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Creative Economy Agency (Public Organization)
has a mission to promote the nation’s economy
with a main focus in the following areas;

1. Creative People

2. Creative Business

3. Creative Place

We believe that by sharing the expertise
and resources amongst ‘entrepreneurs’ and
‘creators’, it could be the driving force of
a sustainable economy in the regional
areas and create new business models or
exciting income generation channels. Such
collaboration willhelp catertothe ever-changing
demands of today’s customers.

CEA initiated a project called ‘CHANGEXx2:
Duo pack for a new business’ which focuses
on the design thinking process. This
nationwide project aims to link ‘entrepreneurs’
with ‘creators’. Each side utilizes their
expertise to create or diversify the business.
CEA provided expert consultations in the
areas of business, design thinking and
creative economy. The selected 30 teams
received 60,000 Baht as seed funding to
formally test their prospective markets.
Their new businesses will introduce the
design thinking process to other interested
businesses.
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Khun Chaiyot’s original business is organic rice
farming, in which he holds five rice certificates.
With this new business venture, Thairice is paired
with chocolate to create a new menu. Khun
Nittaya, a trained chocolatier from Belgium,
has connections with a cocoa farm network in
Khon Kaen and the Isan region. She uses her
experience and knowledge with chocolate to
create this product that helps generate income
for local communities.

Caramel pop rice is an agricultural product
made from rice and grains abundant in the area,
with added value to generate income for local
communities. It is tasty and caters to the urban
lifestyle and younger generations. The natural
product is nutritious, convenient, clean, and filling
with modern packaging that enhances the image
of local Isan with healthy products.

The product set is sold in a Kratib, a small woven
container commonly used for sticky rice in round
or heart shape, which is iconic to Isan identity.
For special occasions, Gift sets for New Year,
Valentine’s, and Mother’s Day are available, and
customers can choose from three selections of
flavors; white chocolate, dark chocolate, and milk
chocolate, and special sets for corporate customers
are available upon request.

Khun Chaiyot takes care of the manu-
facturing from the sourcing of organic

rice and grain and online marketing.

Khun Nittaya creates the recipes. The
product is in the prototype stage and can

be custom-made by the order.

Chocolate Thai Rice by KratibCOCO
is a chocolate-caramel pop rice set
sold in Kratib. The easy ready-to-eat
pack is sealed for the freshness of the
ingredients, suitable for a healthy
lifestyle with no added sugar; it is
naturally sweet, low fat, high energy,
and high fiber, a perfect gift for special
occasions. Three flavors are available;
white chocolate, dark chocolate, and
milk chocolate.
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Keeratiporn Jutaviriya is the owner of
‘Rak An Coffee’. Suttawan Bewer is the
owner of ‘Jookbang Gallery’, a crafts,
arts and private tour business. Together
they join hands for CHANGEx2 and
create ‘Rak An and Jookbang’ brand.

Rak An Coffee is a café at a repurposed
building that was once the family’s old
wooden pig shed. After the launch
over a year ago, people are starting to
notice the shop. Jookbang is known as
a cultural tour operator in Khon Kaen.
Both Keeratiporn and Suttawan
expand from their original ventures
in order to gain more recognition to
their respective businesses.

Khon Kaen is relatively a new city.
In comparison to other major cities,
charming antiquity is not yet considered
a tourist attraction. Rak An and
Jookbang’s business aims to create
this new travel experience for visitors
to Khon Kaen. Starting from Rak An
Coffee, visitors are to ride their bikes
to experience the arts and culture of
Khon Kaen which closely tie to local
people’s lifestyles. The stories are
told by a character, Piggy. Visitors will
receive a map for city art tour.

 Keeratiporn cares for the data and presentation
and provides feedback on the products which Rak An
Coffee is the end user.

» Suttawan helps promote, creates characters,
designs, takes photos, writes content, scouts the
route, produces notebooks and map from material

selection to end products.

» Rak An notebook which tells stories about Rak An
Coffee and can be used to take notes: 55 Baht.

» Piggy stickers in different characters as the
mascot of Rak An Coffee and logo of Rak An
and Jookbang which incorporates the history and
story of the shop.

» Map for the curated art tour near Rak An Coffee.
Those who are interested can pick up the map
from Rak An Coffee.

e Tour itinerary: Full day for 8 hours from
08:30-18:30 hrs. Starting from Rak An Coffee
along small residential streets, the visitors will
pass through Wat Nong Wang, Wat That, Wat
Klang, Thai-Chinese Cultural Center, Guan-in
Shrine, Pu Kru Yen Shrine, Bueng Tao Gong Ma
Shrine, Wat Po Ban Nontan, Wat Sao Diao, Jao Mae
Song Nang Shrine, Dinosaur Landmark, Maimon
Khon Kaen, Thai Sweets Shop and street arts
before returning to Rak An Coffee. (Alternatively,
guests can choose a three-hour biking option.)

CHANGEX2 : IWnggdssnolni
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The first part of the business is combining a
fine selection of coffee with handicraft like
hand-woven fabric.

The two types of coffee beans are sourced
domestically and internationally. From Thailand,
the bean is from Chiang Rai and roasted into three
levels of darkness; light, medium and dark. The
light roast is sour with fruity taste. The medium
roast is smoother, stronger and a little sour. There
is still a fruity taste but also chocolaty. The dark
roast will have a cocoa taste, perfect for people
who love intense taste. The bean from abroad is
carefully selected to suit the palette of Thai coffee
drinkers. The bean is packed for dripping process
and presented as a product set that features
community crafts in Sakon Nakhon’s unique style.

The second part of the business is using old
coffee grounds to make zero waste DIY crafts.
The customers can buy the set to dye fabric or
make tie-dye fabric from coffee grounds after they
collect enough coffee grounds for the process.
The remain of the coffee grounds can be packed
in provided carry bags which are the carry bag for
the mug, bag for the coffee beans and bag for DIY
set. These three bags filled with coffee grounds
can be used as odor neutralizers.

» Weerasak cares for branding, logo
design, coffee bean sourcing and
financial matters.

» Jetsada prepares all the packaging
items from the outer box to basket and
Kram fabric and sources items in the set
including the mug, card, DIY kit for coffee

grounds dyeing.

JSB Craft Coffee by Jetsada x Bluebica
offers a set of products to satisfy
your coffee needs and introduces the
craftiness of Sakon Nakhon through
zero waste crafting. Customers will
also support the well-known craft
communities in Sakon Nakhon. They
can select their preferred set of products
as follows;

» Small set : one lacquered coffee mug,
three packs of ground coffee beans for
dripping, one DIY kit for coffee grounds
dyeing, three postcards showing
community crafts and one Kram
fabric woven by a traditional weaving
machine.

« Big set : One handmade ceramic coffee
mug made by local artist, six packs of
ground coffee beans for dripping, one
DIY kit for coffee grounds dyeing, three
postcards showing community crafts
and a basket.

CHANGEX2 : IWnggdssnolni
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Atcha, the owner of ‘Baan Sa-ngiam Manee’
and Airatda, the artist/owner of ‘Local art
space’, share the same passion in arts,
culture, nature, travelling and adventures. The
pair wishes to see Sakon Nakhon as a more
vibrant city filled with new business ventures
and activities so they join hands to create The
Art Hopper Sakon Nakhon.

The destinations are carefully selected by
the two locals to ensure that visitors will
experience the genuine Sakon Nakhon. The
activity they offer is also unlike other tours.
Guests will record their trips along the way
with watercolor paintings. This slow tourism
allows tourists to immerse in their experience
and each destination. Airatda, the watercolor
artist, ensures that even those without
prior watercolor painting experience can also
produce their art pieces during this trip.

The details of the three ‘Tam Hoi Tam Hoop’
trips are as follows;

The first trip ‘Sim Hopping’ — Visit ancient
churches (‘Sim’ in Isan dialect) in old city quarter;
Wat Si Saket, Wat Phra That Choeng Chum,
Wat Phra That Phu Phek and Wat Saphan
Kham. Explore and paint the architectural styles
of each Sim. Enjoy the picturesque natural
scenery which offers different views during

CHANGEX2 : IWngdssiolnui

each season. Stop by at cafés along the way

and taste local delicacies.

