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INTRODUCTION

dUNVIUEVIESUIASUFAESIVESSA (9VANNSUKIBU) KSD CEA IUgNU=KUIOUKEN
lunstulndaulAsugNoasvassAvavUs:INA WaUIUUNIKUUDOIASUINDESI0ESSA
dognsuntauslusunsuaiaa CREATIVE BUSINESS CONNEXT wWaddunAtauina
gaus:znglalduasivassA WoaudalonalkuiniossAo nozwWalonauaznoiu
Wululatki o TRssAvagvassAlus=auds:INALAzUIUIA WIUNISIQAONSSU
WiruUs=910MU 3 sUuuukan ldun Creativities Unfold, Creative Business Space
uax Creative Excellence Awards

logorusaduidodun 24 &r1AU 2566 a1 10.00 - 20.00 u. fu @Ugu Jasnod
goaa Bu 5 @wgiu TasnN1oU ASVLINWY

The Creative Economy Agency (Public Organization), or CEA, as the key
government organization inaugurated to drive Thailand's creative economy,
unveils a new chapter of the creative economy with the latest program,
CREATIVE BUSINESS CONNEXT, an inspiring event that sets to unfold future
visions, ignite your creative spark, and expand business opportunities.”
CREATIVE BUSINESS CONNEXT provides opportunities and possibilities
to cultivate new creative business connections at both domestic and
international levels through three major programs: Creativities Unfold,
Creative Business Space, and Creative Excellence Awards,

a one-day activity-packed program took place on 24 August 2023, during
10.00 - 20.00 hrs, at Samyan Mitrtown Hall, Fl. 5, Samyan Mitrtown, Bangkok.

http://creativebusiness.cea.or.th/
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CREATIVITIES UNFOLD

wialanuas :UYUddovINGYAUAIIMMETKL Uwgusngnsai
KanKa1eNvIBoudNUasaU dowaliilanvaviswasuulasluluga
numnmommouIu:)'mn[snsﬁum an1o=avns1u A wlwiuau
nILASYZAo uazdvoaulan annomsmluuvonuaouuuantfm
Usuanau'[UQ:)anoawonmumuJulwalnlqaasao

“WaluAUAWIUL Utyeyrus=aud (Artificial Intelligence: Al) W ukdolu
mouUsa‘mfgnuaoumamswasuuUaoTumumo ) NVADIUAQ ANSMIVIU
nsldEda ua_nmulUuIUnmouuuaopgnu §SA9 UazdoAu” 9OdIKASSL
aswassAgootanunsnastononuaguulavlaualkuagrssulantud

nnza A VI2IOMAIRE

Creativities Unfold 2023 (CU2023) v1UguUUNIvAIIUAQES0ESSANNAAU
sonpgnauuIdnasy laglluoftKvn1IsSUN@uaYUUDYANUAQUAIFENAL
laatduyavginmonouAanvoaUssinAlnguaznolan @Ksu Creativities
Unfold 2023 wufiu 5 UN19A2IUAAS:AUUIUBIARWSaULNIEUDULY

aswassAdfkU Melduudna “VISIONAIRE: Reminisce/The Way Forward
Wavada wWaddgnAdauina”

The world and humans are faced with new challenges from unprecedented
phenomena, positive or negative alike. From pandemic to war, economic
and social uncertainty, these events and scenarios have an unprecedented
impact on the world, subsequently prompting an unavoidable change in
the way humans live their life in order to survive.

ISCE THE WAY FO|

In recent years, Artificial Intelligence (Al) has become an instrumental factor that
drives transformations in the way we think, work and live while opening new
opportunities for people, business and the society. The question now is, to what
extent can creative industries make a difference in this whole new world?

Creativities Unfold 2023 (CU2023), the highly-anticipated creative get-together,
ﬁ has returned to serve as a platform to showcase ideas and visions by contemporary
thought leaders from Thailand and all over the world. This year, five Thai and
international creative visionaries took part in the stage to share their new
perspectives on creativity under the concept “VISIONAIRE: Reminisce/The Way Forward.”

REMINISCE—THE WAY FORWARD
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SPEAKERS & TOPICS

3Ng1AS 5 NMULazKIUDNISUSSYY

LYNDON NERI ]
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ANIUNINIYASVIaWaNHU

msufivuaw “Ueyeyius=augd” (artificial intelligence) ldwnsluglanuuulkunu munanodaiya
U10aSTIUDULINNIAUSOVT UNNDSVLED 1S1ISONUULATKU tazNa1Aey IS WSaUSUTD
AUJULAOKSDEID

3NgINSSULBEYNY 5 91NC10E1UI1§SAV9AETKASSY LdazAUGIOAVAIAIUAU
35uavUsinnisailudonuuudy dogyuuavtancitvAuaanlu uasiauauuoniviu
AMSAOWSAUCIREv91NVIUIBELASVMSISOND=UoBTRISIRUNWENLIGTaULATU

1BuonAuush Tows anwau (Jaime Hayon) Unaanuuusioau AdyuuaodvAaiy
LUUAQMANUOURDAUEVSBUCTO oualulUsKNCAISSOUDIULIALIEAUIUSUAIWDSTWDS
uazaluticioe nolan doo:wnor iuasAutawouvevw i ldaunlaauauluAuyuueodda
SOUCID 0WWNGoY WNU ANSUSIWS (Pat Pataranutaporn) Und9ssulkuiwusond
Wavu3dedu Al 91nudusdes=auiudKiUavlanago MIT Media Lab unfiundu
WulUldTrY 9 91ngavsuvavlanleyeyrus=auglutoouu Iidro=Uuyundo yuan
soudivAaNULadanvoacioe InsofuAnsnwusinAlulad Al Tluloguuno= sk
uuudIsIMalUTWRINWSauAULUlUBUAaldagIsUT0 audogAunay tUNTIS Alys:
(Kentaro Kimura) Uinononagnsuaviowusluvauns=aulanidus:daunagvgnounuagno
Hakuhodo RagwwavurLnautounuslus=auuNUINAa WavuRUUTEUSABAaEND
vavmsaoglAngMwuavRavfuuuNaEnlugu Wadasaauadoansus=GUATATUA
modvaulugiiaunvlandosnoiuAaftnowluaina

adwu wuwoas (Stephen Jenner) AUdnundIUnTsdoans UsssnduwusTiAuavAnsiu
gaaRNSsSUNMWEUAS UATNIAGELUBRALIDEIENOUU UUvTUADUAERUTKD
REOAUMSIRAOUSOUTOSEKIVSIUNANULINAYNUAAENASSUANUMWEUASHOSES TOWED
Wuubelonanknssul awisamomunumswasutavuavinalulagadsneana rinnga
(cutting edge technology) ua:AUgarhe auaau WS (Lyndon Neri) amUUnua:HdoTupgfiac?o
Neri & Hu Design and Research Office SouAUWISaLUDS saauIun g (Rossana Hu) lutioo
weols doilluAgonAudonvuanuUURaNAgMSIBANEAWUYNAYIULUUACvEDNTU
9IMUUUIGURAURBYAUAULNEAU RgnAeyNoaeenuINTE AUKIULDONO=ES10AEUWUS

yavdoch o ludavsoualsndnonudvluonnsUuuuidu « wonwimmeua:lisigauco
o AoUWAsUIWavAaduagtosoaSalutionlkanolan wazK135nsrinoiusonLuU fos
rlRinanUELWUSHRAlBoOUanTagnssusoUaTaAUAUNSVTUBORAUTUE U
Q dosnu aluanuiiikdadeonounsosiasagoagsoulunugauluovialiuno

[FDALUUEOUASEIENSWEUUNLTEONWNTIOAUNSULNAWUAULTDO3NASY

R E M ’ N ' S C E ——7TH E WAY F 0 RW ARD AvkAUchodasunoUIAsUIavUavlan souAUKIANMWAISITogIdonsOKN likganu

msAadoRmuiMensauAaauludonuRTluwsausuAIUIEsULEaYTHU ° Sncialuudd
uasnaaovGaulgvus:Lau Wads1vnNagNSKSa35nISHVIUNIEESIOADILANCITONIT
AngnwuazAdUgarguluMssudafuAUNUNIULYlanINTU
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CHALLENGING QUESTIONS
AT A TIPPING POINT?

Amidst massive news and information, we arrive at a question about the phenomenal
rise of “artificial intelligence” that has taken us into what kind of world? How much
do we know about it, and are we ready to face it?

Five speakers from various business and industrial sectors each approached this
phenomenon from different perspectives. They offered insights into how they think
about the phenomenon by demonstrating intriguing research and projects that help us
see the picture more clearly.

First, we have Jaime Hayon, a Spanish designer who hilariously looks at and questions
the world around him. How he looks at things has led to numerous collaborations
with well-established global furniture and design brands, bringing enjoyment and a fresh
perspective to his users and audience. Next is Pat Pataranutaporn, a young and dynamic
Al researcher from MIT Media Lab, who explores the current frontiers between biology
(including the human body) and digital technology from broad and deep angles. He raises
questions and concerns about the potential of Al technology in helping humanity progress
into the future. The third speaker is Kentaro Kimura, a global-level strategist, and Co-CCO
Hakuhodo Asia Pacific, a long-established agency in the advertising industry. He presents
examples of harnessing the potential of local small-scale initiatives to communicate
valuable societal issues to people worldwide with a global perspective.

Stephen Jenner, a communications consultant for the film industry in the Asia-Pacific
region, comes to share insights. He discusses the value of collaboration between the
government and the industry's investors to empower people who work in the industry
to keep up with the rapid changes from digital transformation. Lastly, Lyndon Neri, an
architect and co-founder of Neri & Hu Design and Research Office in Shanghai, which
he founded together with his partner Rossana Hu, challenges the conventional approach
to design architecture and proposes their own way of collecting and reshaping relationships
between urban elements and memory in a contemporary city. They strive to connect
and nurture people's memories within the rapidly changing urban landscape, offering
an alternative to the development of cities that brings life back to people.

All of the five speakers embrace the changes in the world, seek the potential in front
of us, and relentlessly question established norms or beliefs in a society that was
unprepared for new changes. They experiment with various approaches to create
strategies or ways of working that can be either meaningful or flexible in adapting
playfully to the ever-changing world.

CREATIVITIES UNFOLD
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JAIME HAYON

(JAIME HAYON STUDIO)

DESIGN FOLLOWS FUNCTION,
AND THEN WHAT?

aduaalusavuuona “Us:losuldgogurnoaud lvd”
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JAIME HAYON

... 0G lBlivooHuaS O TUWOUYYE FIHSU
Ruyud lgv1u nugadalsunasns=du
21suainuSanuaziiRAusand”

low anwau UnodanluULIKVgRaUEAUAIAtyUavlandeyua
awu ABudusSvassAsUMUGE BAISLUAavLUDAQLEA ¢ Gog ¢
pInADAssuUMsALdugIalurkiviu lagwasuuudrAauIusssy
tknanatbuwavmunadvusingmsailiudlanuovaisaaniuu

Zovs1d A2WSEN UazAIUDEIOE ADDADEYYIEUUDVWAVIU
sanuuulos Jaime Hayon §AsuMssngavidilukiviuynna
adwassAsiuaufinsvanswangauavga dlgwaviukain
karwAMaduIduLUvYavIsasAaldua:wdivgAad AsauAqU
douciwastimas vavanudv viusaauuuanudvmMeiu TUsudv
fiau=vad1v

Jaime Hayon afut 1974 r‘ins|\)u1o§o UszinAdwu Kavan
SgudUMLATUMSALLUURAAIKASSUMAUSINAUIULAQ La:
AsoU3a Us:inAWSHIAE Hayon Suduritoui Fabrica amuu
aanuuuua:e"!amsﬁllﬁs“UmsaLTuaqumﬂ Benetton tut 1997
TasAFuulukkinununsanuuagvsIIS) WAy
Hayon Studio {ul 2001 fisua:zaand1n Fabrica LIuinii
AUMIUDDALUUYRV EYaEIGUIUY 2003 TagBUMINVIU
Glslivavidu wsin wastmas Avud:AsaunauluiivvIusanLUY
aaudvAeluuazAav=90310
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Hayon BuiuASUMMAYIU “Mediterranean Digital Baroque
A David Gill Gallery ngvasuaau Aa:faudau YuuaL ua:
SUIBOMIUDINLUUYVI MUMSHAUNANUSKWEBDIULH
wuutualaasistigunudwusssuddna sudeyanuyal uas

waovuaalkuuuue@e Aghenaaavuumuiiiows10ndoGy
YavdM3d VUYL Hayon auadaludreyuuavulaniku
ANUKavikaluvui o nausreiausssusiuas [Usudv

lduansaraansiquiailuliazsigazidaasaiu sutlludnswa
NadwusssualiauasauazAadzasiwwaniludiudiAey
ugdadgsuyavin

Hayon Winwaviusanuuuldnuuusuds=aulanuinuie
T1319=Uu B.D. Barcelona, Cassina, Fritz Hansen, Magis,
Parachilna, Metalarte, Swarovski, Bisazza, Lladré
ua: Baccarat souluiowaviusanuuuanuconiglu
RAUSIUDIKISDEW Le Sergeant Recruteur ingou1sa
A1S99ALUUWUNSING WU $7u Camper Ansolaifigo
Arsaanuuuanucvnlelulsousu wu Barcelo Torre
Ansounasa lag Hayon Studio Gaunoiunvluailu
504 uazegyu WavuanIUUYDYNFIUUEOUKTIUDY
Aoaldnsunnosluunalassuaswwsaeurissaulan g
9:10u The MAK fnso13guun, The Design Museum
London fingoasuaau ua: Centre Pompidou fingounsa
Avgoldsus1vdaunnuie avud Elle Decor International
Design Awards Kangcdakatensy souludvldsunis
gngovlkaasuduluaad Top 100 uazWukdvlulonau
uKvovnIsasvassA lagtagans Wallpaper uas TIME
a1uaqu

0a90s:8:10a1n31 25 Uludvnisaanuuu Hayon Wgou
WRudusnoudaluluwaouavniseanuuuido:lsuinndn
WoriguliaznoaogoUUaY N UnlugnaviuAlsnatoan
VUDDNLUUNGEKSU Hayon Aadlsun “Joslsuiuantan
kAU WIsadduLa:Weuludosnoukung Muidoouao
AOUSEN ASATRAQ LazMNe3aEI0uavIsT”
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CREATIVITIES UNFOLD ppXi




Jaime Hayon needs no introduction. One of the
contemporary world's creative visionaries, the Spanish

designer is known for transforming abstract ideas
from everyday life activities into phenomenal projects.

