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THE PRINCIPLE IS IMPLEMENTED BY WEST JAVA PROVINCE bda
(CONSISTING OF 27 CITIES/REGENCIES) ¢ O

PETA SEBARAN INFRASTRUKTUR EKONOMI KREATIF CREATIVE ECONOMY INFRASTRUCTURES DISTRIBUTION MAP

1| 2

Kota
Depok

Infrastruktur Pendidikan
Education Infrastructure
Kab. Infrastruktur Pembiayaan
Purwak Financing Infrastructure
Kota
Cirebon 3 Infrastruktur Pemasaran
Marketing Infrastructure

4 Infrastruktur Pengembangan

[

N

Development Infrastructure

Kab.
Kuningan

Kota
Banjar

Kab. 1 Intensitas Rendah
Pangandaran Low Intencity

2 . Intensitas Sedang

Medium Intencity

3 . Intensitas Tinggi
High Intencity

Source: PROSPEK 2020
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West Java Creative Cities/Regencies Profile:

,
% Bandung City

Comparison of Province Average Creative Cities/Regencies Indicators with Bandung City
75%

66,7%

75%

69,4%

100%

86.,7%

78,6%
YA

Culture, Recreation & Tourism

Creative Output & Employment

Cultural Capital & Participation

Venues, Resources & Facilities

Human Capital, Talent & Education 100%

78,3%

Government & Regulations 58,0%

42.4%
Entrepreneurship 89,5%

72,5%
Technology & ICT 91,7%

72,4%
Transportation & Accessibility 75%

56,7%
Business Activity & Economy 100%

73,7%

M fverage M Bandung City CULINARY  FASHION CRAFT

Creative Economy Subsector Developed in Bandung City 8 8 52 4 2 3 5 5 O 7 9 8 6
- Application - Fashion - Music - Fine Arts 9 [} [}
. Arch_itec‘tur? « Film, Animation and Video - Publishing - TV and Radio Brands Brands Brands
» Interior Design + Photagraphy » Game Development
- Visual Comm. Design - Craft - Advertisement
. Product Design - Culinary - Performing Arts (2016, hasil analisis SE 2016 KBLI Ekraf, Bekraf)

Source: PROSPEK 2021
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Through this radar chart, the cities and regencies
can determine which aspects they should develop

1. Kota Bandung

Through collaboration, Bandung City's
creative economy ecosystem becomes
dynamic

2. Kota Cimahi
Digital technology and animation are
the emerging subsectors in Cimahi City

3. Kabupaten Cianjur

Cianjur Regency is supported by the
formation of a creative economy
committee and the development of a
creative center.

Region 11

THE PRINCIPLE IS IMPLEMENTED BY WEST JAVA PROVINCE
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Source: PROSPEK 2022
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4. Kota Sukabumi

The creative economy in Sukabumi City
is activated, one of which is through the
Music and performing arts subsector

5. Kota Bogor
Creative Center Bogor can be a place for
creative economy actors to collaborate

6. Kota Bekasi
Performing arts is one of the leading
subsectors of Bekasi City
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Kota Bandung
Kota Cimahi

Kab. Cianjur
Kota Sukabumi
Kota Bogor

Kota Bekasi

Kab. Bandung
Kab. Sumedang
Kab. Cirebon
Kab. Sukabumi
Kab. Purwakarta
Kab. Bandung Barat
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Kota Depok
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HUMAN-CENTRED DEVELOPMENT
- CE offers strategic solutions for urban issues

ACADEMIC & CREATIVE ECONOMY - Main traits of the next workforce generation:

RESEARCH CREATIVE INDUSTRIES tech-savvy, agile, impact-oriented

INSTITUTIONS & SERVICE DESIGN, ARTS,

a GOODS (PRODUCTS & SERVICES)
$~ [
GOVERN- TECHNO- . ' WORKS : :
MENT G ____LoGYy \\, /\ \/,/ : ; | 3 B
1

COMM \—_’/2 \j k/

UNITY : : . oS
')z" : : RE- :
B & F MITIGATE & ' ' ESTABLISH ' GROW &
SURVIVE ' RECOVER ' &DEVELOP ' SUSTAIN
BUSINESS FINANCIAL ] 1 1
SECTORS INSTITUTIONS 1 1 1
(INCLUDING  (BANK & NON- . . :

SOCIAL BANK)
ENTERPRISES)

Source: “Inclusive Creative Economy and The Future of Work”, U20 Policy Recommendation 2020 | http://urban20riyadh.org/
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CREATIVE ECONOMY 2030:
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DEVELOPMENT AND RECOVERY

SEPTEMBER 2021
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Angelika Frei-Oldenburg Global Project Culture and Creative Industries, GIZ
Marisa Henderson Creative Economy Program, United Nations Conference
on Trade and Development (UNCTAD)

Neil Khor Special Advisor to the Executive Director of UN Habitat

Tita Larasati Indonesia Creative Cities Network (ICCN)

llya Myasnikov Faculty of Journalism, Higher School of Journalism, National
Research Tomsk State University

CCCCCCCCCC T20 SUMMIT CO-CHAIR I A . '

' % niversita

.‘ AN occoni THINK2O0
I TALY2O021

GLOBAL SOUTH VIEWPOINTS AS A CREATIVE CITY
: YOUNG TALENTS, INFORMAL ECONOMY

Member of

bdg S
¢ oun SCO

Creative Gities Network

ATEHT

ik,

TRADITIONAL o o

(Gt
N

A 3

43 .
) = > g
.g-;_r!._.:l: y

_ st t &ie boz .
oneste WA [REeiins bu &
Gt ot LI — gg"Q

G20 URBAN SOLUTTONS
Road to G20: Beyond Urban, 28-29 July 2022
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T20 Italy 2021

Connecti:City U20 Indonesia 2022

UNESCO Cities Platform x ICCN 2022

CE at the city & sub-national government Urban Solutions — City and Dwellers
Informal Economy in CE 1. Public Health

Creative Diplomacy 2. Sustainable Energy Transition

CE Frameworks & Index 3. Digital Transformation

CE and Digital Transformation

Circular Creative Economy

Right to the City

1. Synchronisation of standards, protocols
and definitions of CE

2. Promotion of Digital Literacy

3. Recognition of the importance of
Culture in strategy for sustainability at
all levels
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and meaningful contributor to economic growth; | harmony Of Creah\”ty of the CE l PR Bu ld n a Mltlgatlng |
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Urges macroeconomic policies that ensure access to finance and ' s + - 2 SuU Stalna e > J
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Inclusively Creative: A Global Recovery

—h

Harmony between creative ideas and policy standards 5. Equal opportunities to access CE value chain
. Resilience of CE actors 6. Accelerate the mechanism of IP protection & financing
Creativity and innovation in decision making process 7. Equal access to the IP marketing and financing of
. Embracing informal economy into CE through Global South countries

aggregators 8. Experimenting future innovation and findings
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Creative Hubs as The Core of Community Resilience (surrounding)
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