The second trip ‘Nature Hopping’ — Nature
trekking which offers different varieties of
flora and fauna in each season. This option
is particularly recommended in rainy season
because of the wide variety of plants and
insects that can be explored. Visitors can paint
whatever they wish.

The third trip ‘Food Hopping’ — Visit popular
hidden eateries amongst the locals that you
cannot find in Google. The dishes like Pon
Yang Kham Beef, tasty somtam, the original
Pak Mo Yai Thong Kham at Khum Mueang Kao
Street are delicious and reasonably-priced.
Guests will visit morning market to experience
local lifestyle where villagers sell a variety of
seasonal food products.
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 Atcha and Airatda scout the route and
finalize the packages together.

« Atchais responsible foraccommodation
package at Baan Sa-ngiam Manee and
takes care of guests.

« Airatda designs the logo and illustrates
the brochures of all three trip itineraries
including the covers, illustrations and

maps.

» Watercolor kit

» Brochure with map for Sim Hopping
trip

e The Art Hopper Sakon Nakhon’s
stickers

« ‘Tam Hoi Tam Hoop’ trip: Sim Hopping
to three major ancient churches in the
old city quarter.

e ‘Tam Hoi Tam Hoop’ trip: Nature
Hopping to experience the variety of
flora and fauna in rainy season.

e ‘Tam Hoi Tam Hoop’ trip: Food
Hopping to taste local delicacies and
visit morning market.

CHANGEX2 : IWnggdssnolni
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The CHANGEXx2 collaboration is
between the owner of Pupiangpo da
Arte Resort, Wachiraporn Sutthisaen,
and the founding artist of Arts Gallery
Boek Ka Ban Creative Garden, Pisit
Thabthong. The ‘Storyteller’ project
presents the stories behind the designs
of each room at the resort told by Pisit,
the room designer himself. The nine
rooms are represented by 11 mascots
who are portrayed in new souvenir
products such as keychains, scarves,
t-shirts, stationary and greeting cards.
The storytelling also extends to the
cultural, belief and historical narratives
of Loei Province’s Dan Sai town. These
stories are included in the resort’s
e-brochure with the mascots as
storytellers under the concept ‘Cool Craft
Culture’. Visitors can enjoy hands-on
activities arranged by the resort and get
more familiar with the way of living and
culture of Loei. Activities are guided by
local experts. This includes making Ton
Pueng offering to Phra That Si Song
Rak, cooking and learning how to make
seasoning sauce from Saton vegetable
and crafting Pi Ta Khon masks.

CHANGEX2 : IWngdssiolnui

Additionally, three versions of ‘Go to Pupiangpo
da Arte Resort’ maps are created. This includes a
map that shows direction from Bangkok, a tourist
map of Loei and a tourist map within 50 km of
the resort. These maps pinning interesting
destinations should sort out the difficulties faced
by tourists and help them get the bearings of
Dan Sai and Loei.



* Wachiraporn cares for administration,
marketing, bookkeeping and cost and
price calculations.

« Pisit cares for all design works including
online and offline channels and souvenirs

production.

Accommodation and activity packages
at Pupiangpo da Arte Resort. The three
activities are;

Cool : cooking class and learn to make
seasoning sauce from Saton vegetable
by local experts.

Craft : learn to make Ton Pueng offering
to Phra That Si Song Rak.

Culture : learn to make two sizes of Pi
Ta Khon masks.

Mascot dolls with different characters
at nine rooms of Pupiangpo da Arte
Resort as well as other souvenirs that
tell the stories reflecting the identity of
Dan Sai town, Loei.

Three mascot dolls (from room no.
3, 4 and 8)/ one white t-shirt for
painting/ one brown t-shirt for painting/
one shawl/ one hat for painting/ one
cushion cover/ one tote bag/ one apron
— Atotal of 10 items

CHANGEX2 : IWnggdssnolni
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Uncharted Hotels is a platform for tourists to
find hotels with a focus on local designs and
new experiences. The three criteria for hotels
to join this platform are design, community
participation and activities for guests. Also,
the hotels must be located in secondary
provinces and far away from the main city
areas to promote overall tourism. The first
hotel that inspires the beginning of Uncharted
Hotels is Hug Jang Loei Garden. This hotel
boasts an outstanding architecture designed
by a leading architect. The 27-Rai area is
adorned by luscious botanical garden where
over 400 species of plants, flowers and herbs
are cultivated. The Pi Ta Khon observation
tower is a perfect structure for the panoramic
view.

Hug Jang Loei and Uncharted Hotels join
hands to offer a theme experience with
exclusive activities for this booking channel
only. The hotel has its own flower orchard so
there are seasonal flowers for guest rooms
decoration all year long.

The hotel rooms booked via www.theuncharted
hotels.com will offer three exclusive activities.
First, a special breakfast set with Dan Sai’s local
muse. Secondly, a picnic set with premium
snacks courtesy of Uncharted Hotel and tea
set or seasonal fruit juice at the botanical garden
and Pi Ta Khon observation tower. Finally, a

CHANGEX2 : IWngdssiolnui

treasure hunt in the garden with special prize
from Hug Jang Loei and Uncharted Hotel.

The observation tower is a recent addition to
the hotel and has not been open for tourists
before. The hotel is offering a highlighted
activity which is a romantic dinner on the
tower, perfect for honeymoon or anniversary
occasions. For families, the hotel offers fun
family activities package at the botanical
garden.



« Khun Kannaporn designs the packages and
cares for hotel rooms, activities and services at
Hug Jang Loei Garden.

* Khun Sakkarin’s Team manages the packages,
marketing and sales, promotional materials,
social media promotion and content creation
through Uncharted Hotels.

« www.theunchartedhotels.com

» Uncharted Hotels brochure

¢ Uncharted Hotels x Hug Jang Loei Garden
brochure

Accommodation with new and exclusive
activities at Hug Jang Loei Garden, Kok-ngam
Sub-district, Dan Sai District, Loei Province.
The 27-Rai hotel looks forward to welcoming
guests to relax with our fresh air and greenery.
The hotel building offers 11 guest rooms, a
meeting room, a dining room and a café. It is
surrounded by a botanical garden filled with
over 400 species of plants, flowers and herbs.
Guests can make the most of their time at our
beautiful garden and have a romantic dinner
at Pi Ta Khon observation tower.

Special rates when making the bookings with
Uncharted Hotels. Couples can select the
accommodation+dinner package. Families
might choose accommodation+activities
package.

CHANGEX2 : IWnggdssnolni
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Wipada Chaiwetsakul is the owner of Ya Shop that
sells handwoven fabric. Phatchamon Jalernsukul
is the creator from Dao & Craft. Together the pair
launches a project called ‘“Ya-Khalor’. The term
‘Khalor’ in Isan means travel lovers. Phatchamon’s
inspiration comes from Pha Taem National Park
which is a major tourist attraction in Khong Chiam
District. The main product is Khalor doll which is
a mimic version of the Pha Taem’s prehistoric
paintings from 3,000-4,000 years ago.

The fabric material comes from Wipada’s shop
which manufactures Rim Khong’s brown cotton.
This cotton is of natural color and woven by hands
in the community. Brown is chosen as the brand
color because it represents warm, sturdy and
natural earth and wood bark. Natural brown cotton
is also quite rare in Thailand making it a worthy
material for this 100% handmade product.

We use brown cotton as our main material to make
practical items like fabric and home accessories
that give natural feels and present unique local
identity. The range of products is Khalor dolls
named Bak Lah and | Lah, plate mats, coasters
and cushions.

Our vision is that Ya-Khalor brown cotton products
will come to the customers’ mind when they think
of Isan identity. With Isan greetings and phrases
on the product, the doll characters represent the
tourists who enjoy travelling in Ubon themselves.

* Wipada takes care of sourcing the

cotton and weaving.
* Phatchamon cares for the design and

production.

Two Khalor dolls/ Three giant catfish
pins/ Four cushions/ Four coasters/
Four plate mats.

The fabric and home accessories
products are made from brown cotton.
The products include Khalor dolls,
coasters, plate mats, cushions and
giant catfish pins. The creator is inspired
by the paintings at Pha Taem National Park
and uses non-dyeing natural brown
cotton which is a local material from
Ubon Ratchathani. The products are
hand-woven by local people.

