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UNESCO Creative Cities Network |
MISSION STATEMENT

wusna (MISSION)
i3 ataLiavaseassAuasadAniseiualn (UNESCO Creative Cities Network - UCCN)

Ansat uluiln. @, 2547 (m.A. 2004) Tmﬂﬁi’mqﬂsza\aﬁlﬁma'%ua%"wmmm"mﬁaszwdwLﬂ"?miw
RILE ‘?';Tﬁm'mﬁma%ﬂaasséLﬂuLméaaﬁaﬁﬂﬁ'm Tunrswmufinsagnadagiu Tl BuagLAsHgRa auAN
Fmusssy wardewadau aeh luauniniasatined fninfinanidaw d1anandssaunised
AAAING nsaﬁﬁﬂmswﬁaa%ﬂaﬁ’usﬁmsﬁaxﬁwéma?uuazmaLst'qmmwﬂssua%"wassﬁuax
TBUNEFTN FHUAYUENENIIBINETsHLarA15HIE1IBIUEssuN U lad Ay Tun1swuT Eiavating
fofin saudenissanduiviafauifinaiaussqiilmunasunszniswaufideiiu 6.6 2030 uav
auAn1sandszundnd (The 2030 Agenda for Sustainable Development)

(-4
Ingilszaan (OBJECTIVES)
1. daasumusIniiaszninliavnazdsemailianuAnasassa Wuedaudiad1ha Tua1swemun
wiinvasinagagiv

o [

2. miusyunisiuiaianlasenisisiulaadfiosaunin fildaudnasieassdifiuiesaadadAnlu
ANSWRINILERY HIHAINSINTAUAINNNIAEIY ﬁ’amm%’g WYY LazlseynY

3. fNLAFNANTHSNATTA AITHA A15TATIAHUIE ANTENE NS AANTTH FUATATUZAITNINTBUINETY
4. WRIHIARENA1INNANMUAAFS a5 A LLasRIBNTsUsINGasalanalidudnaseassh uas
AN TWATNFTTANBIUIAISLTITILAZAISLANTUALAZUTA15N 1 TNESsH LaaanizTunausas

lanaldinusssuuazanuAnasassalliuiladrAglunisneuaunagnsuaaiiag

gautann1sa1tiind i (AREAS OF ACTION)
A5 AU UG LA U L 2 bAZSSAUUIUIYN B

. wanilFaulszaun1sel aaRANg LasnsEiAn

. 1A5ENNSNAADY AMNSINTIASTHINNIASE LaNHY LazUsEHNEY

. im3ainauazlasenisuaniUaauntesuiatsnazinnin

. UAAEILAZINY A15UTITUKEA 210USEAUNITAIAISWEIULDNAS1NAS5AUUZUN 61N
. wlatnauazanasnsiiiasaasunswanfinsagnadodin

. msRamsuasianssuasienissudsuiiasadoassa

asaaumauinluadasdliusaaanmdasiunusiatazingUseaiAuagiA3aineLlnas19a55A LY
auANISE WAL Aufisey il Wasainanznssunisy aliiliudnddglunisiansandaiaan

PO

: BANG

Lo KoK
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UNESCO Creative Cities Network |
dsziaud1anasiiasa lun1snsan15asiAs

CITY WITH DISTINCTIVE CULTURE (CULTURAL ASSETS / CULTURAL INDUSTRIES)

. SiaefifismusssuTanuay wansng

. WUA15F519578 06 LLaTNISWENNIAMATWE B

. AUNFS N ATIALLAZIBINETTH mmsmﬁ'uamdmasgam wiausaganfuauGu g
(nuuiiingUsssd aMuLaUANAIN)

LIVABLE CITY

. wuaMuiivbiaeinag 11nnn WFagunifien

PARTICIPATORY PROCESS

. WinnsTidausunaie 5 A1Agu (35 @nuu ASAAE Fu1Tw Uszuun (leaanis
LENHH)) LBlazA1AEIN active player

. ASTiARIENSSNNNS/ ARETIIULAEAUEagHTAE RS

‘ Bottom- up collaboration wanulviiunisseiinaindelu guyu > ag > Ussina

FORWARD-LOOKING APPROACH

. sanAdasuaznauTansdiitnunanswaunfisd

(Sustainable Development Goals: SDGs) 1ag [drina1a51nHiTN1aIBHEssNLagLiiag
INCLUSIVE SUSTAINABLE DEVELOPMENT