“It's important to remember that my design is
made for humans to be used by humans. | believe
that design should provoke emotions and make
you feel good.”

Jaime Hayon's work is characterized by feelings, stories
and the way it provokes and challenges our everyday

life. Hailed as one of the most influential figures in

the contemporary creative world, the Spanish designer
is revered for his bold visions, blurring the lines between
art, decoration, and design.

Born in Madrid, Spain, in 1974, Hayon completed
his industrial design degree in both his hometown and
in Paris, France. He embarked on his career at the
Benetton-funded academy, Fabrica, in 1997 where he
quickly worked his way to be the head of Design
Department. In 2001, he founded Hayon Studio before
leaving Fabrica in 2003 to dedicate himself to his personal
projects which range from designer toys, ceramics and
furniture, interior design and installations.

Hayon's breakthrough work ‘Mediterranean Digital
Baroque' at London’'s David Gill Gallery reflects his
lifelong commitment in blurring the lines between art,
decoration and design while celebrating refined
craftsmanshiptradition through contemporary objects
featuring warm Mediterranean succulents combined
with Asian digital culture, and the iconography of
Japanese collectible toys. His visions are materialized
with traditional Italian ceramics with bold and imaginative
details influenced by skateboard culture and graffiti — his
way of life during teenage years.

yZ CREATIVITIES UNFOLD
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Hayon has worked with the world’'s most coveted brands
such as B.D. Barcelona, Cassina, Fritz Hansen, Magis,
Parachilna, Metalarte, Swarovski, Bisazza, Lladr6 and
Baccarat, while doing interiors for Paris's Le Sergeant
Recruteur, retail space for Camper boutique in Tokyo,
and hotels such as Barcelo Torre in Madrid. Hayon
Studio has offices in Spain, Italy and Japan and his
designs are part of the permanent collection at
The MAK in Vienna, The Design Museum London and
Centre Pompidou in Paris. He's also a multiple-time
recipient of prestigious awards such as Elle Decor
International Design Awards and recognised on
The Wallpaper* 100 and TIME Magazine's 100 most
important artists of all time.

Hayon's 25-year career is a testament of his vision
in the power of timeless design that goes beyond
function and beauty. For Hayon, good designs are
“primarily design that lasts. Design must have something
to say. It must be able to improve our quality of life, and
it must be meaningful. But for me, design is not just
about function. It is also about feelings, and | like it if it
provokes a little and can challenge our way of life.”
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DESIGN FOLLOWS FUNCTION,
AND THEN WHAT?

aduaalukdavuuona “Us:losuldaasuanou
alou”

Jaime Hayon (Jaime Hayon Studio)

vudlsulTaduABovus:ToslildansuazAnuadrevuitu
n31a21uvubuluigvivdrasuanuaiogioided udilu
AIULILDIAMISWaYUUAYAULEWDIU MIKWIALWIanAQ

dvAmuavds ua:wWasuyuuavAdAUFIaFAULA:FVED
nogsaumIu

Tow sngau (Jaime Hayon) i@1dv3smsimuRiGulude
Manuyavwn Benldn As:uduMsaaALUUYRLI WUkijau
095UaVASAMYALAMAIUAUADIAU KIYUUDYALAACTD
291U adwAUKkLIBTKUAD:MIRAURIRUNALIUYDYIY
iAayuuavANUAaRdvIUMIALGY Haldumsidnaus:K31v
guvuAuAU AlSUATNANTIdUNEUDE

AvKUQTAD S¥1BwaaALUUIULULDYYIVIUT SNgaULHaN
viusaauuy UIMTWAEEUSINAISavTarh TagisuA
msuavavAagvusvUumaklkamu MAtUAUSUKSaUS:gnC
IRl AUELADE 0SVKLNISNULUUYDVISIDY

nsluasvavAud vautAulUlumsivu Aunslugks:
Aulo1udn a:lsAoAau: uaza:IsfAoviunanuuu Aodvn
Jaaudaalkns:zusumsritoiuyaviul Wudas:anadanaa
vavlguYavalsikiaAaU: Rvgvlkadu dakgulumuanmw
Wwadouyavuuazlsvesaudin

Wwisauho: “MikRAuGARU dr8A1sTaUUUDYLIGY
Awdnwnd” dremstinluiduAuaviquitla uasikougdiau
mnﬁuéims?unur‘iasjsau 7 Ju agholuviu Green Chicken
tlenlusulAdidesraala AmduunwalkAudniludiv
A2WNSY KEaIUOUIMSEVAVATLIAYT
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a1sATNIgUSUNYavAGLAIduavAhiktAayuuavikula
TagmsritAwasTinasiwivanuuuLa:tindaLaavivkua
Wudvdlwau udivkuairmlvAwalkaukulusadauav
tuavAwndavmsiniaus WllldlbuavsigaziBeardailon
vavIWasTWas dvidednwidovnsikAulddolnaasy
WUWWsAURIMKARAD SUSIOUA:SUNSHUaVIAS La:AQADALN
yavsunsuuIMAalkuAu

tuvud Snennsauduchoiviwadvinalulad Al - Artificial
Intelligence d@udiagaunauvawadv Art Intelligence
unu “misuazsagusaavuio uazuiiiunauuiglaauu”
wiauAuAdIUTLIdU AddVAwIBaULatISIAGVIAOLRU
lalusraluvuveviul dragvisu viuwidunsalalwaa
(Faunacrytopolis) uavuiAn1s1 (Baccarat)

{ugiuzAUdIALLUU LWILLASDEVIUGIVHToUdLUIAATIST
BousluAuivArhvudde aifiasloildesanuinasaba uas
wanANuAalUivkiaue wiauAudoAauAuAuRivIu
dreAuasvktnd DazlsRAruwoa:Iurhladw Ko Ta:lshnsu
auisarhldluadanriuudvkdawar wiAae 9 Aur
auldloidonaatkusn siwarhsudasauma: 50 o udiusdo
filnsazauviunsadasudasauuinuie udns1dGavA
dwaanlUda 1s19:MikvIUQaun kihmdaswindiSen
segdunAuld msmiuuiuuimnasada GAdUEUFaULIA
lukangs:au RAYTUARDVIULNELIODSWEE o KTLTUT Y

wsr:fovkdomukivsuiuus:nauludrsANUFUWUSSKID
v vIudwRbe uazAuRagBavkavMsivIuLdazFu
fumsasomuuda:gu uananaualatlUAUKINvISURT
vovRAUATGFUNETU NodTaids LudANUAALED ARID=IVIA
&rsrvudazarvindusitiedrdon wsizdelknudiuey
Audaqagivlaadvkiv wWu wsiia (Goiduyaaiansau
UAnuiineynUszaumsairiviuAuduLIg1dUIU) lldﬂﬂﬂf\)
ABuivu sudanuuandwlfsildwuiaus
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udns:zAvAISTaaanlinuudLAUILT ANAAUYDUSUAU
d11swavd q 1s1AvzlRurafudanus:kalavavliu Ado
JulduAau:mssaaanlifzhaanld AutuavmsAQURAUSLA
uIlAAU WSN3 uausu (Fritz Hansen) dogn “ I Homus
tauamsvaaanlilutuuyavny Judvlulgnstaviudad:
k$omsuaavaanuavwuavluiuviu udiluBovuavaisaa
nUNIU3 ts1ausarmavitsitiuasvkinGiRdiudiksu
msigviuluaunnalddarsaar”

“Spwiludi3avuazyuuavhdanu” 30Rianyuzqludn
aghoikdatdo (absurd) AlduRuivavusviumMaklumsivu
panuuuldwudu wsisunsolilalduluouwWoAgukinn
tdaooiitu uduugoulumulow@enisiGlukddre uasn
dAry msiaBovlasidmudnuveusAuiauluivagivluviu
WWoUDAIEaVS1DAAIIMIUAULST

“TdloAusigazBgatiazsunsy” DaNSV:asva:lstundnaeo

wasuk3asunsvlluisavariAsyuia laglawizAd1uu1Q

vavsUNsYATAIRUKEDAURE “WutEo31 sUnsbuunau GAv
ANUdauMaglusunsoualknnugEnndnaIdu” msmenaa
anuruzondviagvusvuuaials undudmsuviu Fulity
A1saaldguauyavsusivnivaltgniwuuuasvidasoun
ucifudavuavmsAuritiazaswsunsvilkAnuddnuazauna
RaaandavAuAuaduddnnisiddeusouuarakAtduiu
U2VANSPDNLIUU KTDUAUAEEIUIRIEBUSD8UDUUIVYDY
Unvatad uRuwavvu Favn sofa Afi&AU wWand usutsu
(Fritz Hansen)

Aan31 dled Ae mskilvgdulkauavnngnAluanuidu

Wuyuuavimuavlandlsy Nwad “AsudavlAuSmsaugnm”
n31luyuyavagauliu WwIdavmMsIkuSAS dreASIRAVA
2:MlkAUdGavAaAUlU KdaulumsuaavaanuavsUNsLUL
Arpa Armchair Aw1aanuuulkau Tsaviui easalud

[ W—

(Rossana Orlandi) vautdtunisiddsaismiviutdad
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Wil

&

Jaqutaded WasuuAvaEduruAugna1vUavKindadaq
uazidoniurzsavivAsavdirgialgasuavuukiu Wathnnagw
UUs:nauAU ANUSEnUA:FuNanIsIidon Arpa Armchair
Aunua:ldwaslsmnAnudnvaviadavauns:su Taidauav
ALEEARTaMINMSKEaUMaLULIUILT 9 UYL 9 Rag
U3 Guukasmtkouluvudlsu

wovlnedywiiiouiauie nvdviinataAvIugIvAUITTU

AukidnlGulukua unuinuavalstuaniktooinftaluudd
gudvanunsaadwaunnaliaudaqnkuaamwkiagludounna
demsasvsuswolkiTkAudu Glsdsviduiovuavmsiinlu
aavavinna:lsAldRagsaudna InddIA NMSWUITR
devimiawiuludovdrAy Tulumuavauiuavkl
UvBEIvOAADAN

viuaanlluu The Standard Bangkok luGinukiuns Ad
waawsuoavaisiddsaaginsoinw 5 1dau Tdas:ouq
aaradiv q Adibav sutdatduviunigavarmiiulnedu
dadrudv 80% nnagrvdoriiawr: tWalRldnvAUaUE
Laza:iouanBEUWIALYDVLHaVT

sUnsviiauluviuggau KangAsLIAATUIUEIVLAARNUULTY 7, . [ —
fmviusnanmw wdsfkbsuwutng wiluldAv:asumauin ' ; ' -
anaviwlufalu k3adlsluas wsizavAwrauld Ao
msladnainalumsiavawsou Ti3wus:Bunmwna k3o
VIUPDALUU KargASLsUNsVuaPMIUGTEUNOTULINDULN
fvIuMWIIQ FIVDAaIaMWEDUIEaVE SUNSY Aanun
nndaldain MumsiWadievikuavlanldn3vdu dagodu
udrvautwavavmsiiudlstagilku udruauwauav
AISDI0MIWa:

= | by A A S S ¥ T S = ai, e e T <
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Takeaways

«  duwavdAsguovmsimviulkbuashioudvisaanidiu
mstauauntduasvidusv (Lulu Serious Fun Auda
viukdvuavw) Ao AMsdoIAaNADEINSDUAIGIEAIIY
WouAENaUANUTIAU UaSvIvAUMBYKEaTIaRUIALTU
doAnusdnnogluduwavavavitduusouumalnado
38msapubngimme kangcorarensas:usUMSAQUU
[AauImARAUAGA3 Masuitsiwevkitu Tusudu
dovilumsidankivmoumnaoviauslu agwiuiuvu
Green Chicken

«  naud schopsiAsoAuauEYUELTUSY AMasufthaun
unn3 ndullumsmaduwautlanikunozilkaavan
awavduagdrenuld unufv:tivurakaumsAagan
Rikdortiv Walkldavnlulddwoanlumal@uuaen
a:tudusvlls@ovinuwantya:ls kaneasvmsaadutd
vavangau UuazAaulkiRuyuuaviisiinluludy Kéa
finld siolindravide tuAduwsiisichoddnluiood
mvEanRLBUIINTUANUAQ QudURTUKLDY dUMIAIS)
1vAna1 A AULU dulumMsRgasIAdaaubadalu
WikWunoEsudusa AvAgvlildEuAKSanaaava:ls
Auloldomoidonwontiagidodrod
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Jaime Hayon

Design means more than just utility and aesthetics.
However, the aesthetic aspect is not solely about beautiful
appearance but rather the value of the moment when
design can make people question or open up their
perspectives about life. It makes them think, ask
questions, and change their views on life, people, and
the things around them.