CHANGEX2 : IWnggdssnolni
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Sodsai Srangsok is the owner of ‘Ashram
Srangsok’ and natural therapist. She
organizes natural therapy courses with a
focus on diet and yoga for years. Elements like
earth, water, fire and sunlight are incorporated
to heal and build balance within one’s body.
Before this collaboration, Sodsai used music
from Indian doctors’ Youtube channels to run
the sessions.

Bussayapat Aunchittikul is a voice teacher,
singer and songwriter. As the creator of this
project, she composes new music for the
activities at Ashram Srangsok and introduces
music therapy to the participants. Music therapy
is not yet widespread in Thailand and most
therapists apply western music which consists
of seven notes; DO, RE, MI, FA, SOL, LA, and
TI. In Thai music, only five notes apply; DO,
RE, MI, FA and SOL.

Bussayapat’s compositions are now used
during the activities from dusk till dawn. Music
has health benefits because it deeply affects

CHANGEX2 : IWnfiggsioln

body, heart and mind. From a research by

Dr. Masaru Emoto from Japan, ice crystals
appear in various formations depending on
their locations. Bad environments create
bad-looking ice formations while good places
yield in beautiful formations. He made a
series of experiments with water from various
sources. There is another piece of research
that shows that the types of music also affect
the outcome of ice crystals. Rock music filled
with unpleasant negative words results in
bad ice crystals while smooth songs with
positive lyrics lead to beautiful ice formations.
Human bodies consist of 70 percent of water.
Positive words and lyrics throughout the day
create beautiful formations of ice crystals in
our bodies which lead to good overall health.

The combination of music and natural therapy
is beneficial to the participants of therapy
courses at Ashram Srangsok where they can
take the learnings to practice at home by
themselves too.



» Sodsai takes care of the business of Ashram
Srangsok, shares information to inspire music
and song compositions, designs a new logo
and categorizes website for easier navigation.
« Bussayapat composes the songs and music
and performs for the record exclusively played
at Ashram Srangsok. She directly consults with
the entrepreneur about the main function of

each composition.
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» Activity packages at Ashram Srangsok with
details and price.

¢ Nine tracks of music and songs;

01 Sodsai Srangsok (C major)

02 Sodsai Srangsok (Bb)

03 Sodsai Meditation

04 Sodsai Activity

05 Sodsai Relaxing Piano

06 Sodsai Pan Flute

07 Sodsai Music Box

08 Sodsai Srangsok Backing track (Bb major)
09 Sodsai Srangsok Backing track (C major)

The activities at Ashram Srangsok focus on
natural therapy. Participants will learn the
science and art of body, heart and soul
healing. They can adopt a nature-based
lifestyle which relies on the environment. Four
packages are available as follows;

« Self-reliance package with music and natural
therapy : one-day course.

 Self-reliance package with music and natural
therapy : three-day course.

« Self-reliance package with music and natural
therapy : five-day course.

e Three selections of workshops making
natural products as follows;

- Basic course on natural oil soap

- Shampoo from kaffir lime leaves mixed with
water from rice washing

- Natural tie-dyeing cotton fabric

CHANGEX2 : IWnggdssnolni
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This collaboration aims to distribute tourist
spending equally to all stakeholders in the
business. The first group is Rai Keun Rang’s
Farmstay and other businesses in the
community. The second group is musicians
who have no platform to perform and are
short of income at this moment. Vacasionis a
channel for musicians to perform again.

Tourists participate in agricultural activities in
local setting and go through ‘Music Journey’
process. They are welcome to be a part of the
local community experience while enjoying
the music.

Daily activities are carefully designed for the
enjoyment of the guests. The first night is
ice-breaking activities involving fun music
games in the middle of farm environment.
Guests will make new friends and the process
of composing lyrics for a new signature song
of this particular trip begins.

On the second day, guests participate in farm
activities e.g. collecting duck and chicken
eggs and stacking hay for buffaloes. They
cook their own food from fresh ingredients.
The morning music session is self-exploration
through music called ‘sound mapping’
by closing one’s eyes and listening to the
surrounding sounds. The night concert
features musicians and Korat chant singers.
These local singers only perform at ordination

CHANGEX2 : IWngdssiolnui
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ceremonies and weddings so this is an

exclusive event for our guests. The concert
might also feature quality artists who are
about to debut their work.

The last day is when all the lyrics are put
together into a song arranged by the
musicians. Guests will receive a lyrics video
to take home. The newly-created song is
not only the result of a fun process but it
involves the surrounding communities and
self-exploration. Videos will be posted on
the Farmstay’s communication channels
as a shareable playlist under Vacasion tour
program. At the end of the trip, visitors might
not bring home any tangible souvenir but the
music in their heart will live on.



* Pongpoonat cares for the preparation
of locations, activities, community
involvement and acts as program
facilitator.

* Naporn cares for the music elements
including liaising with musicians and acts
as program facilitator.

« Three versions of the farmstay theme
songs.

« Single shown during sound mapping
and other activities.

« E-brochure-Video with songs

3 days-2 nights Vacasion program :
A new style of community tourism in
which each trip has its own musical
identity while guests participate in farm
activities at Rai Keun Rang’s Farmstay,
Ban Nong Sano, Non Sung District,
Nakhon Ratchasima Province.

CHANGEX2 : IWnggdssnolni
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The leaf-printing fabric is made into home
accessories items in ‘Eucalyptus Collection’
aiming to freshen up the houses during this
pandemic time. ‘Eco print’ process is an art
form in which the printers are skilled in leaf
selection and delicate printing process. Each
piece is one of a kind and no two pieces are
exactly the same. The color of Eucalyptus
leaves matches well with brownish natural
cotton and they have not been widely used
in other leaf-printing businesses.

The items in this collection are sewn,
structured and assembled by local artists.
They include;

- Multipurpose and mobile rug which can be
folded for outdoor picnic.

- Lamp with wood base which goes well with
leaf-printing lampshade.

- Rectangular form XXL-sized bean bag which
can support up to 110 kg.

- Standard-sized cube bean bag with tassels.
Cases can be sold separately.

- Small kitten cushion.

- Big kitten cushion.

- Mixed keychain inspired by the identity of
Korat cats.

Additionally, the Eucalyptus leaves in our
business are sourced from the trees that
are grown for paper-making industry. They
are upcycled to create the leaf-printing
fabric.

+ Napapat collects information, cares for

the leaf-printing process and liaise with
craftspeople.
 Mathayom generates ideas and selects the

suitable fabric for the creation.

Multipurpose rug, lamp, rectangular bean bag,
cube bean bag with tassels, small kitten
cushion, big kitten cushion and mixed
keychain. A total of seven items.
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CasaMpika x Local Creator is a business model
that combines hotel accommodation service
with craft activities. ‘Craft Quest’ package allows
tourists to experience Chiang Mai from different
views. In the first phase, three craft activities with
strong links to local communities and craft brands
will be available for guests. The activities range
from handmade notebooks to tie-dyeing fabric and
ceramic painting. Each guest will receive a Craft Kit
and Craft Passport to record their crafting journey
with stamps. They can collect these stamps and
redeem for discounts or souvenirs of their choice.
This package under the concept ‘Calm and Kram’
offers guests with an escape from the city to relax

with activities designed for all.
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Khun Ampika is responsible for
assessing the demand of target
customers or tourists and liaising with

local communities.

Khun Porameth is responsible for the
design of the activities, products and

visual content.

‘Calm and Kram’ package combining
hotel accommodation and craft
activities gives tourists new experiences
with local communities and brands.
The first phase offers three activities;
handmade notebooks, tie-dyeing fabric
and ceramic painting. A product set
includes a Craft Passport for activities
record and a Craft Kit for the workshop
with local communities.

CHANGEX2 : IWnggdssnolni

51



e .