. wnnauazilmunalunisiauadiasialan dsuanindiasiidasuaziidnaniwadals
. Wasazausatiemanuazaduayu Lﬁaaﬁ'uq/ ﬂsmwnﬂ'ﬁluq/ vasatne (Aagals
. 3§nﬂﬁa'§1\ﬁmsf§’u§?u'saﬂ'§mLLa::m's%'ﬂmmfsﬁ’sum‘iﬁagﬁﬁaahaé’aﬂu
LONG-TERM COMMITMENT
. nat/ vudszunad/ YAains
. KuuaviaeliaiudAsy fulaunefiasfisanndaduszasan
SUSTAINABLE ACTION PLAN, CAPACITIES AND RESOURCES
. s aLaLEuUGTBns stas 47 Asudasianals: ssyiilmaune dnaatw aanufiu

Wls wansznu Anstadnswenns (AW vulszunad) daLaw
EXCHANGES AND COOPERATION
. AsantlaauAIINg Useaunisal LLasnswenssenieauiinipsatig

Keywords: Auazilszidusanfinsidautuluadas
PEACE | SUSTAINABILITY | INCLUSIVITY | EMPOWER EDUCATION | YOUTH | LOCALLY-FOCUSED | BOTTOM-UP
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dUAARNISANASLLAZAISAALAAN

A1SIASUNNISANAS

Au18% - a1Au 2561
STANAIMNLTAY

AANSTUIRANGIEANAMNIARAUAA
#2609 (3§ LanUW NISANII UssEn
FuAN TUITWAT1TTTAA1UGI199))
R aAURIANEATNLLAZAUANNLFY
UAINFUNNURIUATINAITANATAN
A519855A 10

arstivluasinsuazn1santaan

WHATNILN - SHI1AN 2561
Anw srusudaya

\Hannaefiuldudrinany. azaiias
ATUASAAN LU F9DASTANAIULIRY
Lﬁ'asamwﬁagaﬁwmsaaﬂLl,uu's"au
AUNTANTISANET ATAIUITN Fu1AL
ATUNSAANUUUAAINHAILFIUN

1&Fan1A% - 30 Ang1aL

1-29 figu1au 2562
Internal submission
ARLAANSALNSA
(ludszina)

d19NnLau15015 A
AS5UANSHHNEBII16A 28l

1-31ns5n9)1An 2562
Technical Pre-screening
ARLAansaudAad
(s19dseina)

ﬁmﬁamgsﬁmﬂgmﬁiﬂﬁm
vaansauf aavarnluaims

AaLdanlalAMENSSNAG

ANS51A3N- NEEHA1AN 2562
amrinluasins (application)

F1NNIUALFTULATHEAAFTNATTA
(a9ANI5UMNLN) 5auTany
AFUNWNHIUAT Sarituainsuaziiv
tumias wsaunivdasusavanging
{ueadiniannsnnse

31 na1Ax 2562

2562 External Evaluation Announcement
Anldansauganig
(s19dseina)

Uszn1Ana
(wSaununalan)

UsenrAnalaginIRnI5AR
taanagailunieniseu

AEuan NN LT anNey
Ad5e LazaninLAsaty

nul#E UNESCO Creative

ANSANBIINUTIAIARI LAY ﬁaﬁ’uauaﬁag an Landay

TeuUssSHIHIARUSEE B
Ussinalng Antdanuay

Anaatwuadguiiaadue) Tu
aufiaan

WI9A319A55A HLLBAZE1LN

Cities Network

ddatiine il uaunuuag
dszmna (TdvAn 2 1iiag T
aunlud1nw)

30 Aigu1un 2562
Deadline for international
submission
nuaLunaaluaias

ddntannBnisy Wndaselu
alAslUduAMEnTsNAISY BLuE
1N MNEANLDINTINWURIUAS
IAISANASHIUNANFTSALA

Educational, Sci
Cultur

1-31 na1Au 2562
Finalization
(AndrwanIsARLAAN)
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UNESCO Creative Cities Network |
n1sadluaNAsLaziana1sRY

nsantuaNAsTHASUEINNAAIAIN WSaNAIUINERE1HI92InANASEAIUNA N UANTIH IR
(ava./ wanmANUns/ gans1ua1sdendn) dsluadaswsanduanaisuuulldedniniauignns
AMZASSUNITLANEIHIIAAISANET INUIAIERS LA IBIUESSH I anUSEE U BiUsenang
thainatcom@yahoo.co.th
* AT NSSUNISY ﬂ‘igLﬂﬂZ‘ﬂﬁl QSL%HE:T%Q’]%N’]F’TQ Lgaﬂ[ﬁ”JLL‘ﬂuﬂ'§$L"ﬂﬂ ’5’]%’3% 2 Lﬁa\ﬂ Tuﬁ’]?.l’]‘ﬁll,l,[;]ﬂﬁ'i’]\‘]
Anuaziia ¥nuni1gmnenssunis UNESCO Creative Cities Network ta

