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Visual Arts

. Aadznisudany

(Performing Arts)

3. yiruAail (Visual Arts)
4. AUA3 (Music)
5. AANEURTWALARVIAL

(Film and Video)

(Broadcasting)

8. wanmuis (Software)
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1 Korea, Rep. 63.93
2 United States 61.04
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4 Israel 56.93
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6 Singapore 54.93
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Rank Country Score
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10 Denmark 50.43
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27 Malaysia 41.83
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Avg. Score = 31.19

Pillar 2: Creative Outputs
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(Country Level %"gﬁLﬁﬂfmamumimmmwaﬁﬂ LAY UUNNGY
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taat 1A (Input) Nadns (Outcome) LATHANTTNU
v 1 £ v a I3 !
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J’]uﬁavﬂﬁLﬁlﬂ’J?TadﬂuUﬂ’]iddLEGJJLLB% ququqjauaaﬂav]ﬁqqnﬂqiﬂj‘ GG
WAILNLATWAAESNAISH 91U 23 dayassuinadl 25667-2661 wudn @
Mgy daundl 7 1 (25567-2563) Tﬁmmﬁmw Wauifauyndssinnil
19391 aulszunauraaminaan Uit #5y wurlduiRuiy Tmmawq 1337
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¢ 1.6 vasulszanaranua AaUnssu wazassunssudNFANIan
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2. ndwgaunwdyyr WA90u1an Fqealutl 2657 tmda 10,779 Anealy
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Jeyrundsziansng q laun andims
nsUssAvsuaTnITaNUUUNAR ST
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2561 2562 2563
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O wulsinusuirsugnvaswassA

(MU2® : UN)



2561

anuau

anmyanAnisaduoondufiniy
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aauanu
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NTIUFIUTYA DRI WWUNAIUARR
7anIns (HS-CODE) TraAndania
WﬂﬂLQW’]”V]LﬂEI’)?J’aJﬂU’amﬂ’Wﬂﬂ‘E‘EJJ
a59a39A nudnyarInsataandumn
ﬂaaammﬁnﬁuamqaﬁﬂ"luﬂ 2562 1
uammau 2.76 Lmuaf]umw Amdu
dndrusanas 3.6 mamaunugam
nasdsaandumIynlseinm waviila
nanadFauiiaunuilnaundn wuan
uuammimaanamauaﬂuaﬂ (2.92
LaUgIUUIN) T MR Len
ANUMIANYUDIAETNNITUHTNATIA
7 1R Tayaserangtl 2661-2662 wu
11 NGUANUINITRANULY TYaAINIg
aqaanaumimmaaﬂamam 1.98 Lau
Fruum susud 2 ma NGUEIUIVIAU-
Aail uuams 8 niluduum uay
Susud 3 1aun ﬂaummmuduauav
Hnonssy fyaan 3.1 niludruun

Services
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nausnisiduwagnss:rnoustesu
18:S189918VOIUSNISS:KoIUS:INA
U 2561 - 2562

2561 2562

. nAaUSNIS
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LLazﬁhu“imimqqiﬁa%"u 9 41NN
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§ruum wazsneatoiedniduiiu
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220,968.60 AU
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2559 2560 2561
16.3
15.4 anuaiu
14.5 anuanu
anuau

5. uafhamamnssuaéhlassﬁ T 2561
ammﬁﬂisuamqaﬁmaﬂmuuam

amn 1.46 a1UAIUUN Lwamu 0.48
mumumwmnﬂ 2664 (71 0.98 mu
Fruvan) viefldmsnnistenasiaids
Uszunwufanay 5.8 sail usiile
NATUNFREIUYAANYDIGAFINNTTY
af1vassmdiauiiaunumaian
HARAUIUIATIULaIUTLINA (GDP)
wuin 1 2561 fdndiuAniusanay
8.93 sl GDP lnadndiugagaag Tudl
2668 fanazr 9.1 wariiavianis
ﬂmsmﬁmuﬂmﬁqmmﬁnﬁu 51
HaUNAT (2657-2661) ammﬁm‘ium
uuammaﬂmwam wazddmennnig
Lmﬂmmmmuaq 1aun MAMNIIN
Aaviaafien BeTauessy yanAade
3.08 WAUAIUUIN T8I84U1 Ad
RAINNITUAINNG 2.7 1 UAURIUUN
wazgmarnssulawun 1.96 uausuy
umn

yaAtanainnssuasuasse ru satAmUs:=91U (Current Price)
MIUSHE TSIC 4 nan U 2559-2561

