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PROVINSI JAWA BARAT 

PERATURAN DAERAH KOTA BANDUNG 

NOMOR 1 TAHUN 2021 

TENTANG 

PENATAAN DAN PENGEMBANGAN EKONOMI KREATIF 

 

DENGAN RAHMAT TUHAN YANG MAHA ESA 

 

WALI KOTA BANDUNG, 

 

Menimbang :  a. bahwa ekonomi kreatif memiliki arti penting dan 

kedudukan yang strategis dalam menopang ketahanan 

ekonomi masyarakat, mewujudkan pertumbuhan 

ekonomi, mengembangkan inovasi, kreativitas dan daya 

saing, serta penciptaan lapangan kerja guna memajukan 

pembangunan perekonomian dan menciptakan 

masyarakat yang adil dan makmur berdasarkan Pancasila 

dan Undang-Undang Dasar Negara Republik Indonesia 

Tahun 1945; 

b. bahwa Kota Bandung memiliki potensi ekonomi kreatif 

yang unik dan masif serta dapat menjadi pusat 

percontohan kota kreatif sehingga diperlukan upaya 

untuk menciptakan iklim kegiatan yang kondusif bagi 

penataan dan pengembangan ekonomi kreatif; 

c. bahwa untuk memberikan arah, landasan dan kepastian 

hukum kepada semua pihak yang terkait dengan 

penataan dan pengembangan ekonomi kreatif, maka 

diperlukan pengaturan tentang penataan dan 

pengembangan ekonomi kreatif sesuai dengan 

kewenangan daerah; 

 

G. baKZa « 
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Raising awareness and encouraging strategies 
through academic discourses 

ICON-ARCCADE 2021 “Fostering Creative Economy 
for Sustainable Development” 
Faculty of Art & Design, Institut Teknologi Bandung

by Bandung Desain Kolektif



GUDANG SELATAN 22 PASAR CIHAPIT

THE HALLWAY KOSAMBI
BANDUNG, WEST JAVA

DEVELOPMENT OF COMMUNITY-DRIVEN ORGANIC PLACEMAKING,  
FRAMEWORKS, AND CREATIVE CITY INDEX
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STATISTIK EKONOMI KREATIF JAWA BARAT (2016)

WEST JAVA CREATIVE ECONOMY STATISTICS (2016)

PETA SEBARAN INFRASTRUKTUR EKONOMI KREATIF CREATIVE ECONOMY INFRASTRUCTURES DISTRIBUTION MAP EKOSISTEM EKONOMI KREATIF JAWA BARAT
WEST JAVA CREATIVE ECONOMY ECOSYSTEM

TARGET PENGEMBANGAN
DEVELOPMENT TARGET

JEJARING STAKEHOLDER

STAKEHOLDERS NETWORK

Kota
Bandung

Kab.
Sumedang

Kab.
Indramayu

Kab.
Cirebon

Kota
Cirebon

Kab.
Kuningan

Kab.
Ciamis

Kota
Banjar

Kab.
Tasikmalaya

Kab.
Pangandaran

Kota
Tasikmalaya

Kab.
Garut

Kab.
Majalengka

Kab.
Bandung

Kab.
Bandung
Barat

Kab.
Cianjur

Kota
Sukabumi

Kab.
Sukabumi

Kab.
Bogor

Kota
Bogor

Kota
Depok

Kota
Bekasi

Kab.
Bekasi

Kab.
Karawang

Kab.
Subang

Kab.
Purwakarta

Kota
Cimahi

Infrastruktur Pengembangan

Development Infrastructure

Intensitas Tinggi

High Intencity

Intensitas Sedang
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Intensitas Rendah

Low Intencity

1

Infrastruktur Pendidikan

Education Infrastructure

Infrastruktur Pembiayaan

Financing Infrastructure

Infrastruktur Pemasaran

Marketing Infrastructure

1

1

2

2

3

3

4

3

2

4

1 32
Laju Pertumbuhan
Ekonomi Kreatif
Creative Economy
Growth Rate

Rataan Pertumbuhan Kontribusi PDRB Ekonomi Kreatif
Jawa Barat Terhadap PDRB Provinsi Jawa Barat
Average Contribution Growth of West Java
Creative Economy GDRP to West Java Province GDRP