Jaime Hayon develops his working process with
thought-provoking questions. His design process is like
a creative loop of challenging questions about existing
things, finding different perspectives, and creating
new meanings that give viewers fresh air. It's about
interaction between the artwork and the people, combined
with a sense of humor and playfulness.

1AIRE

.
For his approach to the design profession, he believes VI
THE WAYFORWAF!D

that design is mainly based on learning by doing, starting REMINISCE
with finding inspiration from what surrounds you. Then,
adapt it to make it yours.

Not taking oneself too seriously in work, not adhering
strictly to definitions of art and design, and being
playful-these three aspects liberate his work from
the constraints of design or art definitions. That's how
his work adapts to its environment and circumstances.

He likes to “make people dream by twisting the perception
of something.” Playing with what seems mundane makes it
more fun for those around it. For example, in “Green Chicken,”
arocking chair is transformed into a lively green chicken to
make people imagine things they have never seen.
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While the other speakers of the program talk about
Artificial Intelligence, Hayon prefers to talk about
Art Intelligence instead. “Investigating craft heritage
and bringing it into the present” comes with playfulness
in his works. For example, the Faunacrytopolis iconic
collection by Baccarat.

Challenging the context is one of the strategies to make
people think. In the ‘Serious Fun Exhibition’ in Korea,
he visualizes the making of the show that lets people
focus solely on what he wants to present rather than
caring too much about the furniture's details or textiles.

The only thing he wants people to observe here is the VIZIOHAIRE

s

shape and form of the chair and to think about where
these forms come from.

As a designer, he traces the craftsmanship of ‘Baccarat,’
learns from the artisans, always sketches ideas, and
continuously pushes his thoughts forward, sometimes
against the boundary of the design discipline. He also
questions the people working alongside him, asking
what they cannot do in the work process. Or what they
have not been able to do in the past? Finally, he came
up with fresh ideas. While there have been many crystal
animal sculptures in the past, what's different now
is that he makes it more fun to people. It's funny because
these animals, if you make them in crystal, they are like
a total masterpiece.

Because behind each piece is a relationship between
the work, the artisans, and the people behind the scenes.
Creating each project allows you to understand people’s
emotions, ideas, and concepts. You will also explore
each related field of knowledge. Even if you are masterful
in one material, such as ceramics (with which Hayon
has been working for many years and has become his
specialty), it's different every time you start working.
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“Even in the art of Ikebana flower arrangement, which
everyone acknowledges its art and value, if we look
closely, we can see its peculiar aspect. It's the art of
arranging flowers that kill flowers. The origin of the idea
of the iconic Fritz Hansen vase is an "lkebana twist.”
When | wanted to present lkebana in my way, it wasn't
about putting my art or expression into the work. Instead,
it was about reflection—can we make something
we see in front of us better for future use?”

“Maintaining a strong theme and point of view" is also
the source of inspiration in design work. Because shapes
aren't merely functional, they also follow the ideas
we have in our thoughts. Moreover, the storytelling
is crucial as the intriguing aspects of the work play
a partin telling beautiful stories.

"Paying attention to details and forms" is crucial
when creating something. The form and aesthetics are
essential, especially the visual appeal of the shapes
we see or touch. “| believe that round shapes are humble
and evoke a good feeling when held.” The transformation
from the inspiration into the design piece doesn't mean
replicating physical shapes directly. Still, it involves
exploration and the creation of forms that resonate with
the inspiration, much like the elegant sensation
we perceive when we see a ballet dancer’s legs, which
inspired the ‘Favn sofa’ designed for Fritz Hansen.

The design philosophy that aims to offer customer
solutions is the old-fashioned view of design that
believes "you have to serve the customer.” But from
Hayon's perspective, service means giving something
that makes people think. It is evident in the expression
of the Arpa Armchair’'s form, designed for the Rossana
Orlandi gallery. The work uses one technique and one
material with different diameters, while an upholstered
seat filled with layers of feathers is precisely selected.

.¥H CREATIVITIES UNFOLD

CREATIVITIES UNFOLD

43



When everything is put together, the feeling and touch
of the Arpa Armchair are almost no different from
the harp sensation. The feeling of sitting down softly
on the upholstered seat makes it a design.

Design is about observing what's around you, near you.
By doing so, this way will constantly open up your
horizons. Thailand has many skilled craftsmen, and
many craftsmanship techniques are worth exploring.
By giving them new forms, design can also create
a future for obsolete or outmoded materials. The design
for the Standard Bangkokin the Mahanakhon Building
results from 5 months he lived in Bangkok, surveying
various markets throughout the city. About 80% of the
project was made in Thailand and unique to Bangkok city
at the same time

Playfulness in Hayon's work often arises during periods
when he spends time with his paintings. He doesn't care
about answering questions like whether he's an artist
or a designer. He only cares about having a good time
doing what he loves, whether painting or design. Painting
teaches him about color and shape that emerges from
the subconscious. It's a way of opening oneself to see
the world more widely. Sometimes, the forms of the
furniture design appear when he's painting. In that case,
where are the limits of design work, and where are the
boundaries of painting?” Do we need this categorization?
Why do we can't have two distinct qualities altogether?
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Takeaways

* The vital ingredient in making playful ‘design’
(as in “Serious Fun,” one of his works) is observing
everything around oneself with a relaxed and playful
attitude. It's about not taking oneself or one's life
too seriously. It also extends to tapping into the feelings
inspired by the sensation of things that are the source
of ideas or inspiration. All of these matter to the way
you can create challenging solutions. This thinking
process often arises from the perspective that the
answer we seek does not necessarily have to be
an either/or choice. We can have both, as seen in
the work of Green Chicken.

* Today, we are often too strict with ourselves to
the point of forgetting that the more enjoyable
answers often come from finding new and unusual
combinations that allow two or even three things
to coexist. Instead of scratching one's head over
a question about which one to choose, we should
explore possibilities different from the norm or
convention. So, it's unsurprising that Hayon's decision-
making often reflects a perspective we may have
yet to consider. Or, we might not dare to engage with
it if we find it. This is because we feel, on our own,
that the alternative options that flash into our thoughts
can be too challenging or too hilarious, to the point
where we might be hesitant and afraid of them.
It is a pity that we might discard them right from the
start, even before we started thinking or experimenting

with these alternative ideas.
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PAT
PATARANUTAPORN

(MIT MEDIA LAB)

HUMAN + Al FOR THE FUTURE L 777
OF ENTERTAINMENT &
STORYTELLING

uyug + Al MsuiinAIdouHvaUINAWDAIIWTULAD
uaznN1sansav
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PAT
PATARANUTAPORN

wnu ansusiws (Pat Pataranutaporn) AsunJdgtla:

wauninaluladgauldmswinmavvavuyseyidas Al
agwasvassa Inkuudamigkavikaludnenmaas uas
TaTutan$ Buduidunivvaviwidrgdnssulasvaiswaul
dvassmwmuingimaasuazinalulagaksuiGauazigndsu
(Junior Science Talent Project: JSTP) dvucddulsgudu
uassyudAadv Futuristic Research Group (Freak Lab)
nauaulngAadvusanssuialanauina adwassAzvik «
WU In3ovwsudamsinanmuanudovmsvavaulagsiu
21AAAUAUDY La:v1u Art Installation §a Emoti-Khon
UsiSndwaa Al tWosuAudndKkin udduaavaisuaisonul
dcetukinluu Wudu

wnutuaulneauusalusau 20 U AldsuiEontkilu Graduate
Research Assistant yav MIT Media Lab kiivtukavudu
Anuavengalulanvavamuuinaluladuuasysad doag
Govkavavus:auFuazuudaadiog Agutrdaulanuinuie
g3auavwWnunanndagiumsAun3l 398 naaav G gAY
Uokneaswauinaniuaululllaisy « lunmskasusou
inaluladiWaUandonAnamwiky  yovUULE KEDREEAN
Cybernetic Organism

WavIuU3Y—UILWNUASDUAgUKAIAKA18aU1dBILLazd1SID
Katiachoe Iuswslumslidazasiasolas Al wiodviasy
msiSeus (Al-generated characters for learning and
well-being), msAaviAs:UDUMSIEIKONaLAdaFUBSIUAU
yavuyugua: Al ( Human-Al co-reasoning), mstasugumw
luaomAdremsidgunsaiaduld Lab on Body iansivasu
anIwsvAg RlEvIUSIUAU BioFab k3oaded:drasna
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Aauisadalsunsunissauidedeiuadmald TUsudv
Machine Learning AauisaduduvdmumuavUayk
JuAwaa uasmstdanuainisavav Al umsAUKILWALASU
vavyadioya thunldguasailusuuuyavLBum Wa0SIDIU
Jndayalikawasavsuksall uaza=aviiiiouiangadnv
axadpyana o

lugnalef Al narsurludoanidgvdiussesssuuas
UIULE3NET Wnliuav Al Tudwontazaviacv o AuyuE
Us:augiuunann3sauuims WonatunuaNYaUENIOAEMW
AluTdudvunsviudvidsadu q lWdadnusda§rvavun
AULIKAUALUDVAUITEILA:ASYIEU KdoUS:annduWanIovh
uduyugiguauavuaziuurWaadivinsaviiolkl q du
GuAleymmsdisvgiatuanmwinadauiwasullluauina
WuRwIABTRIUMUAITIN

“fi Media Lab 1s19:AgAU0a0a31 aurnaliilidvinisiso
TkiAaa udiluaviisi:dovimlkutiadu Asisidovidu
Auualda asomuduuuuwalAuuiaiuniasw q”

Upauuwnuuunddguav MIT Media Lab lagwiddiusou
lusBndaAyunuieau NASA, NTT DATA, IBM, KBTG,
UCSB, Stanford Harvard a: Netflix Gwaviudveg
dwuwluangviudmmsdutinnawe wu Nature Machine
Intelligence, Nature Biotechnology, IEEE, ACM CHI,
ACM SIGGRAPH, ACM ISWC, ACM Augmented Humans,
Royal Society of Chemistry nogviJugsiowaviuive
uazussaunsmsikAu IEEE ua: ACM dadog
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Pat Pataranutaporn a technologist and a researcher b \ .f
whose interest involves the intersection of synthetic 3

virtual humans and synthetic biology. The Pattani-born - ;j !
researcher, whose lifelong fascinations include |

science and dinosaurs, started his scientific journey by i\\ -r-;!,.m

participating in the Junior Science Talent Project (JSTP) . K c

in his secondary years before co-founding the Futuristic ) '
Research Group (Freak Lab), an anti-disciplinary
research cluster that converges arts, science, and
technology for thinking beyond and exploring the
symbiotic relationship between humans and emerging
technologies. Freak Lab's notable initiatives include
a controlled 3D printer that translates EEG signals
from the user into 3D printed food and media installations
visualising human's emotional expression using
Khon masks.

Pat is the first Thai national to be offered a Graduate
Research Assistant post at MIT Media Lab in 20 years.
At this state-of-the-art facility behind the world's latest
innovations and concepts, Pat enjoys researching
and experimenting new possibilities, exploring the
potentials of cybernetic organisms to unlock new human
capacities. His interdisciplinary research ranges from
investigating Al-generated characters for learning and
well-being, human-Al co-reasoning, a wearable lab on
the body with programmable bio-digital organs for space
exploration, a machine learning model to detect linguistic
markers related to mental health issues, and a wearable
device with an explainable Al assistant to enhance
human rationality.
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As the use of Al has become a controversial topic
in terms of ethics and humanities, Pat believes that,
in essence, Al is no different from mad-made tools
created all through our course of evolution to replace
our physical inadequacies compared to other species.
We substitute our lack of overpowering speed, sharp
claws and fangs, or superior senses with intellect
and hands and legs that are suitable for making and
using new tools to solve our living challenges in the
changing environment.

“At Media Lab, we always say the future isn't something
we wait for its arrival. Instead, the future is something
we create. We have to innovate and pioneer the future
we want to happen.”

As a graduate research assistant at MIT Media Lab,
Pat is part of several projects with NASA, NTT DATA,
IBM, KBTG, UCSB, Stanford , Harvard, and Netflix.
His research has been published in several respectable
journals, such as Nature Machine Intelligence, Nature
Biotechnology, IEEE, ACM CHI, ACM SIGGRAPH, ACM
ISWC, ACM Augmented Humans and Royal Society
of Chemistry. He's also a reviewer and editor for
IEEE and ACM.
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Human + Al for the Future of

Entertainment & Storytelling

uyud + Al MswiinfdoukoauIAa oAy
vulivuazMstansoo

Pat Pataranutaporn (MIT Media Lab)

wasuin1syav Al mavazwiavauldanuaawanwu
Avzadwinganduuanugaonmsi Al HUIUNUALUYE
K3olU? LAILS1:aS$IVANUFUWUSLLUUDESIUAUSKITD
s:uUBIMWYLELTTIN uass:uudsaa 1NANUAIKIN
naxwuuazinalulad Al AGTuloaUu Wolasulkuuudi
AUaUIsaRgvduludrulalagn?