@ corsou

. Creative GDP

(HU2® : UN)
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Wadu 901,609 Au 1ilaRansunuu
Ttuass AN uUALAT 2550-
2561 nuuwsltuanasatasoias e
Uszuntu 100,000 AuRal waznin
wmimﬁmunauaww wmwnauaww
amaaimwuammumamummuum
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I v v
HUaLasimONgsy T8y 32 Lazans

antwluwun Sanaz 23.24 Tasayuiu
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LﬂimﬂﬂmmwmﬂumqL'J'mm
ndfTEms AL TRTEaas A
siaannsusanulunguaninasneassd
fefifon uonannd ludaaiidauun
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Tuuleunsdudsundneatniady 1
N9 IMUAYAFIMNITUUHIAUIAR 10
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TRYAUATUHUNRIUIYAAINNITUFINS
assATIEa11NAN 9 afdnuuas
munutayaadaniiedasdmsunis
MndlastaingIutayaTaIgRaIMNTTy
Tnt CEA Outlook atfuf 4 i U iaua
HALATIEHANEAINUA A A UEINITD
rasgUsrnaunislugmanrnssy
AFNETTAFIIIAUMT LUIMNINTAAUETY
wazumsnnsiiildssAninaw el
A musdunnugnsaans iiaansuniy
ulsunsvesfguna sudendndulwd
nsUdunuwmunY ldgnisdfuRadng
Wuglsssy duaziiludselavdsiary
dsznaunislugmannssunumssial

Waldifuninsaugnainnssuauns
Aauflarasdnasazifonaniunisal
auaannssuvialussiudssinauny
sEAUAINEA A9 1AINNIENTAnauIN
ananmnssuALFILL SuauunATauAqY
Aanssuniss uflusuuanianlaafy
anannnasulang Tnsfadimilinag
nnstlenugRanrngsy

9MAINNSSUEASIVESSASIVIAUAS

AINaN7 ARV lAENTENIIIRAN A
TRIUETTU gaLL’aZﬁWW (Department for
Digital, Culture, Media & Sport) LHd
ansranuing daldiuaunsdaya
anannssuaiieassianliinua
13 guannssululanans “Creative
Industries Mapping Documents
2001” Aeludinvasgnannnssuaums
v Ifueanssuniss niuauaanifiu
1) fangsunan (Core activity) uay 2)
Aanssuilifiaatas (Related activity)
Tanfisnnazidon sl

flanssuvan (Core activity) 9ad
ARETMNITUAUAS HUNETI NITUFINAY
viadssrudinasialudiuyaar 1uaa
Laziiainas n1stuiinides nnsem
Famiranasnumaslugluuudeiuiin
LHE9 NNTULEASERA NI1TUTHI9AANIS
FUBVBINAY NM9UIMsTANNsAATIU LAz
Aanssunisaduayun1sing Mg
HAaIULNAY daufianssuiiiaatas
(Related activity) Aa fianssuaduayu




N19A NTUINUYDIGREINNTTUAURT
ATELARUINTULOAIEND NsUsTandunus
o 5 R,

Hnuda nisuandalugluuusng g Fada

AUNALNEIT D9 INULHNTIULAZINAN A
ﬁz]ma N19UT LR UGAURTE 1M ULN L
HIDNINLURAST NITHNAALAZIAA THUNE
LAZRIALAT NITONENIN LATNIFANEN
dd o o -
MAgTINUAURS
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Songwriting and
composition

Sound recording
Distribution and retailing
of sound recordings
(Physical Digital and
Streaming Service)

e Live performance
Copyright Management
Management, repre-
sentation and promotion