Lana1sfifaanueY )
1. wamsmuuunasuuas UNESCO Creative Cities Network 1szaniliiue (word
way pdf)
ﬂiaﬂﬁasﬂaimmuwﬁﬂuaﬁm (lWa word) uay UCCN i (HadAIMAUATRBATIUIUEIANLS)
2. 2aRNEN A0 NTINN1NISURNINIASEAIUNA U DITIHIA
3. KNS USAINTFNASAINAMENSSNAT54 UNESCO Useinalng (AsenssunI5
RIPTENELR)
4. «'amwmaauuauuamamumamsmmu 2 atfu 1naNIANATNEN LSBT AL TR
fusnufiginag
6. suawuaviiasdiuiu 3 Ty AiAentasfuaunasassAnaias (IWa'sﬂLmu JPEG
ummfu \Aulnaaz 3 MB) wsauﬂsanua&lal,sa\ﬁmsmaiauauaﬂssﬂmwLLavmsa\a
nzifiaugunwldanysed

* NaAENssNTSY [layaaiiuulanaisrsalwasduuuaug Nuanmilaaindissyld
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UNESCO Creative Cities Network Application Form
aamaUNisanann Application Form 2019

* meam'sm\m\ﬂumwsfmmmu \iavannu Application Form Uange
anafinsildanudasdiuiusaiy n1sBeaedaaziianfany

andlaa dulinuuaulasuLAsugRadas1uasse (a9ANISUHIYEY) 5




UCCN Application Form | Iasaa$1aa1918

in1-3 tayanalu feinsia

ia 4 #1U1d519855ANLAAN

ia5-9 AsHLARaLiagImNIzaNadals wazldaunas1uassAN L AanwIRILiadatig

*dmgy fhatinadials .
(NS BN AnanIw IFariAN wlauig wafimadaslasy nszurunsinsauluatiag)

ia 10 nqsﬁuaua?mn%’ws‘i gmwiuuamﬁaa‘(umu'lﬁtﬁaﬂ
(WWadselayuuauiiingtiaziAsating)

10.1-10.3 UNuUINUBNA1INas1Na35A AU LaaludiBisinee
(s7ngu UseIBAans LAsHgha SuAN AN YNLW)

10.4 - 10.5 ARNF5H 91U INANIA LASINISNAILAS N A1 UGS 1NA55A

10.6 -10.8 AISANEN A1SITEUS N15398 NSUNWIENAILASNAUIAS AR

10.9 - 10.10 f01uh Auh SeduramuEEAIn UNIS LN A LS LLAZ LN NS F1UNFS1FSS A
(Rundn/ Uszrrgunalu)

10.11-10.12 asiihfeuazldaunasuassAnasinusssulunswnudiasdmsuaunnnau
(Usztnuw/ ngusaalania/ Anusiuiannainain)

1013 NAN auAnsdase Naduayuinndnaseassa

1014 -1015 | wlauie fangrunafiaduayuauasassALagImusssuaau

1016 -1018 | A2ugandia N151119IUSINAU NISHETUFIUIES1NFETSA LN LLEAITALRRANLNINANS
saufianuiiiagdus Tuipdatnad ninlasuAmnLaan

10.19 AU Wuh SedniaAnuazalIn saasuauasassAane Tuasatne
(BanwHaangiufitaan)

10.20 s1elpazArldanauaaiiaen At agnua1UN§S a5 A

ia 1 Tasunistuauianszas 4 i (nauland Mission & Objectives uaviA3aiiie)

(111 - 11.5) (TA5un15 vulseuss 1AS9aS19A15TINNH A15Fa81S)

in 12 -14 waulunisiingsin vinlasudaidaan
Admdaunnnasansuiauly hidaslddaya)

da 15 tayanisdasrsiiafudiasiiauiifluazauidniaiatne

(151 -15.3)
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UCCN Application Form | A1a1a

1. NAME OF CITY dauiag
2. COUNTRY Haiszina
3. CONTACTS ﬁ'agaujﬁmia

3.1 MAYOR OF THE CITY
m'mﬁmsaamm 1158 YIUNAIANISUSHISEIRIINIA K58 UIBNNANUAS
(AULAEIALU Nﬂﬂ\‘]ﬂ’]ﬂJ‘ﬂ’]ﬂTﬁJﬁﬁJﬂ‘i)

* A5HURIENDIANITUSHISEINAINIA (ALA.) Y50 WILANANURS

3.2 REPRESENTATIVE OF THE MAYOR

m‘:muuaam'\swn'ﬁaamm 2112 %1532 HILAMNANURNS
mLmu‘ua\amwsmmsmmm“mumLmuuamua\ﬂumiﬂgum%mﬂLLaWLmsmﬂaﬂssum\m
uadtA3ani1e UNESCO Creative Cities mmmumuﬂma?umsmmmaaams SEHIN A
N531N15aUI¥N15 UNESCO Uszinmlneg waziiiag LLaszmsauuméumagmmma‘ﬁanumLuaa