Wnu AnsusIws [aNSUSSENBYaLAUIDVEIIRDUKTDIN
VIULYUYAKAYYaL aduul 151128 (Donna Haraway)
UnussascualonudAnykoga uavwaviuAibukya
KugvavMsAvAMMuAIUgmMsna1gnsauAQIGUEoVMS
uuvuendodnuailuFoAUUULELST AXVIEULULATOULD
Bs:k310 AU J03 uaztadovanskusud Gousiapiumuidsu
2100 A.A.1985 AuRdInAUGHo AUs:n1ATsUDSA
(A Cyborg Manifesto)

[ “ It matters what matters we use to think other
matters with; it matters what stories we tell to tell
other stories with; it matters what knots knot knots,
what thoughts think thoughts, what descriptions
describe descriptions, what ties tie ties. It matters
what stories make worlds, what worlds make stories.”
- Donna Haraway, Staying with the Trouble: Making
Kin in the Chthulucene, 2016, p.12. -]
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“Fod1AtyAodn 1s1AaUszIGucho q MnUs:iGuasls Anu&AY
JuagRin 1s1a13aviauantdizovdu q 1nidovasls
Juidavuuulkuwadudiv q duur AnudnAauuulkuAAa
ANulnAadue sonul wddMussensuulkudu:u1asUe
Aussenodu q 1d mswadauuuulkuiasivdoudv q 1a
JudrAeydrBovuuulkudunszuiadvlandu q 16 Tan
wuulkuAuf:agvEovs1d3u q Guuild ” asuu 1Y
(Donna Haraway) :xakuvda Staying with the Trouble:
Making Kin in the Chthulucene, 2016

Mnadadudivdaauu wabuavngauinaaun :1s10d (Donna
Haraway) lauauu nvkGvuurihliiAamMsandevIuLaY
Sngnaas foaduvausssulumsiikuadiaviagadovidu
?5vdu dovasandavlUmukaningimaasiiidurdaly
uvauzRIGauavmnBayU Uundudalomatkisiidaosuaunms
UOALWULLUUAYANUFUWUSTY  uulandikAulanAau:sou
ave 1Wumsuav31 AUFUWUSSKIUYLELAESSWEDUU
Tand IsbudevirAaagiunsounantaNuluAasvinuiu
2810 sSSUKT-Iauusssu AULWDUEINA-ADIUIAWIEIDIZDD
1aualu AUELWUSURVALCYY asatfaduuuulasvine
Aluwr AlusnarnuduwusBhaovay udidumsidouds
aWALAFL KSokawavIUwsauq Au (everything everywhere
all-at-once) azGuaviis1:ldanaisdomaiuAunsauda
UG Ade YuuavYDLISID:IAAYMI:AWANUWaYEQKEU
Tdundu WaaausuluAuANUIABULUALSDUIS)

odouuavluluada kivludvAmik MIT Media Lab
diaidevldvdviuuius:duaina fu1a1nN1SIDALLUUSIUU
20dUWA (touchscreen) gausavavlan kSafAAD MSadALIUU
SulnasIWaKdas:UUFoa1ss:KIVAUAUS:UUBIEANSDTNS
fuPaUWILODS azUuLUIAQUIVAISWATUIUA KSalavingo
euuulkl dvaglussaauow MIT Media Lab
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@081v18u viu Cyborg Botany AlSudiAuudAQn
BouviglunisoonuUUUAFUWUSS:K31vAULLAERETD 9
(interaction design) lagldmswaiulonaladidansalnd
W UluEv T3 00gvws 31 luboWsdovmsmsdolAsizKuay
unuf:UdaslisAagiag o lunuuduyaviu mMlus etk
guaiuisaldukiuavlkmuulaviaga: kSafuviuaauddiu
MIT Media Lab vav WS Sonduuu (Neri Oxman) AUOVK
38RvhilkomMsiauTadunuudull dremslusunsukugud
tkyredgvarmsiuunluamiasnssy kéadaqRus:nau
auuldov (self-assemble) LazaWISAUWALUULLUU LD
taumvldiuaomeala

Woliunuundmatundussevevwnuitow luse Fluid Interfaces
Adsthionalulad Al Lgsaamsusuiudrisvaviiau
WWudmnssuduAuiu (dream engineering) kavusu
AWvaanuIUdauAUEIBUTIDY TUMIUDDALUUUSIBANSY
ans &Ksuasrarmu:Seiunsivan uau ANUa:IBEaRIA
douluiinAumsiinsunmsasidlulsvweivia uavumiiis
[dRutalkuvavnsaamvoanlkuluasquagumwikau
Wauludvau

lotdokanuvovaismviudulu MIT Media Lab fiAa
msdvMau3 “s1vzadwaunnaidiveanlu lagRgugodu
aurnalutuuitsioennlddsaluduldagivls?” uAuun
vovuudAafButkiiou DNA dutadau MIT Media Lab
Ado “misiinuEsuUULEISITRTAngAIWLAWAYUIATU
Wadarumwaddandduluauna AudUuked 1s1TulayvaAa

aswinaluladndadu inalulagliAdstiiuiunuAvued
(S1AaAUN Is1:zmagwisliiinaluladidiuglraaSuwanik
AuLYBEIST MikWINIMYIUGIU 1dutAvdu anuULEdu
uazAaLAvIU”

mugevwWnulwAaluAmswudnssuelandmwaAulanasnoa
3dreau WorhlkuuudI1TANSMWAGTU KdauavvIUu
53guavivnAa Cyber Biome A1sadva3gd:Anaius:K3m
Tangrnmwua:as09anauisaasivaauamwuazlizmssnuy
uAdATUINIA Walkwinwraiuisadisinadnialagi
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A2 WauIsanvAsuwnglvidniuiusivatguavwiI ALyl
“is1adwlsuasnduuaso q” Jullua3gdzlaSuRis1auisa
auldluuuswmeld agvluviudauAldiguuan waten
AWIYIFDVLAVIDEID ASQUAFUAIW LLa=NISEISIDAINA

2

nwaAu AtufAn:ldanulkidum fde gumwluadme

A1 UeyeyrUus:=au3 k3o 1ol (Artificial Intelligence AI)
2:310udAAaduR MIT Giav paus1Aa#ED Al 1s17AUBY
(RUaovdrunendINAU Ad AU AU LA39VINSADUWILODS
n31luasudavinadufide uyudisiavidaaudaansAuAl
1511iA2SUBVEILALTIENDDNDINAU LAISUBVIDUSIUU
vaVMSIETINaESIUAULUUNOWIAU (Symbiotic system)
wonsimavilasundiuaulain Al IUg Intelligent
Amplification k3o Intelligent Augmentation goauts
uBavMisugnguauaMAVANUAILISATELUULEIS199ATU
tkn3wdu

ndu33e Fluid Interfaces AlwAatuidovd tdailuau
msthioinalulagunwudannuaniuisalkiuau STNUAIIY
awsalumsagwassAtiauon Al uaAnuiu SIWUAIIY
asalumsAoau 1aSuEaowaAnssuMsISeusiiaons:au
AruAMWI30AUAUIDUDY FVAISIAUKIAAD 1S19:aEvls
tRAvasvautrimudrgAuuazaviasudvauua:Aautuuui
wandivoanluonadaiau o ld

KangAUALELIAMMUAIDEDY Al D:EWUNUALSINIULYYE
ravonldlkundiuanuisavav Al Raglus:uulusunsuuaw
Midjourney k§a ChatGPT uazdue Al 2:uaUgLLIUDIA
uuuslU 1s1aevkulugaviAiAaduluadaidadinaluladini
Audndia DTmMsAaAundovanomwiuutusGuAaISSHA 19
(P.A.1816) Uur‘hiﬁﬁﬂnn)ﬁnunc‘lluté"a\)aun§a:n31umu
vavRAUlUIaIVAaU:IWAs UM AMWIKDBURQIKTBUDSVLUY
Tuunan (Mona Lisa) ua:h“uhﬁﬂUgillU)ﬁMithUuwusssumﬂﬁu
kSokulUmmuAaU:RTanueuzktionsvundu inAluladiky
Atraduuidu vuluTdunuimsagwamwuuutaulagduide

7.l CREATIVITIES UNFOLD CREATIVITIES UNFOLD Q13



@ofided wsznsnamwuuududoavag Wukiviuniv
onwWauaavaani3ovAd1uviu n3TLTEIEUNOULAU
Fumvidednrildsadelu sulalomaliisitAwuAuay
WulUTétku lumsAaadivassAviuagvian3vuiniu
aztunalulagirianunsadudsuengiosnannuanisa
vavisiHuAIsasvassAlkiiANuLaAcdIvKanKkatgaanlU
Taunndudn

tuanwlussvaudulkajluldinionaaloRa:weauunautov
LakuANUauIsayavinAlulagiky MALILIFELISITOIGSN
AvsvluAAud UtauAZEnnaalbua:liA:TUILLTUZOA Al
UAnwauisa mMas1asy Erik Brynjolfsson 91a Stanford
University larhmsAnuidavuyudaus:uumsivudalula
(Automation) ms:a:hfj\)c?\)uciu'a\)riaumsmﬁ\)ua\)qnuh'\)
Disruption (AA21U1KU Msudavikoiulunisritmutuy
dalula Darumdasn31MsINUTaAIUEILISATRAULSOOIU
2810IsAd 151909:TdwanduWdsunUavsaunne Mmud
goavilummuuaislonisigvdavsumqgaudall

FudrAeyAo wavuavaisiaidov Al auisagialiis
Usuizavsne:ianlAtkurAulatanvoauq mste Al wn
uItdluns:udounIsISaudWaadvAISISouAIkUIAU
AUBDUAIUYDLAULIGa:AU (personalized learning)
uananduddisrAgoanuisathululdaumsquaaunmwiias
AuAIW3Savovau (personalized medicine) AAd1w
Juwusssk3wvauAuKkusuddu usududavidululunuuiisa
Widau mlusilbasvuavuullulklounduduWuss:k310
lasauau Au Tula: qiva:

Is1ausawauwanulankaneludnasenu lushous=wWulan
dengdnenmaas lanmsqu landngimaas miusiliasw
mikloualadunduaiosdasussWandlRauisiqa: dao
kivlulusiSadnisimaAu luviuauaiuisausuasud
AudaulhasvaudsandiusauyavAauld d1nusou
ugss waalnas (Harry Potter) AruAaiuisatlaguli
usssifuamsdasunauunu TsAu:UsukthanAuaauly
a810ls 1akAdayadedAu dviisraulluviudnwzud
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fida wans:numnMsidaniaaulkasvANUBaUAIUM VTR
WaoaNU1N NdudadwldiBsuiuauaauRninnuiusau
aglunuidudu MikAuBguidanuas:=tasasulumsisau
undu Aoudwegnuldumsiduun THlddase udwadws
MSIZEUZUDOWINNAGIUISY €

wa1AvIu3velduanisidi Taenslludd msdaduluvavau
1s1du Os:duadiuudugigndovagh 60-70% thidu
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Human + Al for the Future of
Entertainment & Storytelling

Pat Pataranutaporn (MIT Media Lab)

Is the development of Al leading society towards a tipping
point that will create a crisis of a great divide caused by
the idea that Al will be replacing humans or not? And how

can we create a symbiotic relationship between the
biological systems of living beings and the digital
systems? How can we enhance human capabilities with
current Al knowledge and technology advancements?

Pataranutaporn begins his presentation with a passage
from Donna Haraway's early work, Staying with the
Trouble: Making Kin in the Chthulucene (2016:12).
She is the author of the article "A Cyborg Manifesto”
in 1985, which is well-known for rejecting the traditional
separation human, animal, and machine from each other

in our society. Since then, the precedent boundaries
that draw a clear division line between humans, animals,
and robotic machines have been questioned.

"It matters what matters we use to think other matters
with; it matters what stories we tell to tell other stories
with; it matters what knots knot knots, what thoughts
think thoughts, what descriptions describe descriptions,
what ties tie ties. It matters what stories make worlds,
what worlds make stories.”

—Donna Haraway —

From the past to the present, the power of the theory
proposed by Haraway has, on the one hand, sparked
debates within the philosophers' community that only
the truth that follows the scientific thinking framework
can be accepted? How about the rest? On the other hand,
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it opens up opportunities to imagine diverging perspectives
on various relationships in the contemporary art world.
It suggests that the relationships between humans and
entities in this world do not necessarily have to be
constrained within duality like nature-culture and
universality-particularity. Relationships between things
can occur in a multiple network that does not limit
relations to two things. Still, it's about connecting three,

four, or many things together (everything everywhere,

all at once). By adopting this mode of thinking, what
we can gain from questioning such traditional frameworks
is a perspective of the world that becomes more flexible
and adaptable to changes around us.

Looking back in history, one of the reasons why the 3\ Ny L A ; PAT PATARANUTAPO'
MIT Media Lab became globally renowned comes from . " 57) .

the design of one of the world's first touchscreen

systems, or, in other words, the design of interfaces

MIT MEDIA LAB

or communication systems between humans and

f
]

electronic systems in computers. Therefore, the concept
of integrating, pairing, or networking in new ways is

in the thinking of the MIT Media Lab. | : . \ﬁqw

For example, the Cyborg Botany project starts with
a simple idea in interaction design, using electronics . o |
integrated with living things like plants. The notion is: ¢ '
since plants need photosynthesis, instead of letting .
them stay still in an inert form, why don't we help them - : . ‘
move towards the light by themselves? Or, in the work

from Neri Oxman's lab at MIT Media Lab, looking

for ways to allow buildings to grow like trees, programming - / \‘\-‘u —, a =
robots to nurture buildings into architectures, or

materials that can self-assemble and be packed flat

for space travel.
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Recently, from his own research group named
Fluid Interfaces, which used Al technology to help
reduce people's nightmares, it became a kind of dream
engineering. Or a recent project released just this
September: it is a design of a bra for breast cancer
detection. Certainly, the resolution is not as high as
having an examination in the hospital. Still, it gives us a
new dimension of thinking about new solutions in
healthcare for people in society.

