Transforming Bangkok with Design and Creativity

Bangkok Creative City Dialogue
February 10th, 2023
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CEA —
Creative
Economy Agency

ABOUT

Established on 14 August 2018, the organization
formerly known as Thailand Creative and Design
Center (TCDC) is now Creative Economy Agency
(Public Organization): CEA. Under the supervision
of the Office of the Prime Minister, CEA has taken
on a larger role in promoting the creative
economy for the sustainable economic
development of Thailand.

One of CEA’'s missions is to put forth to the
development of the creative district. By
promoting the district and its conducive
atmosphere to new businesses, CEA is aiming to
connect the local community with each
stakeholder.

With creativity as a key driver to level up
businesses and quality of life, CEA is tasked with
enhancing the prominence and competitiveness
of Thai entrepreneurs and the creative network to
advance Thai creative industries.



UNESCO Creative Cities Network, Bangkok City of Design
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PM 2.5 pollution pavement obstruction

BANGKOK

a city full of challenges

Inequality and Poverty Traffic Congestion Flood




Cultural Diversity

BANGKOK

a city full of assets

Creative talents in various fields fields
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Art & DeS|gn Hlstorg Design Movement



DESIGN strengths of BANGKOK

APRIL - MAY 2021
10 AN - 8 PM

Distinctive design
related
human capital

Chatlenger Bail

e asezprary

Design aesthetics and
style built from inherited
multicultural assets

Hub of design education

Variety of design
movements and events
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Bangkok City of Design strategy and application according to
Sustainable Development Goals (SDGs)

Sustainable Development Goals

DESIGNING DESIGNING
THE CITY COMMUNITIES

DESIGNING
DESIGNING CITY DESIGNING
WEALTH BRANDING GREEN CITY

Economic Environmental

Sustainable Development Goals

From small to mega projects initiated by all sectors
(public/ private/ academic/ civil society/ professional)



DESIGNING THE CITY

Design = essential tool for Bangkok’s urban development
from past to present

Solving problems | Regenerating & Transforming the city |
Coping with 21st - century challenges
Turning an abandoned city structure into a green pedestrian

bridge and public space - New possibilities for adding green
to the city, connecting districts, linking communities, by
promoting a high-value walking experience.

Increasing accessibility from 46 to 76%

- 280 x 8.5 m. and 22,400 sg.m is the total utility space

- 200 is the number of tourist attractions, cultural heritage
sites, religious places, and educational amenities around the
project
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" HBDBKK: CAPITAL MAKEOVER
PLANNED FOR 250TH

By Sasiwan Mokkhasen, Staff Reporter - |une 21,2016 12:52 pir

Solving problems | Regenerating & Transforming the city | Coping with 21st - century challenges



DESIGNING COMMUNITIES
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Bottom-up approach: Built upon local needs/ pain points | Lift up communities’ living quality & economic competencies



DESIGNING COMMUNITIES
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Problem Reporting by People and Problem Solution by BMA via Traffy Fondue Platform



DESIGNING WEALTH
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Design, technology and other creative fields are combined to add value and to promote local cultures and cultural products.



DESIGNING GREEN CITY

g_... .‘D ahss 3 : ac ‘er < 2oy
T ol -y P
» g o A N ——
‘i\s >, P e Jlon. -z i} ) e
3 N % & il -7 <o s
AURIA I LN \ o P -
A ARy wEau S 1 SRty v
R Y ‘ - -
P e - : 8
BANGKOK it e \
. AURBOE. “w , - < e Y —
ke 7 Sn3d 180N 3 ur & \ L=t > B R =
WA L iy - 3 7 s Fasudensul , 8 &,, %
riarailwo P I % & o .
4 Aunldnidou \ = - &
VS8 wilEr 2 =, : =
~ - - puBdySauaHay - ;.
_____ =SS

\g?:‘unwzmrin‘u Lk ‘.m‘., N i

dmisiiuuKIuASAIIED NU 11 wWuRtisoy

snlasvnis Green Bangkok 2030

i ”%\i
* YIS | © wamvan ~
INboOR.

-

Green projects are considered as platforms for collaboration (public-private-academic-professional- civil
society), aiming to transform Bangkok into an environmental-friendly city.
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DESIGNING GREEN CITY
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The Bangkok Climate and Energy Action for Net Zero Greenhouse
Gas Emission 2021- 2030

Cooperation between the Bangkok Metropolitan Administration (BMA) and the Japan
International Cooperation Agency (JICA) for supporting and driving “Carbon-free Bangkok
(BMA Net Zero).”

Reduction of risk and natural disaster management cost from the increase of greenhouse
gases by BMA-pioneered activities with discernable outcome.