3.3 MAIN EXECUTIVE CONTACT

Nmmma‘naﬂummaa (focal point)

w ARaBaranuadliadas Lﬂumuﬂmwaamsmmmaaams‘n \mmm Lﬂ galagnULASatie
UNESCO Creative Cities wmmma'ﬁaﬂna\imaam%aa‘luwummuwsaﬂmwmmu‘n‘usmﬁ
Qmm'susa\amsau msmwsmmsama (Tmﬂfmuuauwmsmmamumamsmﬂmwswms
mmmwsagummmnmuaa)

o

* msiluinsngnisusedn fiannsaufisaulaadsiaiiae uazlidwianissindula nia aunsasiasiagsinaulale

3.4 ALTERNATIVE CONTACT
wmmm’aﬁﬂsaa

[

Y o

NN mu'm Lﬂuml,muwmmmawaﬂua\nua\ﬁ

U

andlag @1nIUEEENLATHEAAAS1NASSA (DNANISUHILY) 7 %\m
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UCCN Application Form | A1a1a

4. CREATIVEFIELD:
Please choose only one between: Crafts and Folk Art, Design, Film, Gastronomy,
Literature, Media Arts, and Music [Click on the drop-down menu].

A1UNF519E55A

ﬂ‘gsmLﬁaﬂs:mﬁ\ammﬁmaiﬂﬁ: uilfianazAausiutig (Craft and Folk arts) Aalzda
fana (Media arts) n1saanwuu (Design) nMwaums (Film) a1#ins (Gastronomy) 255841554
(Literature) t5aaums (Music)

* nadanannsaianiithunluuuunasu Bidadlddayaiabi

. City with distinctive CULTURE
. CULTURE + knowledge, experience, technology = CREATIVITY

. wdanauilaaiau Afnan1w dnangiu Amewna wasldiliuiasavliawmniiaclaasiuas
walatgEaLiiag
. aufiidan mszulidauindudssianis ws A1saanuuy WA RmMUTUA LAY LaLaaY

gataufiuanf1aINEiae

ASULN AN ALLARAFAIUINITARNLLL 1NISONANSUIANLNTNTAdLI AN Tmﬂg'juﬁaﬁﬁqmm%ﬂ'ﬁm
A1saanUUAIRIAN AR LA WALAE Lazn1saantuua1dladunuinTun1swerI L avasiasiaiiag
Turanafit (UsziBaans 1Aswgha 9AN TRINE55H FINAA0N NSANEI 4aY)

faa1ua1UINIsaantLLU

. Architecture Asaanuuaailnanssy

. Interior Design Ansaanuuudatnanssunialy

. Landscape Architecture AsaanUURTIAY

. Urban Planning/Design ATsaanLULNYLE A

. Product/Industrial Design ATANLULNARAMT LATNARAMUNFINTUAFINATTH
. Sustainable Design ANsEaNUUURaANNEgEu

. Service Design ANSAANLUULSANS

. Fashion Design msaammmmﬁ"u

. Graphic/Communication Design msaammmﬁams?&ams

= BA#&"
andlag d1dnaUaESULASHgAAF1A55A (9ANITUHILY) 8 CREATIVE
I, UNESCO Creative City ECONOMY
tural in 2019 AGENCY



UCCN Application Form | A1a1s

5. GENERAL PRESENTATION OF THE CITY:

Presentation of the main geographical, demographic, cultural and economic
characteristics of the city; mode of governance, principal cultural facilities and
infrastructures, international connections, etc. (1500 characters maximum).

A151LERaLa

ﬂszmmLauaaﬂwmwmumwumammam UsHINSANERNS FIRIUETTU LASHGAANSIAdLTAY
stuuun1sdnAsagiiag Tﬂ%ﬂasmwumuuawaammﬂmmawmﬂ‘ﬁaﬂq NINATHIBURESTN
LATAMNFNNBENURIRIUSEINA Wuew ((3d1AK 1,500 sanus)

. d1Agy st'r"lf‘f]uﬁaLLsﬂﬁﬁammﬂmWﬂssmms a5UN W5 Lehmslwaﬁ'\mumslmﬁumw

. nataideniluauiEe IumasLUﬂuLﬂu bullet

. LA Ls'amua\fiumwsw (Luuaa‘nimmmu LLMﬂm\ammﬁmﬁu)

. Twms;waﬁﬁ’mwdwﬁﬂuLﬁaaﬁammzauﬁummﬁLﬁaﬂ U nLaan design AI5aLsTULLAL
asdunadiludseianla wi urban design/ product design