The main idea of working together in the MIT Media Lab
is to ask the question, "How do we create a different
future while it is still a future in which we want to live?"
The core of the concept, which is like the DNA that
drives the MIT Media Lab, is “enhancing our humanity
to be more capable and powerful, to have a better quality
of life in the future. In this lab, we do not aim to create
better technology. Technology should not replace
humans. We think about how to bring technology to
empower people, make us work better, play better,
design better, and think better.”

Patt's work focuses on integrating the biological world
with the digital one, aiming to enhance human potential.
His research topic is “Cyber Biome,” creating organs
that blend the biological and digital worlds, capable
of monitoring and treating astronauts, enabling them
to explore space with embedded medical capabilities
in their bodies. “We're really creating cyborgs,” he says.
It's a wearable augmentation for our bodies. In this work,
when you bring together two disciplines — health care
and space exploration —you create a new field: space health.

The term "Artificial Intelligence” or Al, for all intents
and purposes, originated at MIT. When we think about
Al, we often see two separate parts: humans and
computer machinery. But now, humans are interacting
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and communicating with Al. We shouldn't view these
two elements separately but as a symbiotic system.
Our focus is shifting from Al to Intelligent Ampilification

or Intelligent Augmentation, which is concerned with
expanding the capabilities of humans.

The Fluid Interfaces research group focuses on utilizing
technology to enhance people's capabilities. We augment
human creativity through Al and dreams, improve
decision-making capabilities, reinforce learning behavior,
and elevate the quality of life and existence. What we are
looking for is: how can both parts work together and
mutually enhance each other in a way that diverges from
the traditional path?

Many still have a burning question about Al replacing
human labor. After seeing the capabilities of Al
in programs like Midjourney, ChatGPT, etc. Will Al take
jobs from humans? Let's look back at what happened
in the past with new technologies for a moment.
The invention of the camera in the early 19th century
shifted artistic perspectives on visual aesthetics from
hyperrealistic images like the "Mona Lisa" to more
abstract concepts or to creating more surreal artworks.
The new technology often doesn't completely replace
the old way of image creation; traditional painting
remained one option to express beauty, but it was
no longer the only path. It provided opportunities to
explore new possibilities in more open-ended creative
works. Therefore, new technology can help us broaden
our creative abilities' horizons more diversely and
dynamically.

In reality, most people don't become disheartened and
abandon personal development upon seeing
the capabilities of new technology. Research shows
that only a small group of samples feel disheartened
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and opt to avoid competing in areas where Al excels.
Professor Erik Brynjolfsson from Stanford University,
who has studied humans and automation systems, even
before the rise of the Disruption era, said that automation
labor opens up less value than augmenting labor. However,
we will still encounter many more changes. This remains
an open-ended question that we will continue to observe.

The important thing is the power of storytelling through
Al can help us tailor stories to be suitable for different
audiences. Utilizing Al in the learning process to create
personalized learning that suits individual preferences
is possible. Moreover, we can also apply it to healthcare
and improve people's quality of life through personalized
medicine. The relationship between humans and robots
doesn't have to be mutually exclusive. Why don't we try
to have a relationship like Doraemon and Nobita?

We can blend various worlds together, whether it be
the world of science fiction, cartoons, or science.
Let's try having Einstein as our physics teacher. This is
one of the projects we're working on. In this work, you
can modify the teacher to suit your preferences.
You can have Harry as your teacher if you like Harry
Potter. No matter how you alter the teacher's appearance,
the content remains the same. In this study, we are
interested in the impact of choosing a teacher who
aligns with personal preferences, which results in
a sample group learning from a favored figure, increasing
enthusiasm even though they know it's simulated, and
genuinely improving their learning outcomes.

PAT PATARANU'



Research findings tell us that, in general, our decision-
making accuracy is only around 60-70%. But if we
use Al to help us think and provide straightforward
explanations, our decision-making accuracy can increase
to0 80%. The role of Al is to help make the learning process
smoother, reduce friction, encourage curiosity, enhance
learning efficiency, and increase the intention to learn.

.\.
Another example to demonstrate that Al doesn't \
necessarily have to replace humans but can help artists

think and explore in new ways, like in the work of artist
and film director Apichatpong Weerasethakul
in “Conversation with the Sun.” This leads to the creation
of stories or ideas that were previously impossible, thus
expanding the boundaries of an artist's thought.

The scope of our learning is not limited to understanding
the external world. The Machinoia project, which involves
creating various versions of ourselves, also allows
Al to expand our capacity to learn about ourselves.

This helps nurture our inner growth and understand

ourselves better. This project introduces various
versions of ‘avatars,’ including older avatars, teenage
avatars, conservative avatars, progressive avatars,
masculine avatars, feminine avatars, etc. Numerous
diverse selves of the avatars in different versions are
created from more than 90,000 of their messages on
social media. Amidst the volatile socio-political situation,

you can talk to your future self about your views on
technology and ask different versions of yourself. You
can also wear wearable devices and take your various
versions anywhere. Significantly, as you see possibilities
from your various thinking patterns, your decision-making
capability and accuracy inevitably increase.

APICHATPONG WEERASETHAKUL

A Conversation With the Sun

in collaboration with DuckUnit and Pat Pataranutaporn
BANGKOK CITYCITY GALLERY 28.05 -10.07.2022
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Nevertheless, last March, calls and warnings were

asking to curb development and examine the risks that

come with the near-human processing capabilities
of Al, which could expose society and humanity to
irreversible massive risks. The concern people worldwide
have is that technology also has its limits.

Technology cannot check its answers or proposals against
reality (lack of reality check). The technology can’t confirm
that the obtained results are the best possible solutions
or merely an evolutionary dead-end. It is essential

to remember that many ideas generated by Al do not come -

from intelligent problem analysis but from a machine's

trial-and-error learning principle. While our creative pattern I
relies on human intelligence, Al's creativity is based on the
principle of trial and error. Thus, Al is not an interference-
free tool as humans can manipulate, control, and distort
its operations, especially regarding providing incorrect or
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Ourselves

Takeaw.
akeaways with virtual hun
* During the transition phase, how can we enable
humans to adapt to changes at the tipping point?

e Currently, numerous research projects at MIT
Media Lab and Freak Lab in Thailand can serve
as inspiration for dealing with this challenge.
Initiatives like disrupting outdated perceptions
about learning systems and facilitating access to

Le
Be

With
Gen
Cha

education suitable for individuals' preferences for
everyone at all levels worldwide are progressively
making it more convenient. Reducing all possible
barriers to learning to the maximum extent to make
the educational process more effortless and more
accessible. It encourages individuals to be flexible
and resilient enough to handle the impacts of
upcoming disruptions and ongoing societal changes.

* Therefore, emphasizing the importance of posing
questions to challenge the traditional educational
framework and promoting frictionless learning by
proposing a personalized learning model makes
education something everyone can access
conveniently and equitably. This is considered one
of the viable and timely solutions at the moment.
However, these are still open-ended questions,
awaiting exploration to emerge into various
possibilities and potentials soon.

|

e = -

CREATIVITIES UNFOLD [R:i)

88

CREATIVITIES UNFOLD



KENTARO KIMURA

(HAKUHODO)

UNIMAGINED CULTURAL
SOLUTIONS:A GLOBAL JOURNEY

INTO THE FUTURE OF CREATIVITY
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KENTARO KIMURA

“msinduvauwa” un=lludeundulu Kentaro Kimura
AgauRan AdluANUKLBOSLAIARDAISHBYIAYD Bowld
1@un1olUuiudsn3i 40 UszinAnslan uaslundiukuIgyy
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Cannes Lions, D&AD, One Show, Clio, ADFEST, AD STARS e : -
ua: Spikes Asia
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Kimura wisauviuAuepuis:dulanagiv Hakuhodo ud il ' ; .
1992 fudhukuvundvuWunagns que‘iauua\)wuﬁo'ﬁu
{ud 2006 (o Kimura ua:iWausiumudn 6 AU AQ31IDMS
Twwanbudaviiuudnvuannsautiasamsaulaykiuas
ANUGaYAIsikL 9 Hakuhodo Kettle Svdaddadudre
alaunud “As the world becomes cooler, it's time for
someone to heat things up.” A21wudSalugiu: CCO ua:
ECD vov Hakuhodo Kettle muwaviudaanssutduioas
tkAugnMs=aufiad Nv Toyota, Sony, Google ua: Suntory
ik Kimura aaeunuwuiilovdAeyRduindounnudiéo
vavwudimuAuKvGius:=dulan ludiukuv Co-CCO dKsu
Tsue@oldwn SouAU Yang Yeo souludvidudkthiusks

staugvuav Hakuhodo Inc.
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fugau: CCO wav Hakuhodo International KtihAuav
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msiBududoaiswiudyda (visual) uazmisigumlvyan
(copywriting) wwumsAalusandviay udawsadutadou
Grennnnudululé Tusw:1duadutrdaulkonvdvau
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No other phrase could better describe Kentaro Kimura
than “breaking boundaries.” In a literal sense, the Japanese
creative visionary is an avid traveller who has visited
over 40 countries all over the world. In a professional
sense, Kimura never stops innovating - breaking
boundaries between strategic planning, creative, digital,
and PR, as well as boundaries between traditional and
unconventional approaches in order to communicate
with the public in ways that are innovative and unforgettable.
The achievement of his extraordinary visions is proven
with over 100 awards he's received, including the eight
most prestigious awards like Cannes Lions, D&AD,
One Show, Clio, ADFEST, AD STARS, and Spikes Asia.

Kimura joined the world-class agency Hakuhodo in
1992 in a strategic planner position. His turning point
came in 2006 when, together with six more colleagues,
he co-founded Hakuhodo Kettle in order to tackle
new challenges and demands in advertising that
require non-traditional approaches. With the slogan
"as the world becomes cooler, it's time for someone
to heat things up,” Kettle has become a huge success
with memorable communications campaigns for big-name
clients including Toyota, Sony, Google, and Suntory.
As its CCO and ECD, Kimura would soon be appointed
to regional and global roles, subsequently driving the
success of this marketing and advertising establishment.

"
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As CCO of Hakuhodo International, Kimura not only
leads the creative team in 14 countries but also
strengthens the Hakuhodo network to better respond
to clients’ new challenging needs through the integrated
campaigns he has pioneered since founding Kettle.
Kimura innovates a new approach to advertising by
ditching the conventional idea of visuals and copywriting,
and instead seeking for any possibility to drive the
message, be it social movements, entertainment content,
digital services, or outdoor events. He believes that new
opportunities only come when you start looking outside
the box while traveling and talking with different people
in different places will help open your perspectives.

\ Kentaro Kimura
ate dfhaer Hakuhoao

Carnor
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Unimagined Cultural Solution -
A Global Journey into The Future
of Creativity
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Kentaro Kimura (Hakuhodo)
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Kentaro Kimura !
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In a world where everything is interconnected, how can we '
create campaigns that powerfully drive how people think i ‘w
and develop meaningful global solutions for people who b |

encounter them?

Kentaro Kimura's opening question takes us to numerous
examples and methodologies that help us peel back
the visible layer of culture, pulling exciting points from
the richness of local cultures and small, unique communities
to form better solutions than what already exists.

How can local products like wine from France, Hamburgers
from the United States, and sushi from Japan become
global culinary icons?

These three culinary icons born with a local context and
linked to the essence of their culture can be appealing on
a global scale. Even though wine historically originated in
Georgia, French wine has become famous. While sushi
from Japan, it has evolved and branched into new types of
sushi in various countries outside Japan. While the global
hamburger brands occupy the streets in big cities worldwide,
small towns in the USA have innovatively crafted new
hamburger menus that cater to the local community's needs
and surprisingly become destinations for foreign people
from other regions to experience such spectacular tastes.

\
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Kimura suggests that we look at all of this as a phenomenon.
The question is, what is the principle behind all of this?
But before that, we should remember two main questions:
What is a proper “conventional global solution"? And what
is an “unimagined cultural solution” based on local insights
on three key topics of this talk?

He pinpoints three main issues: regional pride, taboos, and
global, sustainable society.

The first point is regional pride. It is about the uniqueness
of a local community that can convey meaning beyond
its community boundaries. For example, the “l Love NY"
logo, the Fearless Girl of Wall Street, and the Shizuoka City
campaign. In the last caseg, it's about interpreting the data

that reveals 80 % of plastic model toys in Japan are
produced in Shizuoka City, from the quantitative datato a
qualitative interpretation of a cultural phenomenon. This
result comes from understanding people's shared
experiences with toys in their childhood. That's how
inspiration can be transformed into a vision to create a
plastic model city that would take us to have a cultural
experience that we had never thought of before.

These discoveries are not derived from working at a desk
and using tools like CHAT GPT to assist our thinking. Indeed,
Al is a helpful tool, potentially acting as a brainstorming
partner or a creative partner. Still, it can only provide us
with an average idea. Since it collects only existing information
in the cyber world. In reality, excellent and new ideas are
always hidden in people's minds and are only discovered
by understanding people's live in the local community.
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The second point concerns cultural taboos. They can be
found in traditions, religions, and social structures. When
these taboos touch our bodies, they tend to be extreme.
When a taboo happens, it conceals a secret. What is an
inevitable consequence is that it limits people's lives in
that culture—for example, the Blood Normal campaign,
a campaign to normalize menstruation.