Kontribusi PDRB Ekonomi Kreatif Jawa Barat
terhadap PDB Ekonomi Kreatif Indonesia 
West Java Creative Economy GDRP Contribution
to Indonesia Creative Economy GDP

20,73%
PDRB Ekonomi Kreatif
Jawa Barat 
West Java Creative Economy 
GDRP

PDB Ekonomi Kreatif 
Indonesia 
Indonesia Creative Economy 
GDP

IDR 191,33
Triliun / Trillions

IDR 922,59
Triliun / Trillions

Kontribusi Ekspor Ekonomi Kreatif Jawa Barat
terhadap Ekspor Ekonomi Kreatif Indonesia
West Java Creative Economy Export Contribution
to Indonesia Creative Economy Export

31,93%
Ekspor Ekonomi Kreatif 
Jawa Barat 
West Java Creative Economy 
Export

Ekspor Ekonomi Kreatif 
Indonesia
Indonesia Creative Economy 
Export

USD 6.38
Miliar / Billions

USD 19,98
Miliar / Billions

Kontribusi Unit Usaha Ekonomi Kreatif Jawa Barat 
terhadap Unit Usaha Ekonomi Kreatif Indonesia
West Java Creative Economy Enterprises Contribution 
to Indonesia Creative Economy Enterprises

18,07%
Unit Usaha Ekonomi Kreatif 
Jawa Barat
West Java Creative Economy 
Enterprises

Unit Usaha Ekonomi Kreatif 
Indonesia
Indonesia Creative Economy 
Enterprises

1,5
Juta / Millions

8,3
Juta / Millions

Kontribusi Tenaga Kerja Ekonomi Kreatif Jawa Barat 
terhadap Tenaga Kerja Ekonomi Kreatif Indonesia
West Java Creative Economy Workforces Contribution 
to Indonesia Creative Economy Workforces

Tenaga Kerja
Ekonomi Kreatif Jawa Barat
West Java Creative Economy 
Workforces

Tenaga Kerja
Ekonomi Kreatif Indonesia
Indonesia Creative Economy 
Workforces

3,8
Juta / Millions

16,9
Juta / Millions 22,48%

2% 1,66%

Kontribusi PDRB Ekonomi Kreatif 
Jawa Barat Terhadap PDRB 

Provinsi Jawa Barat
West Java Creative Economy 

GDRP Contribution to West Java 
GDRP

14,62%

Rata-rata Tenaga Kerja Diserap 
oleh Industri Kreatif Jawa Barat
Average Labor Absorbed by West 

Java Creative industry

5,06

Distribusi Tenaga Kerja Industri 
Kreatif ke Seluruh Jawa Barat
Creative Workers Distributed

Across West Java

85,18%

Infrastruktur Pengembangan

Development Infrastructure

Infrastruktur Pendidikan

Education Infrastructure

Infrastruktur Pembiayaan

Financing Infrastructure

Infrastruktur Pemasaran

Marketing Infrastructure

Produk Barang dan Jasa

Product Goods & Services

Riset dan Pengembangan

Research and Development

SDM

Human Resource

Pasar

Market

3.301

Infrastruktur Pendidikan

Education Infrastructure

8.991

Infrastruktur Pembiayaan

Financing Infrastructure

5.081

Infrastruktur Pemasaran

Marketing Infrastructure

480

Infrastruktur Pengembangan

Development Infrastructure

• Sekolah Menengah Kejuruan 
Vocational school (SMK) 
(1.891)

• Perguruan Tinggi dengan 
Program Studi Ekonomi 
Kreatif 
Higher education with creative 
economy study (156)

• Kursus Keterampilan 
Komputer 
Computer skills institute (521)

• Kursus Keterampilan Menjait 
Fashion skills institute (733)

Creative Economy Non-structural Organization 
Creative Economy Non-structural Organization

Kolaborasi kebijakan & program; 
pengembangan kapasitas
Regulation, program, and capacity 
development collaboration

Dukungan pelaksanaan kebijakan dan program; Dukungan 
pengembangan kapasitas; Bimbingan teknis dan supervisi
Regulation and program delivery support; Capacity 
development support; Technical guidance and supervision