Iseviny

CHIANG MAI

-

Wus:nounns :

gsnud ou Beulnu
Surajak Na Chiangmai
FB : bakevibescnx

Suiinsouludounisoaniiuu VYT KIMNAU
na:alsunoiAn nisiandedinuonuiuylkun
NnuAadu na:AnceUs:atuiunudAatu

Unasguasse :

1Aly INAIATY

Decho Kerddecho

FB : Our Hour Studio

riaktinAlunaseaniuuUNsIWn i1 AR Tech-
nology, Music Production 11a:1USuUmY

91nssivANWRIRATULINUIESoUTivAalu
AUASNIA=(iNDONIIUUANS:918M9ENIIBo L
BAKEVIBES X OURHOURS



IAN 1 BudNIUUAINIIDIFBLUDY Na:alAu

4 sas1MIINNSINN

«1AN “Miss You Chiang Mai” #nduniway
Stay with me ItoIANITUBWWoUWALFUUNUOU
A2 IGionSuriUINGUTNASL 81 Earl Grey lla:
white chocolate doulalgasiAinUs:nounoe
14 2 nuuAe ns:=an dnlo Aoaad NazIguaU?
ansodiuass Ins:wn Wodudym

« alaudugnavou nuAnuIgudulns:wa
AAoWIINIWAY “IAUNFUUUA8AUTY?
Tuo:IstudU”

« dlAu Earl Grey NunUIguNKanu 9nIway
“Uangulusiurunofiwesiwniwo9:nnrnau
SnlnsanAu”

» dlAudly 1dswwSounguaniiou niway
“s9IIUU 300% Tus:zgzn1J 300 NIluE"

« alauinonsiudnalu wieuiwag “ifintio”
iUnUs:aunisnigiounaulUiduiindnasy

BAKEVIBES

THADA

:‘ ARSI
valltMBoys

AgnAtauisniwaniwaulunusasia
VUUKOUBUNIEUDSDE WSaudUnauull
AUNSAINU AR Filter UUKMIAN WO
iwavnAaluriovniuvesdundnBedtil

910 Valiumboys (I19188UU9Y) lla: Thada
(5791) 1ionnnazrinuaviwasvedAatu
:0nARUUITUsasIAVOUIAN [RUFV
lpnanunia:AisninasvavAatuinu
10uauAUs:nauMoe 1U alauvnonsu
Gl @oniuuarnIwadifintiogvey
29s1A" IUSsUIaToUENEINILIANA
gouniuv1aNsu [E33niISaudne Tusoag
ARMIDaIEourNY lla:inouanlasISy
InGougutininaly



'3

-

BAKE VIBES

Khun Surajak adds new menus, sources ingredients
Amongst thriving café businesses and designs the cakes as well as interprets the cake

and looming artists in Chiang Mai, and artist stories and liaise with artists.

BAKEVIBES X OURHOURS is the first-
of-its-kind in merging café ambience Khun Decho is responsible for graphic design, AR

with AR (Augmented Reality) technology technology, music production and branding.

in music. Customers are welcometo relish

in the delicate desserts while having fun
scanning AR filter from cake topping q
which links to original music by Chiang
Mai’s own artists like Valiumboys and .
Thada. The lyrics and melody as well {
as artists’ personalities are interpreted
.t 1

into the making of each piece of cake.
One example is Rice Crackers Scone
or Khao Taen Watermelon juice scone
which is inspired by Thada’s work called
‘Dek Noi’ (Little Kid). A simple sweet is
a reminder of childhood when life had
no worry and everyday was refreshing
like watermelon juice.
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One piece of cake for Valiumboys and
four flavors of scones for Thada;

« ‘Miss You Chiang Mai’ cake is inspired
by Valiumboys’ work called ‘Stay with
Me’. Chiffon cake mixed with roasted
cinnamon is covered with cream
consisting of whipping cream, Earl Grey
teaand white chocolate. The two-layered
cake is filled with two kinds of mixed
fillings; sweetened aged-coconut
floss/ longan/ peanut and lychee jam/
strawberry/ basil/ bitter orange skin
flakes.

« Bitter orange/ lemon scone served
with basil/ orange jam is inspired from
a song called ‘Doen Klap Ban Duai Kan
Mai? Mai A Rao Nang Win’. (Wanna
Walk Home Together? Nah, | Hire
Motorbike)

e Earl Gray scone served with rose
jam is inspired by a song called ‘Plai
Fon Thon Nao Thi Perfect Pho Thi Cha
Tok Lum Rak Khrai Sak Khon’. (When
the Rain Ceases and Winter Begins: A
Perfect Timeto Fallin Love with Someone)
« Longan scone served with mulberry
jam is inspired by a song called ‘Ro
Baeb 300% Nai Ra Ya Thang 300 Kwa
Mai’. (Waiting in 300% Mode from over
300 Miles Away)

* Khao Taen watermelon juice scone is
inspired by a song ‘Dek Noi’ to travel
back to childhood once again.

AR FILTER

BAKEVIBES

VALIUMBOYS

CS
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This Wood Wall Artis a collaboration between a
tie-dyeing fabric entrepreneur and a woodwork
designer. The ‘zero waste’ creation employs
fabric and wood scraps. These added-value
materials are made into a wood wall art
using tie-dyeing and unique eco print technique
and pieces of wood arranged to make small
frames at different heights. Each wooden
frame is then positioned and patterned into a
contemporary theme called ‘Time Has Come’.
The theme signifies the amount of time which
is needed to collect enough fabric and wood
scraps to create this art piece and to wait for
leaves to naturally fall from the branches for
the next piece of work.

Khun Waraphorn takes care of the design of
the wood wall, fabric dyeing and fabric pattern

design into the wooden frame.

Khun Phasit liaises with Khun Julaluk in the
making of wood work; designing, cutting and

patterning the sizes.

Wood Wall Art is a unique wall decoration
work which makes use of various wooden
frames of different heights to create stylized
shapes, together with fabric of leaf patterns
and seasonal dyeing colors.
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The business offers one-stop northern cultural
media service. The team’s selling point is our
‘expertise in northern culture’ e.g. acting,
dialects, music, clothing and lifestyles. Lanna-
inspired culture can be portrayed in the forms
of short films, advertisements, video clips and
animations.

‘Hong Nuea Studio’ is skilled in the production
of original Lanna performances as well as
a fusion of Lanna with other contemporary
influences such as rock & roll or Japanese-
style Manga. The shows can be modern while
maintaining the root of northern culture under
the concept ‘Embrace the new and keep the
tradition’.
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Khun Nalintha is responsible for the
design and production of traditional
and applied dance performance, as
well as casting the performers and
band and giving voiceover to the

female lead in animations.

Khun Anawat is specialized in telling
contemporary Northern tales. Because
of his work in an animation called
‘Spirit of Lanna : Lanna Music through
Time’, more Northern teenagers are
drawn to local musical instruments.
He illustrated and gave voiceover to
the male lead in the animation.

Video clip and animation named ‘Spirit of Lanna : Lanna
Music through Time’

Video : Lanna cultural and music performance called
‘Lanna through Time’ features the magic of a legendary
ancient Lanna song named ‘Prasat Wai’ which travels
through time to the present. The story is based on
the evolution of a local instrument ‘Sueng’ and the
settings are tourist attractions in Lamphun. Performers
are dressed in locally-made brocade silk, hand-woven
cotton and tie-dyeing fabric.

Animation : In 2005, a 19-year-old boy named Pie was
a folk music enthusiast and dreamt of becoming a
professional Saw player. People around him called
him ‘Pie Phoe’ (Pie Dreamer) because he collected
antiques just like old people. Despite these reactions,
his Lumphun-based girlfriend called Aom never found
it a problem to date Pie. One day, a peculiar incident
occurred when Pie accidentally touched an odd-shaped
Sueng. He travelled through time to the year 2021 to
find the changes in the new world. Aom in 2021 became
an ill-tempered woman who had no memory of Pie at
all. The young man from 2005 had to do all he could to
revive her memories and bring the dying folk music back

to life. Their future was at stake.
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HEART-MADE LOCAL FOODS e.f:

r.lHl;._

%860d

e "imas

From a humble beginning as a pushcart selling packed food at the market, today we have
a shop with a variety of products and services with strong links with local communities. We
create values to our customers whether they are people in the communities, tourists or online
customers by paying it forward. The products and services include local food made by Mae
Kham Mi, Khun Atipat’s mother, using locally-sourced fresh ingredients.