Creativity can be a force to promote or dissolve cultural
taboos. The key to adequately handling this matter is deeply
understanding the local culture. So, if we can liberate what :

the taboos are trying to control, stop avoiding it, face it, it : \ /
and eliminate the unnecessary taboos. Then, their power 4

would disappear.

The last point is Sustainable society. It is about an example
that proposes creating a creative solution that transforms
environmental issues into a new product that is fascinating
in terms of the content of the idea while appealing to people.
For example, SHELLMET's campaign shows how we can
transform discarded scallop shell waste into a safety
helmet with functional strength and an attractive look.

Nike's Space Hippies collection takes waste from

its own shoe production to create new products.

Shel
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Kimura concludes with three methods to reach
specific solutions for communities: First, embed
yourself in the culture of a place. Go there, talk
to the people, and experience the culture to
understand where the local unique identity comes
from, especially when we see something different,
strange, or uncomfortable in the local communities
or cultures since it can be the key to creating
a powerful campaign. By doing so, we can delve into
understanding what shapes its identity. Second, to
create something bespoke specifically for that

community and the originality. Look for unique
initiatives that will precisely cater to that community.
Third, observe your feelings while experiencing
them. Always stay self-aware, especially when
noticing something different, strange, or uncomfortable
in a society or its culture, as that might be the key

to crafting a powerful campaign.

The deeper we delve into local communities,
the more our curiosity grows. This curiosity helps
us realize that we live in a complex and diverse
world. With our creativity, we can foster local pride,
dissolve taboos and stereotypes, and even build
more sustainable communities.

nl 1. .4
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STEPHEN JENNER

(MOTION PICTURES ASSOCIATION)

MISSION POSSIBLE: THE RISE

& RISE OF THE ASIA PACIFIC
SCREEN INDUSTRY X
dhuguanisnUulula: msiGulanlikgagouav
gaaikassunaweuasluGyuwldwn

IME3 CREATIVITIES UNFOLD CREATIVITIES UNFOLD RIS



STEPHEN JENNER

Stephen Jenner As1KI9008lUQNAKASSUATWEUNS
udszinAtULAOULWNFADDDALNSIFY La)IMALEGEUWTNA
unduszezpaunu ualdsumsgausulugu:Fiadvinuans
mwguas Inside Film wa:sivda Inside Film Awards
AMlkw1ldsusivya Byron Kennedy snamuunweuas
gadlastds (Australian Film Institute: AFI) uU 2000
AoUP=NUMUIMMUAUMSFDaS US:ndFUWUS ta:msinw
281095vav{uavAnss:=dulanagv Getty Images ua:
Image Net Ltd. goilugliusmsdsanmsdous:urauwus
uaznaulnudiknuagdlomweauasagndikejuovalusaiiaz

dansoawasnolan

dmsuus:aumsaimsrimudoansus:nauwusiugaankAssy
mwseuas Jenner 1uAUZAWITRAUIAaKASSUATWEUNS
lupomAE@auldWalukankalsunuIn doud Special
Projects Consultant IAAUaIWUSMWEUASIKOAKSTD LIS
(Motion Picture Association:MPA) Iuman?utalﬁauUﬁWn,
AudAududeansua:UssnduWusTkAu Australian Screen
Association (ASA) uazAudanduus:nauwusuan MPA-APAC
ua: Intellectual Property Awareness Foundation (IPAF)
wgvldsusviatndoasussnduwustidunn MPA-APAC
utl 2010 uazdNSIUMUAUBYANSDEIAUATUCILLKUDY
sovus:s1u lagquadunmsdaans Ussnduwus uaslasvas
o q AlRgIAUMSTENEUAUMSANW WWaaduayufnemw
{uMSWaQ 03IKUNE LazAUASILAUFNSADUINUGASIVASSA
vavauldn suus:nauludrgavAnsinsvanswanaalu
gaakassumMweuas InsnAU Lazn1sWaaAduNUAauULiRY
2810 Paramount Pictures Corporation, Sony Pictures
Entertainment Inc., Universal City Studios LLC, Walt Disney
Studios Motion Pictures, Warner Bros. Entertainment
Inc. ua: Netflix, Inc.
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Stephen Jenner is a household name in the film industry,
both in his homeland Australia and in the Asia Pacific
region. Highly respected as the founder of Inside Film
and Inside Film Awards, which earned him the Byron
Kennedy Award from the Australian Film Institute (AFI)
in 2000, Jenner embarked on PR and communications
as well as education with world-renowned establishments
such as Getty Images and image.net Ltd., the latter being
an international PR and media content management
firm for leading American movie studios and worldwide
distributors.

In terms of PR and communications, Jenner has an
extensive experience working as an advisor
for the Asia Pacific movie industry, with roles ranging
from Special Projects Consultant for the Motion Picture
Association (MPA-APAC), PR and communications advisor
for the Australian Screen Association (ASA), and
PR consultant for the MPA-APAC and Intellectual
Property Awareness Foundation (IPAF). He also won
the PR of the Year award in 2010 from MPA-APAC,
the organization he would later join as Vice President,
Communications, overseeing communications, PR, and
educational outreach to support and promote the
production, distribution, and copyright protection of
MPA members, which include leaders in the film, television
and streaming business, namely Paramount Pictures
Corporation, Sony Pictures Entertainment Inc., Universal
City Studios LLC, Walt Disney Studios Motion Pictures,
Warner Bros. Entertainment Inc., and Netflix, Inc.
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Stephen Jenner
(Motion Pictures Association)

Recently, there have been protests about the working
conditions of the Writers Guild in the United States
after the rise of streaming service. It has irreversibly
altered the behind-the-scenes workings of TV production.
This indicates the rapid and drastic changes in the TV
and film production industry. Who is affected? And How?

Over the past three years, the COVID-19 pandemic has
led to numerous cancellations and delays in production.
When writers and actors returned to work post-lockdown,
they were met with the burgeoning growth of streaming
platforms, slashing series lengths by nearly 40% and
reducing compensation.

With the emergence of an Al-powered chatbot, ChatGPT,
questions about Al writing capabilities have been thrust
into the spotlight. The impressive performance of this
chatbot partially stems from Al training processes that
utilize a colossal amount of copyrighted written works
available online. This allows the machine to learn and
mimic patterns in human communication and expression
through languages.

The issue concerns the unpaid authors. It arises when Al,
able to create works in styles resembling the originals
ata meager cost (equivalent to a monthly chatbot service
fee), neither shares credit nor distributes compensation
to the copyright owners of works used in Al training,
even minimally. Thus, the hidden cost problem in utilizing
Al technology poses a substantial question that still
awaits a solution.

g i o A i
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In response, writers and screenwriters have united,
standing up to demand and propose solutions
to safeguard their rights and benefits. The 148-day-long
protest successfully brought the production of popular
late-night talk shows — watched by extensive audiences
both in and outside the United States - to a halt, forcing
the shows to stop broadcasting and running all
activities, and, by extension, other related workers and
businesses to cease operations. (The protest concluded
on September 27th, 2023, with most proposals being
realized in the agreement.)

This phenomenon underscores the fact that even
an industry like television and film production, with
a long history and comprehensive working systems,
is subject to the challenges presented by Al-induced
changes. The means of dealing comprehensively with
such rapid and expansive shifts remains an open-ended
question that needs to be discussed to discover a new
solution that enables all parties to collaborate and go
through upcoming challenges together.

Jenner shares his own experiences of being immersed
in the film industry in the Asia-Pacific region since the
late 1990s. At that time, he had just graduated in English
and Philosophy from the University of Leicester in
the United Kingdom before deciding to return to Australia
and study at the Ensemble Theatre, an acting school
founded by Hayes Gordon, a prominent actor, director,
and producer in experimental theatre, both in the
United States and Australia.
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In the 1990s, the transition from film to the digital medium
began, emerging as a new phenomenon that interested
many young people of that generation in making short
films from all around the world. These young men and

women were inspired by the opportunity to make short
films without spending a budget of 100,000 dollars on
16 or 35-mm films or paying for expensive editing
software and other costs for post-production processes.

Once people started making short films, it was soon
that short film festivals mushroomed everywhere.

Tropfest, the largest short film festival in the world,

began in Tropicana Caffe in Sydney. The festival has
garnered attention from many and has grown quickly
into a phenomenon, attracting a vast crowd of more
than 1000 people. Here, the younger generation enjoys
meeting and talking with like-minded people.
When young people see their own work projected
on a large screen, watched by thousands of people,
such an enthusiastic atmosphere and compelling energy
are indeed contagious and addictive.

Years later, Tropfest extended its collaborative network
with Network 10, a leading Australian television station,
to broadcast Tropfest programs on the station
and collaborated as a network partner with the Motion
Picture Association.

Today, we are familiar with communicating via online
channels or social media platforms. We might compare
film festivals with various platforms, such as YouTube.
However, what a short film festival notably offers is
a communal encounter. It gives us the coming together
of people in the circle.
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Then, Jenner and friends created the “Inside Film
Magazine,” reflecting perspectives and representing
this new wave of filmmakers. At that time, they had
no budget but had time and a network of friends.
Importantly, they had less fear of making mistakes and
were still naive. Along the way to developing the magazine,
they supported each other and gradually learned from
doing so. One lesson Jenner took from that time is
the advantage of not knowing the industry too well.
It made them less worried than those who knew the
potential hazards that might occur. During this time,
Jenner gained experience and met many people
by going out and interviewing numerous people in
the film industry.

When he formed a writing group named 100 Monkey,
he and three friends came up with an experimental idea
inspired by the probability theory that says if we let
a million monkeys type on a million typewriters for long
enough, they might eventually bang out an entire work
of Shakespeare or Dickens by complete accident.
“"We spent our afternoons workshopping together,
trying to generate ideas for a television show. Ultimately,
we succeeded. A major TV production company decided
to truly create this show, and we were genuinely
compensated for our work.”

"What | gained from spending long hours in the writers'
room is that it's great to resonate with others. And with
some luck, it will be rewarded commercially. It is important
to be the first to value your own work appropriately and
not to give it away, recognizing and effectively protecting
your intellectual property rights. It is vital to help you
build and sustain your industry career.”
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"From the examples, we see the collaboration of a network
of people who came together to make Tropfest happen
or writers forming small groups to find new ways
to work. But the film industry is vast. If we're interested
in creating the widely discussed Soft Power, we also
need support from government policies.”

For example, Australia is doing a great job in creating lN | H E F a
competitive incentives to make the country a go-to S |
place for film production. The Australian government

plays a role in creating financial incentives, promoting
skilled crews, providing substantial infrastructure, and,

importantly, providing great locations for shooting.

Every dollar invested returns $5.89 throughout the film _

production project. All these factors mean that the total
estimated amount of the production expenditure

associated with these production offsets contributes 3 _
to approximately 16.5 billion dollars in economic output. =

Among the countries competing to become the top

'Il v d s

superhub for this industry, the incentive rate to maintain
competitiveness is 30% in Australia, 25% in the United
Kingdom, and 32% in Ireland. Recently, the Thai government
has approved a policy that promotes a competitive incentive
rate of 30%.
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People wonder about the rise of the Korean soft power.
Why Korean films are so popular? Jenner once asked
this question to Huh Moon-young, the director of the
Busan International Film Festival in 2022. The answer
was here, in paraphrasing: We don't censor our filmmakers.
We allow them to tell the stories they want to tell in
a way they want. We license them to put whatever they
want on the screen, and they may have fewer restraints
than any filmmakers around the world.

From the example of South Korea, we can see that the
state and industry work hand in hand. Moreover, the
policy structure also motivates the work more than
creating various rules that become a burden to workers.
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e Jenner's hands-on experience in the achievement
of the Australian film industry not only tells us about
the economic investment and return of the industry
but also sheds light on a crucial factor for the
development, that is, the bottom-up networking of
the young creative minds, amongst actors, writers,
critics, etc. This circle of people was born and grew
naturally and, intentionally or not, laid a rich and —_
solid foundation for the years to come. -

* His lively and rich experience in the Asia Pacific -

region shows that such achievement can only be

possible with the convergence of three major factors.

They seem simple, but it's challenging to obtain it. \'
First, the diverse and intense bottom-up networking
of the young creative minds. For example, the
Tropfest network of young filmmakers and the
network of Inside Film Magazine's writers, actors,
editors, and critics. Second, a robust long-term
program for creative industries competitiveness
with support from the Australian government through
‘Screen Australia,’ a Federal Government agency
charged with supporting Australian screen
development, production and promotion, Ministry
for the Arts. For example, Australian International
Co-Production Program, Australian Screen Production
Incentive (including rebate rate for Producer Offset,
Location Offset, Post Digital & Visual Effect Offset).
Third, the freedom to think and operate for people
in creative industries so that the talents' ideas and
initiatives can shine brilliantly, like the rise of Korean
soft power's popularity. When all three factors keep
themselves open to embrace the potential of people,
they foster their people to flourish in their better
version, if not the best one.