. adunaselamififasuazinfatinaosldsuainaunadieassaAnu Impact of Design in

the city for interconnection (ie gateway/ resources for the network)

andlag dniUaaEENLATHEAAFS 1AM (29ANISUHIHY) O %\m
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UCCN Application Form | A1a1s

6. MAIN DEVELOPMENT OPPORTUNITIES AND CHALLENGES FACING THE CITY -
USING CREATIVITY AS ADRIVER FOR ACTION:

Every city is unique and pursues its own objectives according to its particular context
and priorities. In this section, candidate cities are invited to explain how they consider
that culture and creativity - particularly in the creative field concerned - can act as a
driver for identifying opportunities and challenges, and then proposing interventions
that seek to maximize the potential of the creative field concerned for sustainable urban
development and mitigate and resolve the challenges they face (1200 characters maximum).

Tan1aluniswamn Anarimiauasdias uazn1sldAuAnas19a55ATULARARANSWEIR
ﬂnma\ﬁmanaﬂwmua\muaa fdnunauazgalse cqadfuansAnlnuliunuagiiag
Tu‘uaua mmasmmnmuﬁssmLLa”m's'\mmasmafssmImﬂqu”‘iummaﬁwassﬂmaaﬂ RO
Faffutadan Anbiulanauazanuimnataasiadlaacnels wazinianaddnnstils:Tamsd
Qaaqmmﬂa'm'm%ﬂ\aassﬁﬁLﬁaﬂLﬁamﬁﬁ’mmlﬁa\msi'mé’aﬁu wazA1suA luilennn/aanuriania
fifiavAnaundeuniin(aazi1als

(Taivfine 1,200 Binanies)

. danailvuadiAy Hanluniswaritagiiag fednlludasaanmand wazaaasunul
NUNUDILAS DL
. wnzn TR iBaaataunsialddanleaany Al

1.) 9aL6u tas Tanauaatiiacluanunaseassafitian (FaNtaaLaRLANENANLTagEY)
2.) ANNNINIE dadn e teyniuadiiiag
3.) angaiauuazlania (1) asldwmniu uAdamn arnanuriiniauasiadnna (2) latals

* WnEaensHaINsINTaImMANIAIUN (5T 1antu N15ANE Ussnduan AW Enas1eassA)

andlag d1dnaUaNLESNLASHEAAF1NA55A (29ANTISUHLY) 10 %\m
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UCCN Application Form | A1a1a

7. GLOBAL DEVELOPMENT STRATEGIES AND POLICIES:

Presentation of the city’s main and global development strategies and policies,
particularly those in line with the international development agendas, such as the
United Nations’ 2030 Agenda for Sustainable Development (1000 characters
maximum).

uislmﬂl,l,aq,zmsmam'smswmmsmumna
mLauauIamﬂ ﬂﬂﬁmammswmmmacmaamﬂaaaﬂuﬂfiwmumswﬁuu'\'i"mumﬂa LH Y
United Nations' 2030 Agenda For Sustainable Development (SDGs)

. Basugae SDGs > ulaune ansAansuaaiiagaauland \HauTeafu SDGs agnls

. 1iaedl commitment agils

. AN1saLtnlssanansManNsuaaiiagaINUsEAN SDGs 1in AUFIAN AULASEHEAR
AuBanAdau

8. EXPECTED IMPACT OF THE DESIGNATION AND THE MEMBERSHIP ON THE
SUSTAINABLE DEVELOPMENT OF THE CITY:

Presentation of the main reasons behind the decision to submit an application to the
UNESCO Creative Cities Network and the expected long-term impact of the
designation for the sustainable development of the city, particularly over the next four
years following the eventual designation (1200 characters maximum).

nansalsslamisuniswadiasadasaiiufinnaitazlasuninifiaslasudanifiuaundniadating
ﬂsm'm'nauamm wamﬂmﬂaﬁmsa\ﬂuau msunswmsamﬂ UNESCO Creative Cities
Network LLawm'smaauLLﬂa\ameﬂiuswmm'mmmwmmmnu‘iumumﬁwsummaaam\a
stafin vnnlasudadan Taaawizaelunan 4 Juasnslasudaidan (liAu 1,200 fadnus)

. a%mﬂwaﬁmmdmﬂﬁ%’uiuswmnmaLLawmq Tuszautiiag > Useina > tASatap1alseing
. zlﬂmam\aa\mLuaaammawmmsnmﬂmaa auuauu‘iwnumsamﬂﬂ 11 platform, model
mawmaaaaﬂﬂaaanu Mission Statement & Objectives uadtA3atz

andlag dneuaEULATEgAAFS1F55A (9ANITHHILEY) 11 %\m
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UCCN Application Form | A1a1a

