Care: Euromonitor from trade sources/national statistics

Data Type
Retail/off-trade Unit Volume
Retail/off-trade Unit Volume
Retail/off-trade Unit Volume
Retail/off-trade Unit Volume
Retail/off-trade Unit Volume
Retail/off-trade Unit Volume
Retail/off-trade Unit Volume
Retail/off-trade Unit Volume
Retail/off-trade Unit Volume
Retail/off-trade Unit Volume
Retail/off-trade Unit Volume

Retail/off-trade Unit Volume

Unit

million units
million units
million units
million units
million units
million units
million units
million units
million units
million units
million units

million units

Y

2016

<

2017 Y ‘

2018
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You searched for:

'CLOSURE TYPES (1): Lotion Pumps.

'CATEGORIES AND TOPICS (1): Beauty and Personal Care Packaging
‘GEOGRAPHIES (° hailand

STATISTICS l ANALYSIS l DASHBOARDS

REFINE YOUR SEARCH

Beauty and Personal Care Packaging in Thailand
SELELLAE Analyst: Manan Shah
Country
CATEGORIES AND T Report COUNTRY REPORT | 28 JUL 2022
ANALYSIS Packaging volumes of flexible aluminium/plastic, glass bottles, HDPE bottles, metal tins, PET bottles, speciality cosmetic containers and squeezable

plastic tubes used for skin care products increased over 2020-2021. Consumers continued to indulge in DIY skin care routines in 2021. This trend
picked up after the outbreak of COVID-19 in 2020, as consumers placed more importance on nourishing their skin than on wearing make-up, driving
growth in the category and the associated packaging volumes. M Read more

Shifting Market Frontiers
Q megatrends )
Q connectivity ) (Q convenience ) Bricfing

As some areas of the globe become over-farmed, over-populated, or otherwise reach their maximum potential, others gain prominence. Asia will

evolve as the global leader in population, production and consumption in next 10 years, including the growth of middle classes. Africa is another
Q middle class ) (Q mindful high-potential area; so are space and the Arctic. Finally, technology opens a new virtual market of young, technology savvy consumers across the

globe. Read more
Somomoniy (@)

® Browse All Themes
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Beauty and Personal Care Packaging in Thailand

COUNTRY REPORT | JUL 2022

ANALYSIS

Back To Results

¥ & 0

@ Browse all themes

KEY DATA FINDINGS
Total packaging retail volumes grow by 6% in 2021 to 2.4 billion units

Paper-based containers is the best performing pack type in 2021, with total packaging retail
volumes growing by 8% to 670 million units

Total packaging retail volumes are set to increase at a CAGR of 5% over the forecast period to 3.1
billion units

2021 DEVELOPMENTS

Skin care sees rising packaging volumes as consumers nourish their skin

Packaging volumes of flexible aluminium/plastic, glass bottles, HDPE bottles, metal tins, PET bottles,
speciality cosmetic containers and squeezable plastic tubes used for skin care products increased
over 2020-2021. Consumers continued to indulge in DIY skin care routines in 2021. This trend picked
up after the outbreak of COVID-19 in 2020, as consumers placed more importance on nourishing
their skin than on wearing make-up, driving growth in the category and the associated packaging
volumes. Meanwhile, in 2021 brands and manufacturers focused on reducing the negative
environmental impact of their products, as well as their packaging. Various brands launched
sustainable packaging that was biodegradable and recyclable. For instance, Yves Rocher launched
anti-ageing creams packaged in 100% recyclable glass bottles, and boxes made from recycled paper
sourced from sustainably-grown forests. In addition, in 2021 Aptar Beauty+Home, a Thailand-based
packaging development company, launched Purity Lite, a PR cap and tube combination that is 100%
recyclable and is a mono-material solution.

CHANNELS

SUSTAINABILITY
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Featured Insights

Cooking Ingredients and Meals 2023 Edition
Now Live on Passport

Opinion | 24 Oct 2022

What's New

Catch up on the latest product updates and launches.

CHANNELS

SUSTAINABILITY

SEARCH ALL CATEGORIES

DASHBOARDS

Visualise trends, forecasts and macroeconomic scenarios

using interactive dashboards.

COMPANIES

Find data, analysis and dashboards for companies.
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Clear Selection
Alcoholic Drinks
Apparel and Footwear
Beauty and Personal Care
[A—— Apparel and Footwear > Content you don't have access to. Use our industry
and category interactive dashboards.

