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“Becoming and creating impact as a creative city”
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Phetchaburi Creative City of Gastronomy
Knowledge exchange on

“Becoming and creating impact as a creative city”
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Phetchaburi honoured with UNESCO
Creative City of Gasironomy status on
November 2021
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1. Phetchaburi and

the action to drive
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Phetchaburi and the action to drive the creative city of gastronomy
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Phetchaburi and the action to drive the creative city of gastronomy, -
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2) Publicize and create awarene
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Phetchaburi Creative City of Gastronomy
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— the cooperation from various sectors to

incorporate gastronomy into their functions.

&g 5

Q@ﬁ]@@
A Gastro,,o

1051 2%5us 1ALl |
U 9ABUSIIVIBHIAT=S

QYD o “;wh s @ o~ @) @ lii @ @-




4 Phetchaburi and the action to drive the creative city of gastronomy
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Exchange of Knowledge Share on the Topic :
As Members of UCCN,What are your Point

of Views and Strategles for Creative City
Change Management?

PHUKET  (THAILAND)

USUKI (JAPAN)
TSURUOKA (JAPAN)
MACAOQ (MACAQ)

SOUTH AFRICA (OVERSTRAND)
SUKHOTHAI  (THAILAND)

ON 19 FEB 2022
STARTING FROM
a 1 PM UNTIL 6 PM
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Phetchaburi and the action to drive the creative city of gastronomy
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4) Attending knowledge exchange
sessions with UCCN; join cities both

in Thailand and aboard
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Image of Creative City . public relations

® CC tourism

1
Becoming a

[}
CC asset Body of ® learning in CC

® Education in CC

* Creative economy City knowledge

* CCecultural asset [“Management Creative
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Human resource/ team/

network/ partner
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2. Phetchaburi

and the iMpact g
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of becoming
the creative city

of gastronomy
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1) Phetchaburi citizens

are aware of as well as

proud of their local
2) A remarkable cooperation

resources

from entire sectors within the

province
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cuisine, cultural roots, as well as

inspire culinary creative menu
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Phetchaburi in drawing inbound

tourists
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Jan=Dec 2021 Jan-Dec 2022 (+ 174.01%)

Phetchaburi tourism income
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Creating

Impact as a

Creative City

¢® Enhance @ @ %

praeara True success
does not come
Creative economy To benefit people through N the form of
: awards, but the
Creative space an entire value chain benefit of

citizens Il
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), Phetchaburi Thank you.
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Current major challenges:

1. To support a sustainable and self-
reliance community.
2. To run the activity called “One

district, One creative space”
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