Input data dan rekomendasi 
pengembangan ekonomi kreatif
Creative economy development 
recommendation and data input

Sinkronisasi kebijakan & program; Kajian & analisis data; Materi & modul pengembangan kapasitas 
/ Regulation & program synchronization; Study & data analytics; Capacity development resources

Melakukan aktivasi
Activation

Pembiayaan, Pemasaran,
Pendidikan, Publikasi
Financing, Marketing, Educating,
Publishing Support

• Bank Pemerintah 
State commercial bank (1157)

• Bank Swasta 
Private commercial bank (446)

• BPR 
People’s development bank 
(694)

• KUR 
People’s business credit (4711)

• KUK 
Small business credit (1684)

• Koperasi Industri Kecil dan 
Kerajinan Rakyat 
Small industry and craft 
cooperatives (299)

• Mall 
Mall (72)

• Minimarket 
Minimarket (2451)

• Pusat Perbelanjaan 
Shopping Centre (1520)

• Pasar dalam Gedung 
Market in a Building (1038)

• Rumah Kreatif 
Creative house (10)

• Inkubator Bisnis 
Business incubator (12)

• Coworking space 
Coworking space (61)

• Komunitas 
Communities (400)

• Pusat Kreatif 
Creative center (2) 
*26 Dalam Pembangunan / 
Under Development

• Website Database Ekonomi 
Kreatif 
Creative economy database 
website (1)

Pelaku dan Komunitas Kreatif
Creative Economy Actors & Community

Dunia Usaha, Akademisi, dan Media
Academician, Business, Media

Creative Hub

Pemerintah
Government

12 13

THE PRINCIPLE IS IMPLEMENTED BY WEST JAVA PROVINCE  
(CONSISTING OF 27 CITIES/REGENCIES)

Source: PROSPEK 2020
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GLOBAL SOUTH VIEWPOINTS AS A CREATIVE CITY  
: YOUNG TALENTS, INFORMAL ECONOMY

Source: “Inclusive Creative Economy and The Future of Work”, U20 Policy Recommendation 2020 | http://urban20riyadh.org/ 

HUMAN-CENTRED DEVELOPMENT 
- CE offers strategic solutions for urban issues 
- Main traits of the next workforce generation: 

tech-savvy, agile, impact-oriented 
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GLOBAL SOUTH VIEWPOINTS AS A CREATIVE CITY  
: YOUNG TALENTS, INFORMAL ECONOMY
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1. CE at the city & sub-national government 
2. Informal Economy in CE 
3. Creative Diplomacy 
4. CE Frameworks & Index 
5. CE and Digital Transformation 
6. Circular Creative Economy 
7. Right to the City

Urban Solutions — City and Dwellers 
1. Public Health 
2. Sustainable Energy Transition 
3. Digital Transformation

1. Synchronisation of standards, protocols 
and definitions of CE 

2. Promotion of Digital Literacy 
3. Recognition of the importance of 

Culture in strategy for sustainability at 
all levels
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Sub-themes  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 1. The sub-themes of WCCE 2022 
 

The theme of WCCE 2022 consists of four sub-themes (Fig.1.), as follows: 

1. Creative Economy for Global Revival 

2. Inclusivity and SDGs Agenda 

3. IP and Rights of the Creatives 

4. The Future of Creative Economy 

Each sub-theme is placed on the x and y-axis; the x-axis positions the sub-themes that are relevant 

with the current state or the future landscape, and the y-axis positions the sub-themes that are 

explored thoroughly from the conceptual idea to the possibility to conduct a concrete action. 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 2. Topics scope for each sub-theme quadrant. Each quadrant contains a scope of topics within its 
spectrum (Fig.2.). 