Consumer Appliances
growth forecasts in an View high level trends and industry growth forecasts in an
Consumer Electronics — interactive dashboard. A - Travel Forecast Model

Learn more about updated travel flow forecasts, drivers of travel by
country, and run scenarios for different travel shocks.

Consumer Finance

Consumer Foodservice
LEARN MORE
-GD L

Cities Income Distribution Model
Learn more about the full spectrum of income segments at a city level,

Beauty and Personal Care Consumer Appliances spot trends and run scenarios.

View high level trends and industry growth forecasts in an View high level trends and industry growth forecasts in an
interactive dashboard. L interactive dashboard.

Commodity Price Model

View latest price forecasts for different commodities, adjust

assumptions, and run scenarios.
LEARN MORE
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Global Figure
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” forecasts, demand drivers,
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manager.

Explore »
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Market Size 3 @
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Featured Insights

Global Economic Outlook: Q4 2022
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Definitions

CATEGORY DEFINITIONS
¥ B

Alcoholic Drinks

CATEGORIES Alcoholic drinks is the aggregation of beer, wine, spirits, cider/perry and RTDs.

Beer

An alcoholic drink usually brewed from malt, sugar, hops and water and fermented with yeast. Some beers are made by fermenting a cereal, especially barley, and
therefore not flavoured by hops. Alcohol content for beer is varied — anything up to and over 14% ABV (alcohol by volume), although 3.5% to 5% is most common.
Beer is the aggregation of lager, dark beer, stout and non/low alcohol beer.

[ Alcoholic Drinks
Category Definitions.
Distribution Definitions

[# Project Definitions
Cider/Perry

Region Definitions.
Cider is made from fermented apple juice while perry is made from fermented pear juice. Both artisanal and industrial cider/perry are included.

Volume Definitions

RTDs

RTD stands for ‘ready-to-drink’. Other terms which may be used for these products are FABs, alcopops and premixes. The RTDs sector is the aggregation of malt-,
wine-, spirit- and other types of premixed drinks. These drinks usually have an alcohol content of around 5% but this can reach as high as 10% ABV. Premixes
containing a high percentage of alcohol of around 15%+ combined with juice or any other soft drink are included here. RTDs are usually marketed as products to be
Coneiier Elechronics: drunk neat, with ice, or as a cocktail ingredient. Fruit-flavoured, vodka-based spirits with an alcohol content of between 16-21% are classified here. Examples: Alizé,

Apparel and Footwear
Beauty and Personal Care

Consumer Appliances

Consumer Finance Ursus Roter, Berentzen Fruchtige, Kleiner Feigling.

Consumer Foodservice

Spirits
Consumor. Healih This is the aggregation of whisk(e)y, brandy and Cognac, white spirits, rum, tequila, liqueurs and other spirits.
Consumer Lifestyles

Cooking Ingredients and
Meals This is the aggregation of still and sparkling light grape wines, fortified wine and vermouth and non-grape wine. In terms of alcohol content, light wine usually falls

Dairy Products and into the 8-14% ABV bracket while fortified wine ranges from 14-23% ABV. Low and non-alcoholic wine is also included in the data (attributed to each sector as

Alternatives appropriate).

Digital Consumer Return to top

Economies & Consumers

Creative Economy Agency (CEA)
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Help Guide and Videos

You can select your preferred language for each video from the player's Closed Captioning icon. €8

‘CHOOSE A VIDEO OR GUIDE DATA EXPORT TOOL

ort: Getting Started
Keyword Search

Working with s

Working with Statistics - Group / Sum Function
The Search Page

Sector and Industry Pages

Data Export Tool
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Featured Report

Kingpins S/S 24

The influential denim supply chain event comes together in Amsterdam to share
information and industry innovations including lower-impact sustainable fibres, laser
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Gen X Eating Habits: Brand
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Despite high income and spending
on food, Gen X is still largely
overlooked as food consumers.
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habits and provides actionable
strategies for brands to connect
with their tastes
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Millennial Eating Habits:
Brand Strategies

Whether as new parents,
professionals or maturing adults,
Millennials are developing new
tastes. WGSN Insight explores their
eating behaviours along with
actionable strategies for food
brands and retailers
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China Grocery Retail:
Shifts & Strategies 2022

Despite new lockdowns, grocery
shopping remains essential. Value
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Explore a much-changed Tokyo, where
inspiring new concepts in hospitality, digital
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this city firmly back on the global map
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Embracing its role as Britain’s hub of
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