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Creative Productivity Index
(CPI1) [n® The Economist
Intelligence Unit (EIU)
IV_\';OSU'lﬂ'lSWGUU'IIOIB'O
(Asian Development
Bank: ADB)
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INNOVATION (OUTPUTS) ‘

Conventional indicators #4

* Micro - level

* Macro - level

||
CREATIVE INPUTS A /

sou 8 Al
Relevant to emerging economies #4
e Agricultural Sector
e Creative Industry
SO 36 Avl

Knowledge-skill base #17 Creative destruction #10  Appropriate institutions ~ #9
* Human capital 8 e« Competition 8  elnstitutions 5
¢ Infrastructure 9 e Firm dynamics 2 ¢ Governance 4

un: Creative Productivity Index : Analysing Creativity and Innovation in Asia lla:=un3iAsT:Hvad Effinity Co., Ltd.
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3

Global Innovation Index (Gll)
In® Cornell University
an1uussn INSEAD na:
avANIsnSweaunvUdryryalan
(World Intellectual Property
Organization: WIPO)
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[ 4

Global Innovation Index

1
Innovation Input
Sub-Index

GLLIEDET) Infrastructure Market Pusingss
& research sophistication sophistication

« Political « Education «ICTs « Credit
environment
 General

infrastructure

« Tertiary
* Regulatory education
environment « Trade,
* Reserch &
« Business development

environment (R&D)

« Ecological
sustainability

« Investment

competition,
& market scale

Innovation Output
Sub-Index

Knowledge @
&technology outputs |  Creative °”“’”‘s

* Knowledge
creation

* Knowledge
workers

« Intangible
assets

« Innovation
linkages

+ Knowledge
impact

« Creative goods
and services

* Online
creativity

* Knowledge
absorption

« Knowledge
diffusion

fiu: The Global Innovation Index 2019
Creating Healthy Lives llazn1s31As:Hvel Effinity Co., Ltd.
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3) finulAsvasawugau
(Infrastructure)
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WaawsIINNISWAIUIUIANSSU
(Innovation Output)
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4

Creative City Index (CCl)
In® The ARC Centre of
Excellence for Creative
Industries and Innovation
(CCI) vouainsosSgoodinsiagy
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Creative City Index (Australia) h

Creative industries. ; » Attractions & Participation & . Human capital Global Openness,

« Creative « Attendance

Attractions

« Population-wide
Microproduction

« Creative
Industries Scale
« Expenditure
« Virtual
Connectivity

« Creative

Industries Scope « Economy of

« Local Networks Al

and Interaction

« Creative
Industries
Employment

« International
Airport Traffic

« Cultural and
arts funding
person by level
of government

« Employment « Openness and

Tolerance

« Education « Diversiy and

« Flows of People | Demographics
« Research and

Development

« Civic

« Globalization Engagement

fiun: CCI-CCl Creative City Index 2012 Ine The ARC Centre of Excellence for Creative Industries and Innovation
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& scope)
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S

Hong Kong Creativity Index
(HKCI) Ine The Centre for
Cultural Policy Research,
University of Hong Kong
IVAUNASOIWIAUZOINIIIKY
a1s1srusSgus:s18UU
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Hong Kong Creativity Index

@
Human Structural utcomes of
Capital Institutional Capital Social Capltal Cultural Capltal reativity Index

« Independence of the

« R&D Expenditure
legal system capital

& Educational
Expenditure « Corruption perceptions
« Population of knowledge

« Freedom of expression
workers

. Development of social

» Network quality: norms
& values from World
Value Survey

« Cultural expenditure « Economic contribution
of creativity

« Network quality: norms
& values « Inventive activity of
economic sector

« Network quality: cultural

participation « Other outcomes of

« Transience/mobility of
human capital

« Infrastructural conditions
of ICT

« Robustness of social and
cultural infrastructure

« Network quality: social
participation from World
Value Survey

creative activity

« Availability of community
facilities

« Financial infrastructure

« Robustness of
entrepreneurship

un: A Study on Creativity Index by Home Affairs Bureau, The Hong Kong Special Administrative Region Government
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(Human Capital Index: HCI)
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2) AslBIANUIANUIBIlASIASTINa:
an10u (Structural/Institutional Capital
Index: SICI)

VIunwnaauYaIlssmALa syurU
- 4 A X . v
Wunanifinduannniswmuisumnu
o ] o o
Tassasramnediay Tanisiguauniaag
AN UNANIINAS19899A b AR adanAtTasE
aduayuanlasiaiamediauuaznuae
& A v Fo 2 o = o
Nuluiufeg fETeIatunnda 23 5
] 1 1= v
Fawvdaanitdu 8 ¥wudm Usenaumas
LETNTNYDITTUUNHHNNY ANUNINEN WAL
n13Aassldu tainanlunisuanaaan
4
ananeadlAseasaiugIuaIu ICT Ay
L4 [-3 v J 13 2
Wuudsraslasaasianugiusnudinuuas
FAUGTIL ANUNTALYRIFIATUIBAINY
&
araanluguru TasaasanugIusIunIg
Ju wazanuduudawasgdusznaunig

Ussifuiiihaulalunisfiansanyuids
TAseasnalazan Uy WU sAULETN AN
AHHINY warda 1Uauading NGO ful
Uszandsauiaziiunalnnissiulaainy
araanunguay snundsulunuisau
AutuessuraInIAsy sulufsdnuau
weniaanufaulunananannsne vie
U amirunnnanLazsunatay I
Lﬂuéauﬁﬁwaqﬁyug’wuﬁ‘lﬁumiﬁu
\AADUTIULIATH AR adNaaTTH




CEA OUTLOOK 47

3) ﬁuﬁi:?n’(unuonqumaéanu (Social
Capital Index: SCI)
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4) ABTBIATUMUIANUNSAIUSSSY
(Cultural Capital Index: CCl)
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5) ABUBIAHUIAWAAWSIINADIAR
asSwassA (Outcomes of Creativity
Index: OCI)
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