Related Measures

e Low Emission Vehicles (LEV)
e Develop and increase bicycle route
° Increase the number of green public space to 15 parks



DESIGNING CITY BRANDING
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{ The 25 Best Inventions of 2016
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Here's which ones made this year's unranked list

Soccer Flelds That Fit Anywhere View | Sot28

The Unusual Football Field
Developed by AP Thailand
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LN Chula’s Centenary Park Wins Award from World
B Landscape Architecture Awards 2019

By © 1May2019 [ Awards & Honours Festured News
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International design events & design innovations make Bangkok known as one of the World’s Design Metropolises.



bangkokdesignweek.com
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CREATIVE & DESIGN FESTIVAL AIMS AT SHARING
VISIONS AND ACHIEVEMENTS THAT REVITALIZE THE
POTENTIALS OF BANGKOK

Bangkok Design Week (BKKDW) propose the
prominence of Bangkok’s design and creative works.
Through these works, the festival presents ambitious
ideas and new possibilities of Bangkok, now and in the

future.

Celebrated in the creative district, these creative works
range from experimental piece to the work with social
and business impacts. With fun activities and
memorable experiences, the festival is blended
beautifully with the charm of Bangkok and attract
visitors from across the world to experience Bangkok’s
latest happening.



bangkokdesignweek.com

IMPACT

ENCOURAGE CREATIVE INDUSTRY, GENERATE INCOME, AND BRING THE CITY BACK TO LIFE

Economic Value s

B 1,368M

Media Value s

B 315M

Visitors n

1.75M

Participants

5.1K

2022
5-13Feb
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2021
8May — 31July

RESURGENCE OF POSSIBILITIES

2020
1-9Feb

RESILIENCE

aserce e wip e
RES/HWNO3 Lot

2019
26Jan - 3Feb

FUSING FORWARD

2018
27Jan — 4Feb

THE NEW-IST VIBE
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BA bangkokdesignweek.com

o~ & The new design of bus stop signs built from users’ pain points

e (ood example of how the government sector work together with designers and young people to play a role in urban development.
e Being tested in Bangkok Design Week 2018, the redesigned bus stop signs have been proved to be practical and user-friendly.
e  (Over 1,000 units of actual signs are implemented by BMA in the main areas of Bangkaok in 2019-2020.
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bangkokdesignweek.com

Safezone Shelter - Air quality pavilion

A prototype for a green safe space from air pollution, consisting of green plants, wind, and water, and incorporating design,

creativity, and state-of-the-art technologies, aims to purify air and provide comfort for people and raise awareness about
air-pollution in Bangkok.

To inspire government and public sectors to apply further in other scales ie, purified bus stop, skywalks.

BRI
: PN

Outside

70.6

Safe Zone Shelter

58.7 s
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bangkokdesignweek.com

Urban Light Installations

To connect small alleys, allowing people to the enjoy the beauty of the city’s hidden gems and to raise attention to
historical building conservation.

To increase night-time safety for local residents and extend operating hours of the local economic activities.
9,000 Visitors Daily / 100,000 Visitors Throughout the S days / 200,000 reached through social media

JAN FEB

27-04
2018

6 PM'=9 PM




Creative City Index

Carru out policies Encourage the Create accessibility Increase business
J P ) g to most of the and social
Policy based on the data Creative creative and o : . . opportunities from
analysis Peopl design cluster to Visitors areas, improving Community PP
Maker eopie Hove into the safety and local collaborative
district economy projects
2018 2019 2023-2024
Jel -
- ,._..:I o =
Database Collection Map Editor & Public Website Public Maps
- Analysis Tool
Data & Statistics of the
Creative Districts - Analysis - Public interaction - Understanding the area
: f g - Spotting destinations - Spotting destinations
; ; - Dat lizat
- Creative & None creative ara vista tzation - promote local tourism - promote local tourism

- Exportable

businesses
- Vacant Spaces
- Activities & events



Long-term economic driving

Stimulate new investment
Before CEA(2017): 127 empty units / After CEA: 35 empty
tits

qharqen 43 art & eaterg

T

2020

GOAL [ {51015, GOAL RESULT

Total business 33 54 59
opened
-Creative

Business
(place)

- The number of
businesses

opened

(Creative Business +
General Business)
(place)

Increased size CUCH 2,548 RRAEE 2,796
of creative
sSpace (sqm.)

Approx. 1sq. km.




Thailand Creative District Network
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UNESCO CREATIVE CITIES NETWORK

Phuket - City of Gastronomy (2558)
Chiang Mai - City of Crafts & Folk Art (2560)
Bangkok- City of Design (2562)
Sukhothai - City of Crafts & Folk Art (2562)
Phetchaburi - City of Gastronomy (2564)

Soudafimdamsuunsau (CEA shwuiia anwn)

ChiangRai (Design) | Nan(Crafts & Folk Art) |
Nakhon Pathom (Music) | Suphanburi (Music) |
Phare
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the Creative Cities Network