9. PREPARATION PROCESS FOR THE APPLICATION:

The design and preparation of the application submitted by the city must involve
stakeholders in the creative field concerned, drawn from the private and public sectors,
academia and civil society, as well as creators, professionals and practitioners.
Describe how each of these groups have been consulted and/or engaged in the
process of preparing the application; and how each group will benefit from the
designation and membership to the Network (1000 characters maximum).

dumann1stnsauluains

1
o

grifidmigamdalumufifanda saufidmsandunisaanuuunaznsimsanluadas h
ANNASHLAZANALANEY NTANISAAET LazlszidiA SN F9a55A Hiuans uaz
wﬁaﬂsiummasmasmuw] uaraduEIAuNguE1 suEnenisady vEadisansanluth
maun1smsanluglasadnals LLawwﬂuaqufmaquLaﬂLLmnaufmsuﬂfiﬂmjumnms{msuLaaﬂ
LLazﬂﬂﬁﬁ;luamﬁnuaﬁLm%"mhzlam\ﬂ's

(TsitAiwe 1,000 Biianis)

. lautluningiu

. mumsumuswuaam 5 A1AdIU (S5 antu N1sANE Tu1Ew Ussnnn) laadundndludu
LB aunan

. Faufinniznssunis/ AnerivauiANAUBasi e As n'/’\'lm?]uwé’ﬂgmmméwﬁa

. szqunmwﬁﬁm utasiazn1Agu Tunssuaunsasaunisaas wazlualingt

andlag d1niTUEEENLASHEAAF1NA5IA (29ANISUHLY) 12 %\m
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UCCN Application Form | A1a1s

10. COMPARATIVE ASSETS OF THE APPLICANT CITY MADE AVAILABLE TO THE
NETWORK:

In the following fields, candidate cities are invited to present their main cultural
assets - particularly those in the creative field concerned - that may be highlighted and
tapped into locally and internationally to further the Network’s objectives: making
creativity, especially in the creative field concerned, an essential driver of sustainable
urban development. Applicants are strongly advised to avoid presenting lists and to
provide succinct and relevant information so that the city’s cultural and creative assets
can be assessed properly (1000 characters maximum for each field).

aumwauaamaa (ammm u,mnm'mmamsﬂumﬂunumaaauq) ﬂu‘twnumsamﬂ
Tumumamu maaﬂam%mmmLaaﬂma\amLauaaumwammmusssmmmmuaama\ﬁ Tmsl
LamwnLﬂmuaanummasmasﬁmﬂLaaﬂ - aumwmmmmusssuuuq mamﬂuammumstu
LALENUSEINA LwamwmauauammaﬂswaﬁmmaLmamﬂ v Lﬂumsﬁiejm'\mmas'\aassﬂ‘tu
anadeassAfiaan viadluiuiedaunswaniasasaseiin  Asnaulainasides§iu
faq Asiliauliayansedu [Alaminu inazlgUsz AU EUNSN N1 UGS LALANSAS19E55A
uadiiiadlAatauay