Artworks created by tribal children are printed on souvenirs for sale e.g. bags, t-shirts and
10% from each sale is paid to the young artists.
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HILLTRIBE KIDS'S
ART PIECES

Khun Atipat takes care of shop decoration,
production and delivery of the products and
services. He supports income generation for
the communities by promoting art pieces made
by tribal children and sourcing food ingredients

within Nan Province.

Khun Yuttana takes care of the graphic
design, online sales, communication, image,
and branding to align with Behind Good Things’

social business model.

TO SUPPORT OUR

PEOPLE'DREAM AND
BETTER LIVING

In supporting the local community, dishes at
Behind Good Things are cooked by a local
chef using locally sourced ingredients, and
the menu features Nan province’s true local
specialty. With the Hill tribe children’s
artworks often being neglected and discarded
within each school year, Behind Good Things
offers a platform to showcase them as an
opportunity to earn extra income. The shop
has allocated space to showcase hill tribe
student’s paintings from Ban Nam Tuang
School, Mae Charim District, Nan Province.

CHANGEX2 : IWnggdssnolni
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Jandee Organic Farm is concerned of the
importance of upskilling the local people of
rural Nan and promoting their ways of living.
Our family members agree to open up our farm
as alearning space. The activities are inspired by
our own childhood when mom and dad took us
out to the field. In a local dialect, there is a catch
phrase that adults often say to children which is
“Cha Pai Ya, Ya Pen Len”. The phrase “Ya Pen
Len” is roughly translated into central dialect
“Tham Pen Len” which has a cautionary tone
meaning “Don’t do it. Don’t play.” But children
keep playing anyway.

Ya Pen Len offers a ‘PLAY ALL DAY’ package
filled with educational and fun activities on the
rice field and farm. Each of the three seasons
(winter, summer and rainy season) highlights
different activities and participants will receive
a mystery vegetable and flower planting box
to play at home.



Khun Apichaya creates activities and
cares for business and financial planning.
She prepares activity space and arranges
packages for tourists as well as the play

box.

Khun Natkorn is responsible for business
model, logo design, media and graphic
design and design the presentation of the

play box package.

Seasonal package ‘Ya Pen Len’ offers
activities at Jandee Organic Farm.
Participants can choose three activities
of their choice.

PLAY ALL DAY packages

2,000 Baht 1 person /1,800 Baht 2 per-
sons/ 1,500 Baht 3 persons/ 1,300 Baht
5 persons

*Inclusive of activities, welcome drink
and one tier of tiffin lunch

Activities

Grow vegetable 1 hour / Seed a plant
30 minutes / Make compost 2 hours /
Weave Kuai Salak and Talaeo 1.5 hour
/ Dye fabric with natural colors 3 hours
/ Cook healthy food 1 hour

Three selections of play boxes are
available for take-home activities.

1.Ya Pen Len mystery vegetable box

3 coconut fiber pots / 2 species of flower seeds;
3 seeds each / hand shovel / tweezer / 45-day
mission calendar and stickers / coloring book
instruction / coconut flakes / husk / organic
fertilizer / soil

360 Baht

2. Ya Pen Len weaving box

3 coconut fiber pots /2 species of flower seeds;
3 seeds each / hand shovel / tweezer / 45-day
mission calendar and stickers / coloring book
instruction / coconut flakes / husk / organic
fertilizer / soil

360 Baht

3. Ya Pen Len flower box

3 coconut fiber pots / 1 species of vegetable
seeds; 6 seeds / hand shovel / tweezer / 45-
day mission calendar and stickers / coloring
book instruction / coconut flakes / husk / organic
fertilizer / soil

360 Baht

*Vegetable seeds in the mystery box are;
Green Cos / Green Oak / Red Oak / Butterhead /
Kale / Bok Choy

*Flower seeds for selection are;

Big Smile Sunflower / Daisy / Marigold

CHANGEX2 : IWnggdssnolni
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The new business venture, a collaboration
between a tie-dyeing fabric entrepreneur
and a creator whose specialty is in woodwork
design, resulted in a DIY product kit under the
concept ‘EASY & CARE’. It is easy to make
while taking care of the environment and
community by using natural materials.

Inspired by Buddhism’s teaching of
‘Iddhipada 4’, the brand has made logos and
product patterns that conceptualize the path
of success and accomplishment. The first
collection is called ‘FOUR’, consisting of kits
elaborated with motifs derived from Iddhipada 4
principles in the order of difficulty.

The DIY Kits are made by local people in
Phayao Province and generate income
for stay-at-home mothers, students and
prisoners.

CHANGEX2 : IWngdssiolnui




Khun Chiratthiti-on —the entrepreneur is responsible
for all the fabric materials including sewing and

embroidery.

Khun Rarin — the creator is responsible for the

designs of fabric pattern and wooden box.

DIY Kits inspired by Iddhipada 4 principles;
Chanda (Passion), Wiriya (Grit), Jitta (Focus) and
Wimangsa (Monitoring). The journey starts from
a dot and becomes a line, a shape and a form
respectively. Each piece from the set of four offers
different levels of difficulty and consists of wood,
fabric, tools and instruction sheet.

Makers will enjoy the process of crafting wood
and fabric. Additionally, the four rubber wooden
boxes can function as a phone holder, a pen
holder, a coin/key/note holder and a paper clip/
valuable item holder.

Chanda - dot - Pathumma (lotus)

Wiriya - line - Thara (river)

Jitta - shape - Phu Pha (mountain)

Wimangsa - form - Phana (forest)

e ‘Pathumma’ kit : made into a keychain with
dotted pattern

* ‘Thara’ kit : made into a pencil case with line
pattern

« ‘Pu Pha’ kit : made into a notebook with shape
pattern

« ‘Phana’ kit : made into a clutch with form pattern

CHANGEX2 : IWnggdssnolni
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The business features woven fabric
wall decoration items showcasing
modernized Tai Lue textiles from
Phayao province. The 100% natural
cotton is locally grown, pesticide-free,
and woven by hand in the community
without using color dyes, and the
finished products can be white, brown,
or pale brown. The fabric applies a
unique weaving technique and then
is made into wallpaper with Tai Lue
patterns altogether with the base color
fabrics. The business model promotes
community handicrafts and the identity
of the Tai Lue tribe, introducing the
invaluable weaving culture into the

interior design world.

Ajarn Naris conceptualizes the ideas. Tai Lue
weaving is commonly used as clothing, curtain,
tablecloth and coverings. The new approach to
the material should attract more customers to local
woven cloth. From hundreds of available patterns,
he selected and designed suitable patterns as well
as decided on the weaving technique.

Khun Khongrit is responsible for the selection of
fabric made in local communities to ensure the
quality of the materials and control the selling prices

to maintain the value of Tai Lue weaving culture.

A wallpaper sized 50x50 cm decorated with Tai
Lue natural hand-woven textiles. This beautiful
wall decoration comes in a square shape and can
be assembled vertically, horizontally, into L-shape
or other shapes as desired. The first collection
features a selection of three patterns.

CHANGEX2 : IWnggdssnolni
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ATV ride is usually associated with the fun,
fearless extreme sport, but ‘More Than
Adventures’ will make ATV more than just an
adventurous experience. Based in Chiang Rai,
the company uses ATV as a mode of transport
to access villages and bring guests there to
learn local ways of living and culture. They can
cook local dishes with Karen villagers, spend
time with friendly elephants, make bracelet/
keychain handicrafts, join exciting water
activities, and relax in Karen-style bamboo
houses. The operator previously offered only
accommodations and ATV rentals along the
edges of the Chiang Rai mountains; the new
business model is a partnership for the local
communities to generate shared income and
value.

Khun Jetsada takes care of the tour packages,

routing, pricing, brochure and advertisements.

Khun Pattara takes care of the concept,
design and collection of information from

local communities.

A new adventure with ATV Chiangrai Ruammit
will take you to the last long-neck Karen
village in Thailand. This cultural trip is
combined with the excitement of ATV ride,
beautiful nature, local food and overnight
camping experience with wonderful sunrise
view.