J

N

Aonssuna:gnainnssuNIiNuoVoINUOAATNNSSUAUNS

NYNssunhan

1039 anNssulAatntRLIaU Hasdnen
a‘mmﬂﬂssuﬂi:mw%’u 9 dsenaunu
e Tudnavidugmannnssulnsimiuay
ng grannssuluwun graIMnssy
ANEURSULATIR La gRaMnITuAaly
ANTUARY RATMNTTURIRUN qrann-
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fonssuineoltiov

Music press * Production, retailing
Fair and Festival and distribution of
Multimedia content musical instruments
Jingle production * Photography

Art and creative e Education and
studios training

Music for computer

games

Production, distribution
and retailing of printed
music

anannssuineoltioy

(=210
) Film &
' video
[ON AR
Television Advertising
& radio

In: Creative Industries Mapping Documents 2001, GOV.UK

Fair &
Festival

Interactive
Leisure

Publishing

Software &
computer
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89ANS International Federation
of Phonographic Industry (IFPI)
MIaaUINUSNARNaINuTUAn
Weaseninadsaina Tesnaanu
YAAIgMEINNIsUAURS lan lng
sryInldnsInisenesiTanas

7.06 fall wazmanAAums land
4aA13u 1.74 niuduirdagy
ansg il wA. 2560 Wiudun
ANAILaY 1.43 Hﬁ"uﬁﬂum?‘my
ansgt Tt w.a. 2557 lusieany
YA “Global Music 2019

amnannssununsSlaniavlniade 7.06%

Aﬂﬂ:

35%

39%

%CAGR *

30% — V -4.7%

43%
— V¥V -13.3%
28%

19% 29%

13%

Digital (@)

Streaming
Physical

Performance

39% —

Right
Synchronisation .

* dmsnmulniaagsoliuunusau
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dndiugegn Amdusasar 39 Tull w.a.
2560 lunnanduniu yarinainutuin
4 . Ao v -
1889 (Physical) Tdndiuantdasaisay 9
naanganiIuLl Andufasas 30 vaq
! z o
yarvianualutl w.a. 2560 sa383u1Aa
YyaAN1saaIRaYia (Digital) ludndiu
§a88T 16 d1UYAAIIINALENTNITUERY
| a &, v
AUR3 (Performance Rights) Antdusasay
v dl B I a a Q‘ ° v
14 wavinefigaAarduavaannnisd 1ty
lugduuudu q (Synchronization) Aniiu

. - ¥
service uanannazlasumainudeuuiniu
rlanuan dafdrud1Aagluntsudilgm
n19asinaransnisNanasdnee

¥

¥ !
1ayaiInannaeuatuRsnuilsayinly
U n.A. 2560 gREMNITUAUATYDIUTUNA
o a S ! dl I
anfgaiudnn dyarigenigalulan Taad
YAA15IUNIN 5.9 WUA UMY anseT 584
e 4' I % A
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YAAITIN 2.7 WUAUMIEyanssy uaz
Uszmaieasui HyaA1gmaninIsuAuAsE
Wudsuf 3 920091 1.3 Wusuriagy

ansgt lurusngnarnssuaumsradlne d

v !
dndquiiesfonar 2 vaayadvisnun Tng  Yar1siuagh 2.7 uauirsaganss

Uszipuinihaulada n5lii3nng streaming

(ms5n5ur-‘iuu‘_an"woaqmaﬁhnssunumés:ﬁuaﬁna U w.A. 2560 )

Spending per

Ranking  Country Market ﬁ;ﬁfgigﬁs'g)e mmin'fag; °a’?§}iﬁo‘i2u’$§s‘°
1 United States 5,916.1 328.1 18.0
2 Japan 2,727.5 126.5 21.6
3 Germany 1,323.1 80.6 16.4
4 United Kingdom 1,310.7 64.8 20.2
5 France 925.1 66.8 13.8
6 South Korea 494 .4 49.2 10.0
7 Canada 437.2 35.6 12.3
8 Australia 412.9 23.2 17.8
9 Brazil 295.8 216.6 1.4

10 China 292.3 1,372.1 0.2
11 Thailand 0.27 68.7 0.004

fAiun: Global Music Report 2018 (IFPI), Geoba lIa=N1831AS1:KVouRUSNYA
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