* "The great story gets made when it gets the freedom
to do so and do what they do best. Get creative!”
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LYNDON NERI

(NERI & HU)

LIMINALITY

A1SAN2UIWWSULLQUNIVAISAQLGvaa1lagnssy
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LYNDON NERI

widuvatdau 20 Yudd A Lyndon Neri ua: Rossana Hu
wisaluastiazAg3avavww (da Neri&Hu Design and
Research Office AiuAsIBovI3 UdAKNSOHWALLLKYLIVATS
amiogassuuazaaniuu IingkgaadwANUAUIGUNURaDIU
AnaunanumskaaususULUUMUaMUagnssuRkaAkany
naunsavINAaIZAISHvIUALIUAISAUASILUUIDIEA
AvUs:3GAEas USuUNanwiaaou tazsans1d [Uaudv
A2WUNSYF tWaadwwaviuAlulaluwevaniasnssuy
ucgollumsuFuWuSs=KIUS=aUMSEd SUNSY S18a:158a
ddu uasdaq

Neri sumisfinwilus=auusayayrasnivaruaardagnssu
?1n University of California, Berkeley uazUssyeyiln
91n Harvard University Graduate School of Design
agalo Neri&Hu [Buldaidsvmnnaviusanuuulsousuy

2 d oo

The Waterhouse tutGovl3 Artkwoawnnaigun@uamuin
Aviuygnua:nsaunauka1nkatesuuuuInhga Ii31e:lu
ANS29NIUUIASINAIGAKSUMUAAUIWUSSSY VIUUSMS
WuAsina AUGFUAIW Ua:TNsSSAMS WavuYyaY Neri&Hu
Toatdudrumsadvaniwiodauitrduardulalunnoa
AbviuanUagAssSULAzMSIVUWUNUR MsaALUUANLLAD
melu nsWn ua:usmslusandalud viusanuuuAldsusivia
vavwivgwlsvadusan Chuan Malt Whisky Distillery,
Aranya Art Center, Fuzhou Teahouse, The Walled - Tsingpu
Yangzhou Retreat, Suzhou Chapel ua: Isvusu The Shanghai
Edition doua=nausUuuuavaanldagwgawu
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uanMINANUAUBBavDa1 ANUTKEKaEQ LazUs:3amans
ud Neri goldsuusouumabananuduluiuna 9 SuRuau
Bouveua:sssua laglawndagsauavRALIUIToVE DGV
&msuw viudanuUUARRauUSABUTUMSaSIVUSaUMISAT
vovuuud uaztdutpdavialunisadivanuwasuulaviu
dvAULLA=MSUEALIDANMVIIUSSSY

Neri&Hu nanaswiaviauenviudssinAdutas:auuiuna
Wwu Elle Decoration, Wallpaper#*, Architectural Review,
Maison&Objet, German Design Council ua:ldsuidan
lkogjlu U.S. Interior Design Hall of Fame uannd oA
gollupmsawiAva:undveiuaaIuumsAALILUIKLD U
University of Hong Kong Graduate School Department
of Architecture, Princeton University, Harvard University
Graduate School of Design, University of California,
Berkeley ua: Syracuse University
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It's been almost 20 years since Lyndon Neri and his
Rossana Hu, his partner both in life and work, founded
Neri&Hu Design and Research Office in Shanghai,
yet this architectural and design power duo doesn't
seem to run out of ways to excite and delight the world
with their work, each characterized by their signature
approach - fusing different architectural practices and
doing extensive research on both history, contexts, and
stories as well as memories to create work that isn't
simply an architecture, but instead an interaction of

experiences, forms, details, colours, and materials.

Neri received a bachelor's degree in architecture from
the University of California, Berkeley, and a master’s
degree from Harvard University Graduate School
of Design. Neri&Hu first received worldwide attention
with the design of The Waterhouse Hotel in Shanghai,
which turned a newly-established studio into one of the
most sought-after design offices. Their diverse range
of services includes buildings for arts and culture,
services, retail, wellness, and exhibitions. The acclaimed
international firm is known for creating captivating
total environments, including architecture and master
planning, interiors, graphic, and product design services,
as exemplified in their award-winning works such as
Chuan Malt Whisky Distillery, Aranya Art Center, Fuzhou
Teahouse, The Walled - Tsingpu Yangzhou Retreat,
Suzhou Chapel, and The Shanghai Edition.

Aside from his interest in time, nostalgia, and history,
Neri is also inspired by simple everyday happenings —
the fabrics that make up the urban way of life in cities
like Shanghai. Design, to him, is the beginning of human
experience, and a tool for both social change and cultural
expression.
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Neri&Hu has won innumerable awards, namely

Elle Decoration, Wallpaper*, Architectural Review,

Maison&Objet, and the German Design Council, and

is listed in the U.S. Interior Design Hall of Fame. Both

Neri and Hu lecture at different schools, such as the

University of Hong Kong Graduate School Department . ] - f i i [ =
of Architecture, Princeton University, Harvard University

Graduate School of Design, the University of California

at Berkeley, and Syracuse University.
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Liminality
A WEUWUS luWUNs:KIwYavaLCNYe) luldoo
gAdoauU

Lyndon Neri
(Neri & Hu Design and Research Office)

muaawwwovntGulldreanuwasundavimnissanau
adadvagnaduluuuyavMSWaUL IS198nARlRGIaRAU
lutovuavisiuagvls?

tnwsug gadnd (Terence Hawkes) Un3o1saidsseunssu Las
und3y1msasseundsaaldasingnalnlisn “isto1awaldin
sssuyanuAnsvyavasswavlildagiudmiu udaglundu
JUWUSs:kIWELAW  As1adwiuu Maduisidvldsudou”

auaau W3 tisalyuavgavAtaadulutdevld @i
mswWasuudavikyuid $r1dgaundudanuavnfgoay
TunuAumsKmgluyavduARauEYYaU MMUYBVIUSAAD
WatswAasANUWasuLavAAadulula udisifgolioenn
swuluAuaamumsaiasoktn MeRaauddsiddnsuudd
K308V LaIs180VINGEYKUNAUUSIANAISAIASYKET LU
tunwivuavsineimsignsanaull Ausinplunweuas
I wish I know (2010) uave 201AD (Jia Zhangke)

wilduudAQEaY MsuavsInUsSakawY (ruin gaze) tu
1n3aviiaR:ydIudowdnls1 MAudvinamsaitdluiRgIWU
AUAIUNSYFISIVTLLETDY (RNvagiuanuAkiainacoe
vaviiav) msleadelshAno (displacement) uazmsiluw
Wov (urban renewal) s19:Udp8@8mUI@EAUALRAATU
K$D1S19:KIMLANEAISSDNDUAIIUNSLIM YUUUTUT
Kgakgauwul dAaktvlumaiuRagiiavkavnisioiu
A1 20 Uuav Neri & Hu Design and Research Office
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JudbudiBuduMSHIvIUBAALUUAY aUaU W (Lyndon Neri)
ua: saayiun g (Rossana Hu) dwdAlkanuauld doinaua:
AnWURRISIBENAUN WURS:KIWAaW (in-between space)
ividumAdatdAuluacvanidagnssy Woasu1gWUR
950SHNASKIVEIVEVATANUCVAUDEVFATIAIG Ko

asvinw k3o ARNUTAUEVALE KadndafAa WuRRaIU
(third space) A Tai 1n Guun (Homi K. Bhabha) uanguf
Swinds1d3uLde kivludn3simsaudrAsyuavoiudnu

(=}

¢D. DL

dvaussuadedrsuudAakavorandauluaudoiuun
WuRRaw 3v1duMmRldAuluAUKLIBRFHD WuRlums
adwassAfags:kIwdukuvuavAURTSILIDIUMSAIUAL
ua:chukuvvavaundutissilounanidonsannnfugnalv

drunaanlu

AL o ka1l YoalkisidvinatazaaAulsIMSAIasLKN
lasawuuiniu AdhAywunanueu:tagindaugiaus:=5iiu
yavYWIALSINAAULIA WiALSIKatgAulddIaagluwunng

ABRUELWEKENT MSIFEI0RES:KIWMSKIUGNHVUS:EUMSAT
nruluada Au mswavlugoaunnangoulyiiv

WA @@vuudnvasiviugavwIAIRGaavILUdAQ Ad
UdAQI39vAIUNSLFISIU (collective memory) uav
dala soad (Aldo Rossi) fiu saluwWide: mstlpluntum
yavy1nUsSnkAwWL (Ruinophilia: Appreciation of Ruins)
goiutusAavav annaid Tuu (Svetlana Boym) Uangui
JCUUSSSUBISALGEUDIUSAU

LUDAQUSAIZDVANUNSLFISIVYDSDET WULUIACRDSUNY
BavmsuaviiavifuavAuyugadvduuazis:Samaasvaviu
a:tuamuf 91ms dvuavARAUAZUKTLIULETDYTAIILNSH
Auliu AADUKAEYAISID:1INTULOYKISEVSEUDLAIILUNSYN
$HuvavLiavld AdAsy SovsaguIvagIvALdudIUKGD
yavus:ydAaasiiovuazaiuisatauniviiunailddu
2:0AdIUNSYIWBLLDVREAULTU
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E o a2 | | B
dutudAauavluu (Boym) uavi s1ausSakawdUuriiALs) ' [ ’ | IH‘ THRRIRE
AanuNUAUANUMAYLAIAIUYELEVALKEDE (remainder) |

wastiagdioundunsus (reminder) ﬁ'agiﬁumnleTﬂKnW\mﬂ
MsSWauuLdavluveuzlGodAuLUIAQUAgOKUILELMISWUD
Uszaumsainuanusdnnagludumanisildmnnsindu wow

AuANusananlns:auldaaumsmalluavaaunnisiAutng

FvAts1tkuldlunszudunismviuyavwdAluIdavAU
a:faulEavs1duazinguIvaiusanuilusunsvuavainls
winwITEANUFUWUSS:K310 Fodanadiv AuAIIUNSLF
Awludonaunldnnmsuavibo uavkimwiuyavAngMW
Av:1fuTUTdluauAa uazthndundususolkAuanunsw
SouvavAufagiubavgalaauu

58Aauuu Liminality tko:lsAuts1 aMsAaAuanid:Aag
asvAvAY Kasaade UTurikisiuavsasueniinaiude
yuuavAciveanlu Mk ldlAUEVIEA o Gos q Ao1aq
Tu&ArnyluyuuovYaYKLYBVIUAGOASTUMSWIIUT VTR
/amswWasuudav udn vuAsavidntissAnundlulufiov
A$EnWAWUAULU WU S1uskisRAULAY KéasUkaausaud
aololumwiv MAMWeUaSUaLEY MVIAD sUkdaavlaluy
i 91qluldda:IsiBuwiaAy udibaduagiudukuvAbuldu
wUvS:KIWURRD:AavIMSSaRvIRaWmUTASYMSTKL AU
WuRRgvAvamMwiduagdalu suavladdsvaarasiodusan
SoURLAUANUNSLIBNTUKTLUDVLTIVIT Uazdaulddv
msoguaviduuivinnasvRiAURSEavsITVTUNIULL
wavLRulU

wavuRWAthuEabu chvdumuiasisuliiiush as:usums
Zougmnanuwasuulavvavibaviwndvinaiu wathu
a3Aatgluviuanuu wanwllgisaisuuulatoadiv
AUFUWUSYaLAIUNSYR AN TUTUDIAMSTKL Lla=AIUFUWUS

wuulkunfatudu waaANuKELUUTKUTAAUZOAUSDUGITU
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viugavwaIAwIIvIbuvIURLaaVAYAISUdD8TRLRUAIIL
Tuihsavitnses WatkAnuluiseviinsasd Mutrdavidou
AUNSYFWaLAURLIWULRULTU tRTindvadarsaus:3amans
yavllav dremsiilUagsouausinusakawouavegnale ki
mudﬂﬁ\)é\)ﬁ'maﬂasj (nostalgia) uazaswmannandu
RoutkU AvluwsUs:TeyildassuaanuvuitionnmsanAa
AoAMNUAUANUKLNEYLEADAQSSSUMTAEMIIST D8vIEU
tuvau The Waterhouse at South Bund Awdawitdon
Av:$nulASLaIAISIAU UNuR:NUAVIHDaZIKL uasld
ANUABUNSIAds:KIWMNMsAUEUlagsau WumsavAa
tdAuRGurIUTULY uanNT wWIFLTENUN FldarAmsuavin
Budadumv (traveler) lstanoviRen (tourist) msuaavaan
rWumsidanlgiaquazmsasivussenmameiuanmscvAib
Usg:3w5vnauluAuSUNAdouazanwiboviunaiiu

wduauz msrilasvastudnueu:d IWlEidavaaudoulka
{Kmisaausulluagivaluaaulsa Ws1zULHLAKUIELIU
fiovaulevfigoaasl lasvaistlduniskeandafinie
UWUWIUIMSHavIRgIYavIkavKEDIUE Wafifia wanlu
waralomatumsrinlasomstkeyludvaavlasvaisminmsi
kubavmunavauihbRalumivavwinwlumMsrivuaaALuY
ASHT N31 kargUdaauikavanarAsldsunduautdn
AuldoldovuanngRmaviEannv:iwaLa:ldudAdUNID
YAV KUdavILABYAUCY 9 AdBUKULNaUBUAlRMSIDUSU
(LUINILAISINVIUYDOWIALYT

d1vruusndanismikorAisazAaulAAudvmaluau
AUWAgULUAY vIu Suzhou Chapel Mikisitindvomstiaula
uamﬁaoimy‘ﬁUuJ\)ﬁuIﬁusv\nuhu:uaniuuuunﬁ\)mulﬁo
vavau UufidemsoanluiAuiigldausgornuspaulagsau
na

nnAsudgllngWudiuktveg narguitludiuklivuavAdu
KuNgvavanURLKVIKUT luvausAAulufiavAAuSDaulas

uuGlkuluams uazmikAUNSLIBLHAUNDEAUEU
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saulgwilgo1ms winsldilduniuoad SuNadaudgsiudu
uinRsadeumakyiiulossau MsIaEevUKLVIKOA
yavdglidazAaulutudwivnaMIKIAaAIUFUWUSUDLAIIL
nsvsumAgalondeaduitazyalovidlumAuluamuniky
tusUuuuRuandveanlu FAUALIGOALSIEAUUEYSFIULA
KyGuautevld uda:AuiuidvAddeubius:aumsainuanu
AduanchvAusanlu