(Taitfine 1,000 Biianws siata)
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10.1 ROLE AND FOUNDATIONS OF THE CREATIVE FIELD CONCERNED IN THE CITY’'S
HISTORY AND DEVELOPMENT.
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10.2 Current economic importance and dynamism of the cultural sector and, in
particular, of the creative field concerned: data, statistics and other indicators on its
contribution to economic development and employment in the city, number of cultural
enterprises, etc.
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10.3 Different communities and groups engaged in, and/or that earn their livelihoods
from, the creative field concerned.
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10.4 Major fairs, conferences, conventions, congresses, and other national and/or
international events organized by the city over the past five years, aimed at professionals
and practitioners in the creative field concerned (creators, producers, marketers,
promoters, etc.)
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10.5 Major festivals, conventions and other large-scale events organized by the city in
the past five years in the creative field concerned and aimed at a local, national and/or
international general audience 3
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10.6 Main mechanisms, courses and programmes to promote culture and creativity, as
well as arts education for youth in the creative field concerned, both within the formal
and informal education systems, including existing active institutions providing
capacity-building in this field
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10.7 Lifelong learning, tertiary education, vocational schools, training centres, residencies
and other higher education institutions specialised in the creative field concerned
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10.8 Research centres, specialized institutes and programmes in the creative field
concerned
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10.9 Recognised infrastructure for the creation, production and dissemination of
activities, goods and services in the creative field concerned, at the professional level
(for example, centres for professionals, cultural enterprise incubators, chambers of
commerce with specific programmes for cultural goods and services, etc.)
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10.10 Main facilities and cultural spaces dedicated to practice, promotion and
dissemination in the creative field concerned and aimed at the general public and/or
specific audiences (youth, women, vulnerable groups, etc.)
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10.11 Present a maximum of three major programmes or projects developed by the city
in the past three years to promote wider participation in cultural life, especially in the
creative field concerned, particularly those aimed at disadvantaged or vulnerable
social groups
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10.12 Present a maximum of three major programmes or projects developed in the
past three years in the creative field concerned that have helped to create and/or
strengthen relations of cooperation between different actors, including the city, the
private sector, creators, civil society, academia and/or other relevant stakeholders
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10.13 Role and impact of the main professional and non-governmental civil society
organizations that are active in the city in the creative field concerned
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10.14 Main initiatives, policies, guidelines, programmes and measures, implemented by
the city in the past five years to improve the status of creators and to support creative
work, particularly in the creative field concerned
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10.15 Main initiatives, policies, guidelines, programmes and measures, implemented
by the city in the past five years to support and enhance local cultural industries in the
creative field concerned
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10.16 Main international and/or regional cooperation initiatives in the creative field
concerned, developed with cities from different countries in the past five years
TAs9n5H Lﬂmmﬂmwswua'sumummmm Tuse mlﬂumﬂ%saﬂmuaasﬁuﬂswmﬂmm
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10.17 Major programmes or projects implemented in the last three years that directly or
indirectly support and create synergies with at least one of the other creative fields in
the Network
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10.18 Main international cooperation initiatives and/or partnerships developed in
the past three years involving at least two of the seven creative fields covered by
the Network (crosscutting and/or trans- sectoral projects)
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10.19 Main facilities and infrastructures made available as well as events (fairs,
conferences, conventions, etc.) organized by the city in the past three years aimed at
promoting the creative fields covered by the Network, other than the main creative
field concerned by the application
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10.20 Provide the city’s overall earning and expenditure account over the last five years,
showing amounts devoted to the creative field concerned
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11. CONTRIBUTION TO ACHIEVING THE OBJECTIVES OF THE NETWORK

In this section, the candidate cities are invited to present an appropriate medium-term
(four- year) action plan describing the main initiatives that the city commits to achieving
the Network’s objectives: using creativity as a driver of sustainable development at the
local and international levels.

The proposed initiatives must correspond to the objectives and the areas of action
specified in the Creative Cities Network Mission Statement. Please have a full knowledge
of this document before filling in this part. The action plan and proposed initiatives
should be realistic, coherent and feasible, in line with the United Nations 2030 Agenda
for Sustainable Development. It is recommended to describe the main planned initiatives
in a meaningful manor rather than multiple theoretical lists of actions. In case of designation,
the city will be expected to implement this action plan in case of its designation and to
report on the implementation of the plan in its compulsory quadrennial Membership
Monitoring Report (in other terms, in case of designation following the 2019 Call for
Applications, the city shall submit its first report in 2023).
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11.1 Presentation of a maximum of three major initiatives, programmes or projects
aimed at achieving the objectives of the Network on an international level, particularly
those involving other member cities in the Network

The presentation of the proposed initiatives should notably include the scope,
objectives, outreach, stakeholders (partners, participants and beneficiaries) and
expected results and impact, to highlight the quality, diversity and innovation of
the approach. Initiatives supporting the extension of the Network in under-
represented regions and countries, as well as actions involving cities in developing
countries, are encouraged. A cross-cutting initiative linking several of the creative
fields covered by the Network may be presented

(3200 characters maximum).
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11.2 Presentation of a maximum of three major initiatives, interventions, programmes
or projects aimed at achieving the objectives of the Network locally (city level) by
enhancing the role of culture and creativity in the sustainable development of the city

Two of the proposed initiatives should correspond to the creative field concerned and
one of the initiatives presented should be of a cross-cutting nature and link with at least
one of the other creative fields covered by the Network. The presentation of the
proposed initiatives should notably include the scope, objectives, outreach and
stakeholders (partners, participants and beneficiaries), the expected results and
impact to highlight the quality, diversity and innovation of the approach. Initiatives
supported by the city involving the public and private sectors, civil society,
professional associations and cultural institutions are encouraged

(3200 characters maximum).
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11.3 Estimated budget for implementing the proposed action plan It is recommended
to present the estimated overall annual budget for implementing the proposed action
plan over a period of 4 years, as well as the respective percentages that will be
earmarked to local and international initiatives. All of the resources that the city
expects to contribute should be mentioned, not only including financial resources but
also other resources (personnel, facilities, etc.). Please indicate any existing funding
or funding applications envisaged to national and international funding bodies such
as regional and national development banks and institutions, in order to complement
the budget from the Municipality itself. Alternative and innovative fundraising
mechanisms may be presented (500 characters maximum).