CHANGEX2 : IWnggdssnolni
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‘Music Space’ is a collaboration between the
entrepreneur, Rommai Villa Hotel, and music
event organizer, Chiang Mai HIP Event. It is
a music space for both local and non-local
music enthusiasts and musicians. The four main
activities include;

« Live Music Event : Revenue comes from ticket,
food and drink sales.

* Music Workshop : Learning space for local
musicians.

* Music Exhibition : The art gallery at Rommai Villa
Hotel under the theme of ‘Sound of Chiang Rai’.

* Rommai Playlist : The Spotify playlist is curated
for hotel guests while guests are welcome to
create and share their own playlist. In the
initial stage, the four curated playlists include fun
Gypsy Swing, mellow Jazz, danceable Funk and

easy-listening Instrumental.

Khun Sirada - the entrepreneur takes
care of space preparation, artwork
design and concepts as well as

homemade food served at the hotel.

Khun Somchai —the creator takes care of
the music, selection of songs, musicians

and production under agreed concept.

e Live Music Event featuring local
Chiang Rai bands and guest bands is
held on Saturday evenings at Rommai
Villa Hotel. Guests can enjoy homemade
food and drinks while listening to
chilling Jazz.

* Music Workshop on Jazz improvisation
by Ajarn Changton Kunjara Na Ayudhya
aiming at Jazz enthusiasts.

e Music Exhibition on ‘Sound of
Chiang Rai’ showcases a collection of
sounds found in Chiang Rai from the
nature, people, animals to a variety of
ambiences.

« Rommai Playlist offers a range of
exclusive playlist while guests can also
create and share their own playlist with
their friends.

CHANGEX2 : IWnggdssnolni
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As a former organic farmer, Khun

Panarai also produces processed
agriproducts. Her main product is
craft soda. Khun Athisun is a teak
furniture designer making shelves,
tables and chairs. The entrepreneur
of Hug Phrae Organic Farm and
the creator from Mai Sak Pa Plern
have come together to create craft
soda in wooden container. In the
future, they will also collaborate
in a food truck business. The pair
has a shared vision of promoting
traditional wisdom of Phrae’s Lanna
herbal spices and ingredients as
well as contemporary handicrafts
to international audience. The goal
is to add value and differentiation
to the products with innovation and
preservation. The communities,
society and environment can all
benefit from the success of this
venture as their slogan “Wow on the
outside, succulent on the inside, cool
and chic in nature’s embrace, cheers
to the happiness you can drink.”

Khun Panarai takes care of the drinks, package design,

product design and overall image.

Khun Athisan takes care of the woodwork, design and

test the pattern of wooden box and image screening.

Cocoa Craft Soda Series

« Craft soda box consisting of four bottles of craft soda
with four different flavors and one craft soda glass
packed in a joint teak box adorned with Cocoa leave
pattern.

« DIY box consisting of four flavors of carbon tablets
with a set of swing cap bottle and craft soda glass
packed in a joint teak box adorned with Cocoa leave
pattern.

* Picnic box consisting of two picnic trays with two
sets of swing cap bottles and craft soda glasses and
two picnic sets.
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Khun Uthen is a woodwork
entrepreneur and Khun Chanawat
is a fabric designer. Together they
form a furniture manufacturing
business using fabric fromhemp and
cotton as main material. Hemp
gives the fabric its durability while
cotton makes it soft to the skin.
This material applies a traditional
one-on-one hand weaving technique.
The structure of the chair is Phrae’s
own signature teak wood made by
local craftspeople. This new decoration
trend with craft furniture is another way
to add value to individual products
and generate more income for the
communities.

To make the furniturs stand
out and look different. That
i, Ilh.llh:nl_'llt'l‘hll

llni-uwll fabeics o
wnave a comfartable
reclining chalr which
‘customers can erpate colors
tar thelr own plsces

Khun Uthen takes care of the furniture design, sketch and

liaise with woodworkers.

Khun Chanawat takes care of the fabric work including the

selection of the fabric fiber, weaving method and colors.

The craft furniture will be made to order. Each piece
of work uses a coloring technique that maintains the
beautiful and unique natural wood pattern. Customers
can choose from natural to vibrant color of their
choice. The matching cushions are also made by order.
Customers can choose any pattern of their choice or
pick from one of the 12 auspicious zodiac signs.

CHANGEX2 : IWnggdssnolni

95



SOUTH







/

Wus:nounns :

USsn doudgniw
Parichard Sornsuparp
FB : Songkhla Station

T
yUs:naunis dus:zaunasnifunisrinssie
SING 3 Tuguiiouina Ined Songkhla Station 10u

() }\A Aona a:rnuAuNIsnoviNgoIBiousny
GATEWAY SouAUIAgVNLBUBURITUITY 15U nauniinu
ans nauynous:udn:ziaaiu NibinSovng

N310voONUINNI1 50 AU

J§ Unasnasse:
Bedeuunns 1aang
Chaiwattanapat Laosat
FB : SKA Heritage

UnownlinAuNIsaaniiuuNINSSUASWESSA
FIN na:@eosryludinuls:daAansriostiu
SuiBuIAuludsRauntavnvlUTudsluing
ssnotleTuognis

=i

- h

iovinawvanduiiouniAtvisnian:iani
AWENANYIAI9EYSIIEDIINDUULAIIA
alunsyAsagysen FuUsuuladouyunsweny
SmusssuniAulUAouI8eus1oUs:RANENS
Ia:i0UWURAKNaoUSOUINIUSSSUINKAINKANY
oA Auauwarusuduwnimusssun
dgoninsniudngdnveuginuagnaundu

A




luinassn Singora Gateway Us:nNaunog
I§unneuinuaBudmusssulugUiuu One
Day Trip 3 1dun

«18unisn A “The Heart of Singora” gioulU
gauwvangan 1 na: 2 Av:wilnriouiReolU§an
QUAAUIBISAUSSSURIAIIL THSUNISVUIU
urwdidurolaveuidoviniadvan Go68on
vougAuRegARUNDUYrYMVIAL 15U NS
ns=1douuulusruduinesuidadiunuiinnou
na:guavoonns:ibodiivutivia:unaBudngioy
« 13Un"A 2 Ao “The City of Lagoon” A9:WA
UnriouiReolUduwadtiganiaznouyNWUAU
awlinveugiaulunziagnuaivan

«1§un9A 3 Ao “The Singora in Harmony” i
:WrlinAouIREolUaUTEIS0IS10A2IIAYIL
VOUNISHaoUSOUIAIUSSSUSUKAINKATE i
wauwaunuagnaunauvaidouninain
Ago31Ginosn

Tunsazidun199:0n1s00NIUUNINS SN
WolkUnriouRuolflUduwa 1Soug nazvnta
AfuATvauIlauINTaIva1981aIn9sy Ineitiu
msrinfanssusouiusotau nazunifeslng
dnidnidousiotio Singora Kid #aidulgnosu
Tugusu

“Singora Gateway” [§0319:401sna$
dszaunisnindanikiu naznoauds:nulalAnn
UnnoviRgolfiogitiuou UNauTala:ISuus
TUAosnunuisn 1doAru:=ANKausniIdouIna
agvagunu

A

THE CITY
o'F

LA GO0y M

UeNINTEITNTAAURIAIIUVaIN:IAZIU
auvan Lagoon nividgaludszinAlng ns
TudeguugAuRLANoVIRBodoUTHNY §d
Tugdniidovavvanluniyuninan 1wsn:
gulilgUnuunisniaifgoRaiunsnasny
Us:aunisniliunnieviRuolfiundudaias
NdvAuAvedIdoaswaNEy ArUKTY
U881 la:Aruuee Budmunns Fusounu
¥Aougna:Us:aunisniftinuuIiinun
“IFunnevineaiBidnusssuguIdoviin
awanr’ inniduluinassionielide
“Singora Gateway” IﬂULJ:JHﬁ'JﬁQ:EiJUQU
Uszaunsnidanti imunissugtivacuAn
nazndyuRandaveuieuinasvanliin
tnfiauiAgonnAu




100

SINGORA

GATEWAY

& @

Uszpalaani

nsidoafuen
Tusin

Auliea
AUBA Tusuny

Songkhla Old City was an important and
prosperous seaport city since Ayutthaya era.
People from all over the places travelled to this city
and filled it with cultural and historical treasure.
Aside from the multicultural characteristic,
Songkhla also boasts the one and only
picturesque lagoon in Thailand. However, few
tourists have experienced this side of Songkhla
in their visit because there has not been a
tourism model that aims to show this insight
of Songkhla before. Khun Ning Parichard and
Khun Boy Chaiwattanapat join hands to develop
‘Songkhla Old City’s cultural tourism route’ into
a business called ‘Singora Gateway’. They aim
to generate new travel experiences and provide
better insight and fresh view of the city to
Songkhla visitors.
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Khun Ning — the entrepreneur is
experienced in doing businesses in the
old city area with Songkhla Station as the
main attraction. She works in ecotourism
together with a closely-knitted
community network such as housewives
group and lagoon fishers group of more

than 50 individuals altogether.