 

GLOBAL SOUTH VIEWPOINTS AS A CREATIVE CITY  
: YOUNG TALENTS, INFORMAL ECONOMY

BALI CREATIVE ECONOMY
ROADMAP 2022

The Third Edition of
World Conference 
on Creative Economy

Bali International Convention Centre, 5-7 October 2022

Urges the inclusion of the creative economy in national and inter-
national recovery plans and strategies, with the emphasize on 
enhancing the operational relationship between the creative 
economy and Sustainable Development Goals (SDGs), and of 
the recognition of the creative economy as an important sector 
and meaningful contributor to economic growth;

Urges macroeconomic policies that ensure access to finance and 
free movement of cultural and creative goods, including through 
budgetary supports, tax incentives, as well as common customs 
and tariff regulations on the movement of cultural and creative 
products; 

Urges the more active and prominent participation and involve-
ment of the creative economy sector in solving direct and indi-
rect effects of the pandemic and other global challenges;

Urges and Supports the contribution of creative economy to pro-
moting environmental sustainability, transition to low-carbon 
economy, and Sustainable Consumption and Production patterns;

Establishes creative economy hubs and center of excellences, 
and Maps and Supports the existing ones, among others, by 
strengthening network and inter-hub connections, measuring 
their concrete impacts, facilitating collaboration between grass-
roots actors and powerhouses of the cultural and creative indus-
tries, and establishing study exchange among creative economy 
hubs of different countries to learn knowledge about policies, 
strategies, models and implementations from each other;

Urges the promotion of digital and technological transformation 
in the creative economy, and at the same time, the reduction of 
digital divide within and between countries, the formulation of 
policy and regulatory framework which reflects the changing 
regulatory landscape to ensure the rights of artists and organiza-
tions are protected in the digital era;

Encourages the creation of ecosystems which ensure that the 
creative economy sectors are equally inclusive for all, including 
women, youth, local communities, and vulnerable groups, by 
making sure that everyone can fully participate within the value 
chain of the creative economy sectors, including through entre-
preneurial supports on legal issues, financial literacy, marketing 
system development, and improved delivery of products and 
services;

Encourages the strengthening of support to creative economy 
actors during and after the pandemic, including access to         
finance, health and safety protection, education and training, 
while building up their resilience for future disruptions; 

Strengthens national and international data on the creative econ-
omy which could better measure the significance of the creative 
economy to national and global SDGs and become more reliable 
and accurate sources in decision-making process, and Develops 
data policies which facilitate the development and leverage of 
competitiveness of creative industries;

Develops knowledge, skills and talents for future of jobs, Identi-
fies skill standards and occupational classifications relevant with 
continuously changing landscape of jobs, Supports any form of 
non-formal education, including community-based and 
peer-to-peer learning, and Fosters the development of personal 
learning among the creative economy actors;

Encourages research, capacity building, creative and cultural edu-
cation, and innovation support schemes for creative communities;

Encourages more awareness-raising activities about the impor-
tance of the creative economy at the community level for 
long-term growth of the sector, including by incorporating local 
wisdom;

Acknowledges the importance of the informal economy in cultur-
al and creative industries and Urges policies that ensure its better 
integration with the mainstream economy, among others by facil-
itating alternative of finance, providing alternative networks and 
supply chains, strengthening the role of intermediaries in support-
ing informal economy entrepreneurs and expanding their knowl-
edge and networks, including informal workers in social protec-
tion schemes, and encouraging large corporations to partner with 
the informal sector;

Urges policies to support creative economy players to proactively 
protect, manage and commercialize intellectual property assets 
through IP awareness as well as IP management facilitation pro-
grams, including financial and legal support on IP registration pro-
cess. 

Facilitates the use of intangible assets, including intellectual prop-
erty, to secure financing through policies related to IP-backed 
financing;

Calls governments, organizations of the United Nations system 
and other international and regional organizations, as well as the 
private sector, civil society, creative economy entrepreneurs, 
non-governmental organizations, academics and other stake-
holders to implement this Roadmap; Urges international coopera-
tion to support the execution of this Roadmap; and Informs the 
next session of WCCE and other international meetings related to 
creative economy matters on how this Roadmap is carried out 
and should be enhanced to better contribute to the global eco-
nomic recovery.

World Conference on Creative Economy 2022 1. Harmony between creative ideas and policy standards 
2. Resilience of CE actors  
3. Creativity and innovation in decision making process 
4. Embracing informal economy into CE through 

aggregators

5. Equal opportunities to access CE value chain 
6. Accelerate the mechanism of IP protection & financing 
7. Equal access to the IP marketing and financing of 

Global South countries 
8. Experimenting future innovation and findings
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