The evaluation will not be made on the basis of the size of the proposed budget but in
terms of its feasibility, coherence, achievability and sustainability in relation to
the action plan.
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11.4 Intended structure for the implementation and management of the action plan
Presentation of the organization and governance structure of the city, as well as the
resources in terms of personnel and/or the entity that will be established to ensure
the planning and implementation of the proposed action plan and an active
contribution by the city to the achievement of the Network’s objectives. It is
recommended that the person in charge of this entity will also be the focal point of
the city in case of designation. Brief presentation of the organizational structure and
the planned working arrangements of the entity, as well as the potential partners to
implement the action plan with names, designations and contact details of key
experts, non-governmental organizations (NGOs) and academic institutions
(1500 characters maximum).

TAS9A19NTISTIIIHLAZUSHASIIHAIN LHRAS AL RN AR Y
ma\m'}Lauaims\aaswa\amﬂ'sLLaWTm\aaﬁqamﬁusmsumLua\a swa\mmmﬂsmawmﬂmuﬂ
255UAAHAUTHASIN LN ULATA TR TR LN AN ERE wazn1siidausinuaiiiagdia
pavlanduingussagAuaiaiatng Tmﬂwsuwmﬁauawuwm‘nmuwmmma (Focal Point) TR
AuLiiag (‘Euﬂﬁm‘nlmummaaﬂ) 5~uiﬂsaasma\mﬂ5 AN5EL NI 58T ania e ufiae
7128574 ASINNS w'sammmﬁmmmammfu wanInanils (NGO) wasaaitiunisane
wsandayalunissinsia (Imnu 1,500 G28n15)

. TASIASIIAMETINNGY (L?Jusmauﬁﬂmsiaﬂammﬂmmzﬂssum‘s/ﬂm:ﬁ']muﬁszqiuﬁa 9)
. wanuldiEnIlasensiianalifsuiinuay ghnsiatnian

andlag @1nITUENESNLATHEAAFS 1AM (2NANISUTNEY) 26 %\m
ECONOMY
AGENCY




UCCN Application Form | A1a1s

11.5 Intended plan for communication and awareness-raising

Presentation of a plan for the communication and awareness-raising for promoting the
Network and its objectives to a wide audience, as well as the expected outcomes and
impact of the proposed action plan (1000 characters maximum).
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12. SUBMISSION OF THE MEMBERSHIP MONITORING REPORT

If designated, the city shall provide every four years, a Membership Monitoring
Report as requested by UNESCO, which provides detailed information on the effective
implementation of activities related to its designation as a UNESCO Creative City and
on their impact. The first such report will be expected in 2023 for cities designated
following the current Call for Applications.
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13. PARTICIPATION IN ANNUAL CONFERENCES OF THE NETWORK

If designated, the city shall ensure the participation of a delegation from the city,
including at least one representative, ideally together with the Mayor, in the Annual
Conferences of the UNESCO Creative Cities Network and shall be responsible for
covering any travel and subsistence costs incurred. In the event that more than one
representative attend (exclusive of the Mayor), it is recommended that the
aforementioned city focal point should be included.
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14. PROVIDING INFORMATION TO THE SECRETARIAT

If designated, the city shall provide regularly and in time relevant and up-to-date
information related to the implementation of the city’s membership, notably any change
in the contact details (see sections 3.1, 3.2, 3.3, 3.4)
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15. COMMUNICATION MATERIALS

In order to prepare communication materials about your city in the event of its
designation, please complete the following fields. This information will be used on the
UNESCO website and in other communication materials of the UNESCO Creative Cities
Network.

Therefore, please kindly note that the city is fully responsible for the quality and
accuracy of the submitted communication materials. In order to facilitate the
preparation of these materials, you may refer to the UCCN website where a city page
for each current member is presented.
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15.1 Brief and pertinent presentation of the cultural assets and creative industries of
the city in the creative field concerned and avoid merely promoting the city’s tourism.
Data, statistics and other indicators in the field of cultural and creative fields are highly
recommended

(1300 characters maximum).
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15.2 Contributions of the city in terms of achieving the objectives of the Network
according to the proposed action plan (700 characters maximum, presented in bullet
points)
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. FonfiavazuaulhiAiatng wazmaulansg mission statement & objectives uadtAsate
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15.3 A maximum of three URL links to websites related to the creative field concerned
and the contents of the application
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15.4 List of the city’s membership in other UNESCO’s cities networks (including
UNESCO Global Network of Learning Cities, International Coalition of Inclusive and
Sustainable Cities, and Megacities Alliance for Water and Climate), as well as other
major international and inter-regional cities networks or platforms

arstiluauinlutadaina UNESCO's cities networks aiue) (1iiw UNESCO Global Network
of Learning Cities, International Coalition of Inclusive and Sustainable Cities, and
Megacities Alliance for Water and Climate) wagia3atinaseningdssina/ senineniniaaue
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