Khun Boy - the creator is skilled in
creating activities and knowledgeable in
local history. His skills complement well
with Khun Ning’s making them a good
match for this business model.



SINGOR A
KD

The creator, Khun Boy, collected historical
anecdotes and the old town’s cultural
heritage to build memorable activities and
routingfortourists. Theentrepreneur, KhunNing,
joined forces to mobilize the ideas through the
community network and partnered with the
local cooperatives such as housewives,
fishermen, and community youth groups.

Singora Gateway offers cultural tourism
experience via a one-day trip with three
choices of route:

The first route - The Heart of Singora — takes
tourists back in time to the first and second
eras of Songkhla. The magnificent cultural
landscape of ancient Songkhla prospers

in the heart of the city quarter, where local
wisdom and livelihood are evident, such as
the traditional mosaic craftsmanship, which
was once exported to Penang and Malaysia
back in the old days.

The second route - The City of Lagoon —takes
tourists to experience the lifestyle and bond
between the locals and the lagoon.

The third route - The Singora in Harmony —
takes tourists to experience the beauty of
multiculturalism in an old port city called
Singora.

Tourists will experience hands-on activities
where they can appreciate the significance
of Songkhla Old City among local villagers
with Singora Kids, the community youth, as
their tour guide.

Singora Gateway aims to create a different
experience and impress tourists with our
cultural tourism routes. Join us, and you will
fallin love with Songkhla Old City just like we do.
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Rasa Secret Senses Set is a box set filled with secrets from our best selections of sight, taste,
smell, sound and touch. We present premium-cut sea bass which is farmed using natural
method for more than two years by the villagers on Ko Yo, Songkhla. Secondly, a special
cooking sauce is a byproduct from smoked sea bass production. Thirdly, Bao mango sauce is
made from local raw ingredient. Finally, an innovative solution for stubborn fishy smell on the
hands after cooking or eating seafood is available in the form of a hand spray.

The brand name ‘Rasa’ means ‘plentiful’ in Southern dialect while the same term in Bahasa

Melayu means ‘Taste’. This name suitably represents the products in this mystery box.




Khun Arkrit takes care of the administration of the

business and development of the cut sea bass and sauce

products.

Khun Titi takes care of new product development,
packaging, marketing communications and business

extension.

Premium-cut sea bass from Ko Yo
community, Songkhla Province,
special sauces fromlocal ingredients
and introduction of the new product
‘Smell Away Spray’. This innovative
spray is developed to remove the
stubborn seafood smell from the
hands after eating and cooking
seafood. The products are presented
in a box set consisting of;

e Cut sea bass from Ko Yo - the
natural farming method takes two
seasons or more than 750 days to
ensure the best harvesting weight
and quality. Two pieces of 350 grams
each.

* Smell Away Spray — the natural
extract from persimmonis developed
into this product that removes fishy
smell from the hands after cooking
or eating seafood. One bottle sized
30 ml.

» Two kinds of special sauces —one
is a rich salty and sweet byproduct
sauce from marinating smoked
sea bass. Another one is made of
local ingredients like Bao mango
and jaggery sugar which give a
sweet and sour taste, suitable for
many dishes. One bag of 60 ml each.
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‘Papaikhon.com’ is a faith tourism website based in
Nakhon Si Thammarat. Customers will visit holy artifacts,
pay respect at temples and make merits. They will also
visit key attractions to wish for winning lottery numbers,
fulfill their vows to the god and visit fortune tellers. ‘Bao
Nui’ is the gimmick cartoon character who travels to these
holy places with guests. He represents the fun and sweet
new generation of Nakhon Si Thammarat’s people. The
trip offers delicious local food and sweets while our youth
guides and local guides can introduce some basic Southern
language lesson. This business helps generate income to
local community members.

Vanpra is assigned to design the itinerary and share
business ideas.

Suppawachakon takes care of the overall image, website,
image and animation artwork and business planning.



Faith trips - visit holy artifacts, pay respect at temples, make merits, wish for winning lottery numbers, fulfill their vows to
the god and visit fortune tellers with ‘Bao Nui’ in Nakhon Si Thammarat. Three packages are available as follows;

* Package — day trip

10:00-11:00 Visit the Main Stupa at Wat Phra Mahathat Woramahawihan

11:00-12:00 Pay respect at City Pillar Shrine to enhance one’s fortune

12:00-13:00 Local food for lunch at Krua Nakhon

15:00-16:00 ‘Ai Khai’ at Wat Chedi — Kho Dai Wai Rap (successful granting of your wish)

(*1.5 hour from Nakhon Si Thammarat to Wat Chedi ‘Ai Khai’
¢ Package — 2 days 1 night

Day 1

10:00-11:20 Visit the Main Stupa at Wat Phra Mahathat Woramahawihan

11:30-12:00 Visit Patima Standing Buddha Image at Wat Na Phra Lan

12:15-13:30 Local food for lunch (Khanom Chin Pan Yom)

13:40-14:00 Pay respect at City Pillar Shrine to enhance one’s fortune

15:30-16:30 ‘Ai Khai’ at Wat Chedi — Kho Dai Wai Rap (successful granting of your wish)
(*1.5 hour from Nakhon Si Thammarat to Wat Chedi ‘Ai Khai’)

17:00 Stay the night with Khiri Wong Homestay Network to immerse into Nakhon’s
lifestyle and dinner made by Khiri Wong local cooks.

Day 2

07:00-11:00 Visit the location of Luang Pu Thuat’s legend of flavorless seawater; witness freshwater pond in
the middle of the sea; see charming pink dolphins

12:00-13:00 Local food for lunch (Krua Tang Ke Seafood by Khanom Canal)

14:30-15:30 Yo No Kho Phon; pray to huntsman Bun for prosperity

* Package — 3 days 2 nights

Day 1

10:00-11:20 Visit the Main Stupa at Wat Phra Mahathat Woramahawihan

11:30-12:00 Visit Patima Standing Buddha Image at Wat Na Phra Lan

12:15-13:30 Local food for lunch (Khanom Chin Pan Yom)

13:40-14:00 Pay respect at City Pillar Shrine to enhance one’s fortune

15:30-16:30 ‘Ai Khai’ at Wat Chedi — Kho Dai Wai Rap (successful granting of your wish)
(*1.5 hour from Nakhon Si Thammarat to Wat Chedi ‘Ai Khai’)

18:00 Stay at Chonnapa Resort, Khanom

Day 2

07:00-11:00 Visit the location of Luang Pu Thuat’s legend of flavorless seawater; witness freshwater pond in
the middle of the sea; see charming pink dolphins

12:00-13:00 Local food for lunch (Krua Tang Ke Seafood by Khanom Canal)

14:30-15:30 Yo No Kho Phon; pray to huntsman Bun for prosperity

17:00 Stay the night with Khiri Wong Homestay Network to immerse into Nakhon’s lifestyle and dinner
made by Khiri Wong local cooks.

Day 3

07:00-11:00 Pay respect to Lak Saksit Buddha Image at Wat Sema

11:30-12:30 Lunch (at a modern-style local restaurant, Jb Grand Park)

13:00-14:00 Pay respect to the divinity of the south: the late monk ‘Pho Than Khlai Wacha Sit’ at Wat That Noi,
Chang Klang District

15:00 Shop a variety of souvenirs at Tha Chang area, the city’s shopping center
End of trip
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Bag Collection

1. ulus1i MANORHA
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The bag brand aims to modernize
community handicrafts to cater to young
urban customers. The bag features
the two key icons of the Southern
culture: Manorha and Khanom Tom, with
urban functionality and local elements
designed to suit the modern lifestyle.

Garanyapas and Areeya have a shared
vision to conserve valuable local
handicrafts and heritage by using local
materials and crafts in their designs.
Communities can earn money from
the sale of their handicrafts. Once the
brand is widely recognized, it will also
help promote tourism to Nakhon Si
Thammarat.

CHANGEX2 : IMingidssiolniui

Khun Dew Garanyapas — the entrepreneur cares

for a business model, target customer analysis,

customer reach, and brand character.

Khun Mo Areeya — the creator develops and
instills the uniqueness and look and feel of Nakhon
Si Thammarat into the products. She designs the
patterns, graphic works, and packages.



Bag collection

1 Manorha

Price 2,500 Baht

Khiri Wong Collection

With natural tie-dyeing fabric from Ban
Khiri Wong, the bag incorporated local
wisdom that the community has carried
on for generations and interpreted
into the ‘Nakhon Tone’ color palette
collection. This collection focuses on
urban design and functions. The bag
itself features fabric layering technique
into a diamond shape or a collage sewn
onto the bag. It is unisex because of the
adjustable strap.

Size 45 X 30X 10 cm.

2. Khanom Tom

Price 1,500 Baht

Inspired by the triangle form of
Khanom Tom, this bag embodies the
signature sweet delicacy exclusively
made in the South during the Festival
of the 10th Lunar Month. The fabric
is made into triangle form and folded
left and right, incorporating the
tie-dyeing fabric from Ban Khiri Wong
with the yellowish-green color that
comes from dyeing Sea Aimond leaves.

Size 40X 30X 10 cm.

CHANGEX2 : IWnggdssnolni
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Chaba Roti Pattani offers a new way of enjoying
roti delicacy under the concept ‘Imaginary Trip
Through Food’ - an ongoing trend in Thailand
during COVID-19 travel limitation - to help promote
Pattani gastronomy and tourism. Pattani is one
of the three southern border provinces that
offers natural and cultural hidden gems waiting
for discerning travellers to explore, despite its
misconception as dangerous territory.

Customers can enjoy the virtual experience of
Pattani via the three sensories : sight, taste, and
smell. The experience includes storytelling of
local lifestyles and the history of Pattani as a
multicultural city with Thai, Melayu, and Chinese
influences through food products and services.

The entrepreneur, Khun Rif, takes

care of the product development,
calculating cost, and gathering

ideas for content communication.

The graphic designer, Khun Ami,
sets the overall direction by targeting
customers and is responsible for the
branding, packaging, food styling, and
writing content for the product labels and

online channels.

Chaba Roti Pattani set offers a taste of
local delicacy with virtual trip amenities.
The selection of products includes five
food items; original roti, wholewheat
roti, charcoal roti, beef curry, and
dal, together with a travel postcard or
Pattani signature food recipe postcard.
There are 13 patterns of postcards
(6 tourist attractions and 7 food recipes)
that can take you on an imaginary trip
to Pattani while enjoying the tastes of
Pattani’s original rotis.

CHANGEX2 : IWnggdssnolni
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‘Boc a box’ adopts a subscription business model

targeting dog owners. The box consists of dog
food and toy. The food is made of fish protein
which, according to the research, is safer for dogs
than other sources of protein. The rubber toy is
certified by a team of veterinarians that this pet
toy can help ease off stress eating. The material is
made of locally-sourced rubber which contributes
to the economy of the region.

Khun Nutchanut —the entrepreneur cares
for the food products including enhancing
the nutrients and all business and financial
matters.

Khun Waluka — the creator cares for the
design of box and products as well as
monthly content creation for Boc a box.

Boc a box — A box of happiness for
your beloved pet

¢ Boc a ber : natural rubber dog toy
Chewing toy for dogs is made from
a safe natural material. It helps clean
their teeth and remove plaque and
can be used to train and develop good
behaviors of your pet.

* Boc a blue : by blue collar

Made of good quality seawater fish.
Unseasoned with natural fish aroma
and filled with Omega fatty acids.
The soft bones are safe for dog
consumption and add calcium intake.
No artificial color, smell, flavors or
preservatives. Free from animal
byproducts or leftover meat from food
processing industry.

I
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Phi Jinny — the entrepreneur explains the roots of local

beliefs and lifestyle, acts as a guide to the neighborhood,
liaises with manufacturers, oversees communication

channels and product test with customers.

Phi Amorn —the creator takes photos and cares for design
work of logo, patterns, packaging and advertisements.
Mutual responsibilities : neighborhood scouting,
brainstorming and discussing business process and

problems.

CHANGEX2 : IMingidssiolniui

* Mu++++Mentary | Welcome Snack
Box : four fortune snacks for lucky
in-house guests who are open for
a new experience filled with good
fortune.

¢ Ang Gu Kuih or red tortoise cake
* Bee Koh Kuih or sweet shiny sticky
rice which comes in green, red or
light pink signifying harmony.

e Kao Teng Kuih or nine-layered
cake for growing success.

« Hoon Kuih or sticky jelly — a rare
local sweet made of overwhipped
Mung bean is a way of wishing
married couples a long and sweet
marriage and success in their
endeavors.

* BaanSaan Gift Guide | Bum
around the District : a souvenir set
that will take visitors to explore the
neighborhood in style while listening
to some unforgettable stories.
Interesting elements from buildings
in the area are snapshotted and
positioned on souvenir items
e.g. scarf, multipurpose fabric,
pillowcase, t-shirt and tote bag.
The first collection is named
‘BaanSaan101’ and the item
is paired with ‘BaanSaan Map’
that invites guests to explore the
neighborhood in search of the
actual site on their chosen souvenir.
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Collaborating business model

The neighborhood where Momentary Coffee & Host-tell is
situated is called ‘Baan Saan’, a vibrant old market quarter
with a wholesale and retail trading center (Jab Houy) and
transport hub (Phothong van) that opens 24 hours a day.
It is also the cultural hub amongst Hokkien Chinese-Thai
that hold strong faith in Buddhism and Taoism heredity to
the influences on local architecture, gastronomy, and the
narrative of the neighborhood.

Under the concept of ‘Bowon’, Momentary strives to be an
accommodation and cafe brand that harmoniously blends
the old-but-cool signature stories of Baan Saan neighbor-
hood. Momentary invites guests to explore the unique
neighborhood and its stories through guide maps and
souvenir gift guides designed with local motifs.

Two main lines of business are;

» Mu++++Mentary | Welcome Snack Box : fortune snacks for
in-house guests will take them to the world of local beliefs.
« BaanSaan Gift Guide | Bum around the District : a souvenir
set that will take visitors to explore the neighborhood in style
while listening to some unforgettable stories.
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Soaps tell four different themes and stories
which resonate with the identities of Phuket.
The four themes are;

1. Phuket sea

2. Roots and lifestyles

3. Phuket’s traditional sweets

4. Contemporary Phuket

The product resembles an octagon form
inspired by ventilation bricks seen in Phuket’s
iconic Sino-Portuguese architecture. The
number 8 is also auspicious in Chinese belief.

1. Sea salt and goat milk soap — the blue soap
bar implies activities on Phuket beaches. Each
beach is famous for different activities, where
Kata Beach is famed for surfing and Pa Tong
Beach is for parachuting. The scent of the
soap is of the freshening and calming sea.

2. Garcinia and pineapple soap — the yellow

soap bar demonstrates the traditional way of
life in agriculture where farmers widely plant
pineapples and garcinia in the past. This soap
gives a fresh fruity scent.

3. Natural bean soap — the red soap bar
portrays the stories of Phuket’s traditional
sweets with a strong relation to the belief of
Chinese people. The main ingredient of these
sweets is a bean that has anti-bacteria quality.

4. Coffee and charcoal soap —the black soap
bar resembles the co-existence of both native
and foreign inhabitants, altogether with old
and new buildings landscape. Phuket is truly
a city where its people are very well-adjusted
to new developments while maintaining old
charms.

CHANGEX2 : IWnggdssnolni
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