Tsingpu Yangzhou Retreat aglutiiovrkewba dodudon
Wutdavukvmuwo viugdudwanwildusviuaialouioin
anueuzuavasannvLauLuudLduAwutRuldlutbon wanwn
davrvmuAugIudUYavaIMISAKUIEMUARAUTUaUAIO
tkSonauaanlu wirhguaimsisduu ualguudsuwond
WWuarswasauaviUiwatdovlovaiaisivkualindrgAu
uaztuviudwannAgoavldagnslsiAauimausbulagsau
WINWI3009USFNDIASSURDANDEI DINNISOWEWUDY
usvoukyuanhliusvurhiuwaiiov sghgalondiono
vtbuduktivuovmsaasivagviluoinskaviky itk
Fuuuvs:zkoimaulkyuviazaviu

Takeaways

«  Neri & Hu Design and Research Office imsunsnang
duwusuavanunsvmiiuiuviuandaanssulku
TastdovAus:nauyavaviadiuvtiudirukivuav
nsagvlasvadvnislkuntWaliAdunse$sou
vavavhbagiauludvldidundudrurkivuavarns
KavlKkL

©  AISLA1KISOVSDYUDIVAIIUNSYLIULIUYDOWIALYT
BumsrihmuAulanaiglasviigANUILWUSINRLGY
AgnnvdwiadoAuyavusomusuunim Kéagndanau
wawauunlasvmstutdov o WglasviheAnudUWUS
ulumimshv:usavsUMSIMUIUTRUU tasluvrusiGenAu
AgoavaaulngdvduiEavanuviuAtannmshik
AUQNAQ La:dvAauAumMsWasuriuAATUTKU
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Lyndon Neri
(Neri & Hu Design and Research Office)

Amidst a city that keeps developing a continuous wave
of new projects while its pasts are gradually vanishing,
how do we want the lives of our city dwellers to be?

Terence Hawkes, a literary critic and Shakespearean
scholar, once said, "The true nature of things may be
said to lie not in things themselves, but in the relationships
which we construct, and then perceive, between them.”

Lyndon Neri takes us to see what's happening in Shanghai
and talks about rapid cycles of change, so fast that
even his children just realize the disappearance of shops
they like when it's already gone. When we cannot deny
the changes happening but also do not want to accept
the situation as it is. Neri's question is: Do we have
any answer for the phenomenon we face similar to
the still images of demolished buildings shown in
Jia Zhangke's movie "l Wish | Know (2010)"?

He uses the concept of “ruin gaze” as a tool to involve us,
the observers, with the collective memories of the city
(embedded in various urban locations or objects),
displacement, and urban renewal. Will we let things go
or find ways to challenge this relentless memory loss?
This is one of the questions underlying over 20 years
of work by the Neri & Hu Design and Research Office.
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From the start of their design careers, both Lyndon Neri
and Rossana Hu have paid attention, observed, and
studied an “in-between space,” a term often used in

the architectural sphere to describe space that exists
between two contrasting things or duality, etc. It can be
called “a third space” in Homi K. Bhabha's terms, which

E'

means a creative space between the position of
the ruling power and the marginalized group.

Ay

B
m’lmu SulfaiE J.‘

These various terms help us observe and think more
clearly about the phenomena in front of us. This space
is so close to our everyday life. Many of us live in this
particular space, between reminiscing about experience
and looking towards the future.

Neri talked about their working approach, which utilizes
two concepts: “collective memory" by Aldo Rossi and
"Ruinophilia: Appreciation of Ruins” —a conceptual term
coined by Svetlana Boym, a Russian-American cultural
theorist.

The first concept, Rossi's collective memory, describes
viewing the city as an artifact with its history. Hence,
the places, buildings, and objects that a group of people
in a city engages with people’'s memory become

a source for collecting traces of the collective memory.

Notably, some traces, which are part of the city's history
and can survive through time, carry the city’'s memory
with them.

On the other hand, Boym's concept considers ruins to i) :| [
make us reflect upon the ambivalence of remainders | It
and reminders that come with the dilapidated ruins f

|1H' 1
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from urban development. Simultaneously, this concept
implies experiencing the emotions we encounter from
these remains and the feelings of surprise and loss from
looking at the vanishing places.

What we observe in the working process of Neri & Hu
is what the building form reveals to us. They use the
relationship between the building and the memory they
extracted from gazing at the city, seeking “dreams
of the potential futures,” and shaping the collective
memory of the current urban dwellers.

Why does Liminality matter? Thinking about
a state between things allows us to view the urban
phenomenon differently. By doing so, we start to
pay attention to seemingly insignificant things from
authority for urban development's viewpoint. However,
these minor elements are what local people connect
with, such as a familiar restaurant or a bronze lion statue
from Jia Zhangke's movie. Such a statue might not seem
remarkable, but when it stands at a divide between an
area destined for demolition for new development and
an area that remains in its original state, this lion transforms
into a keeper of the city's memory and a reminder of this
divide every time someone who knows its story sees it.

The works that Neri presented reveal that the learning
process from observing a city can transform into
a design process that embraces vanishing memories
and relocates them into a different setting of new buildings,
embedding old memories into new structures. Consequently,
we arrive at another question. What kinds of meanings
does the new arising relationship produce for the society?
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Their work, therefore, unveils a tolerance of disharmony.
Hence, the disharmony serves as a reminder to
those who encounter it, prompting people to recall the
city's history or past. By mingling with the ruins of modern
times, it evokes a sense of nostalgia while redefining it.
Both in terms of utility and the poetics that arise from
the moment a building interacts with people, whether
they be provoking thought or questioning the meaning
of things that seem ordinary and close to us. For example,
in The Waterhouse at South Bund, they chose to preserve
the original structure instead of demolishing it to build
anew. They used the contrast between the building and
its surroundings to question those passing by. Additionally,
they defined his building users as travelers, not tourists.
They expressed this through spatial articulation, material
selection, and the atmosphere created within the
buildings. All simply refer recurringly to the local context
and the city's condition.

Certainly, executing a project of this nature was not =
widely well-received initially and took a lot of work |
to pursue. Even local authorities wondered whether
this project was a mockery or a challenge to the city
tourist authority's development plan. Unfortunately, the
architects missed the opportunity to engage in two
major projects due to local agencies doubts on their
intentions in this design endeavor. However, years later,
the building gained attentionfrom a wave of international
celebrities who specifically chose to stay and become
the traveler of this hotel. Then, various local agencies
began to show interest and accept their approach.

¥4 CREATIVITIES UNFOLD CREATIVITIES UNFOLD QW]



If the first project was about making buildings reflect
and trigger people to question about urban changes,
the Suzhou Chapel project recalls how the city cause
young labor from rural areas to leave their hometown
abandoned. It was about old bricks from the abandoned
structures surrounding the site and reusing them in the
building. This method lets memories of those who lived
with these bricks play a part in the meaning of this new
place. While local people from the surrounding area visit
the building, they pass through shades and touch
numerous bricks relocated from surrounding villages.
The arrangement of each brick in the wall creates
relationships of displaced old memories and binds them
together in a new place into a different form. People
here may still recognize the earthen color of bricks from
their own village. Each visitor has a distinct experience
with this place.

Tsingpu Yangzhou Retreat is located in Yangzhou, a city
known as a walled city. Inspired by the traditional alleyways
in the courtyard found in its vernacular past, the architects
had to work with the existing building base that local
authorities did not allow demolition. They marked the
old buildings' footprints and used a grid-patterned wall

to connect all the buildings. In this project, they still used
repurposed bricks from the surrounding area. They
removed bricks from other abandoned buildings after
young laborers migrated to find work in the city. Bricks
that have been moved along the way become part of
the new building structure, blurring the boundary between
old and new.

i¥L3 CREATIVITIES UNFOLD CREATIVITIES UNFOLD Qirgs



Neri & Hu Design and Research Office integrates

the relationships of old memories into their
architectural works. They utilize elements of
original structure to create a different composition
of architectural language, allowing collective 0
memories of the city or the rural to be part of the

new buildings. h
¢ THEW

Their exploration of memories and traces in their
working process involves transplanting an existing
network of relationships from the original locations
that were sometimes abandoned in rural areas or
demolished in urban settings. The first is associated
with labor migration from rural areas to the city
simply to earn a living. The latter relates to real
estate development that keeps pushing new -

projects with little time to reflect on which part
should be held and which should be demolished
and built anew. The unique weaving relationship / s

of new and old in their works also aims to strike / ‘

a balance between contemporary uses and the - = = |
production of poetic meaning by making people

think and question while experiencing the transition

from old to new.

L¥4:] CREATIVITIES UNFOLD CREATIVITIES UNFOLD
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CREATIVE
BUSINESS SPACE

WunssfoasioassaA wouloolona
ua:AWWUlUIaTKL 9




LGUKUNCiDYDQSSAD
Jutrdaumsiauladns:du
doowavasvassA

Creative Business Space uwaawasSuwun
ssholkunWalomauazwauleoingauressio
drsuaqalounasnoassFnda 80 wHv Aungdu
ssAvluMAMSKHAOUA:USKIS Melunduus:ian
91K1sa$vassA (Creative Gastronomy) Wo
QBUAUDYNISIAUUDVSSAODKISIBOAS0aSSA
vovUs:InAlNg wu ndusuIKIS AW [sousuy
soufiogus: ﬂaumsssnofumnn"nswamuah

usmsauq AAE0T20AUYNETIRNSSUDIKIS
Ncinvdavioaurguasastous=aunisal ki)
waluudiucialumsdadussao

DRIVE YOUR BUSINESS
GROWTH WITH THE
POWER OF CREATIVITY!

Creative Business Space is the newly
launched business matching platform to
kick off collaboration and opportunities for
80 established creative studios with related
businesses in the manufacturing and service
sector under the Creative Gastronomy category.
With the ongoing expansion of the gastronomic
and creative hospitality scenes, CEA aims to
boost and foster the growth of creative studios
to match the budding growth of restaurants,
cafes, hotels, and related businesses in the
manufacturing and service sector, enabling
unique selling points and the ability to create
new experiences that help differentiate them
in running the business.




SBE SPACE
BUSINESS -
s1egouavaqalounasoassAng 80 uHo Aldwnsou Creative
Business Space [gUUv0MURUOAKY 12 KUdQKY GAod

Over 80 established creative studios joined Creative Business
Space which will divide into 12 categories, as seen in
the following list:

BRANDING & PACKAGING

Designally

Fahrun Studio

Ociio

Ihapstudio

Rixter Studio

Pegasus Brand Design
Butterfire

Design 365 days
Strong Design

BRANDING & CREATIVE CONTENT

ARN Creative studio

Wide and Narrow

TwoDoor Studio

Pumpumstudio

SMM (Studio Marketing Material)
Zlapdash Studio
USSovAQ

CRES8

The Co - Creative



1CUd

e SPACE)

ILLUSTRATION & CHARACTER DESIGN

Sundae kids
JINNY
Unaibaan Studio
29art_studio

Puifai Design and illustration

SPACE & EXPERIENCE DESIGN

Party/Space/Design
White Space
Hulppudesign

Davis design
SixSeven Studio
YAAF DESIGN
AttaStudio

Curious Design Studio

FOOD DESIGN

CHIMP TIM

befortart

PEAK Chocolate Passionist
JoJo Cafe

Green Deli Fresh

Bicogurt

The Bakery Castle

BioBriq



e SPACE)

FOODSTYLIST

Charmfooddesign
KARB STUDIO (u1u aqalo)
YingYing Foodstylist

SENSORIAL DESIGN

Silpin
Patchoulliscent.design
Patziilla Band

PNR: All About Music
Scentand Sense

CREATIVE AGENCY

M Creation Agency
YELLABAN

Sphere Agency

LIKEME MEDIA AGENCY
GEARS (Thailand)
VitualizeLab

Play Digital

The Platform
Kingkong Bangkok
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| Sociology

Creatiye Ag

EE—— E—

&= FILTER EFFECT

IS NOW HERE

o Rk B

e SPACE)

PRODUCTION

Paap Production
Foodtography Studio
Massman Production

239 studio

Mary Studio

Banntaksin Studio

SOM BOON BAB by Toeyfoto

KOL /INFLUENCER / SOCIAL MEDIA

Lady's Routine

Remedy Co., LTD.

DrOppa TikTok for Business
Sociology

BUSINESS CONSULTING SERVICE

Chef Cooking By Daiki
Bold group
DEAL!




e SPACE)

DESIGN TECHNOLOGY

FabCafe Bangkok
Al-Deate
Logithai-Solutech Co., LTD.
APPOINT

LookAds

Nexus Card

Kaspy
Digitalnationagency
Perfect Dreamlab

Scan QR Code for E-catalog

mulng English
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AsvusaAuAIsUs=ATASIVIaAULTUIEANIYAIILAQ
asivassaA (Creative Excellence Awards kSa CE
Awards) valag CEA lwawovua a\)lasuunna yusu
WUs=ABUNIS KUIELIU DVANS KSDAMUUCIY € nsnsu AQAU
Wanau k3oadwassAnNaaAUkéausAs LA3aVilo
KSons:zudums laguAdIuAaasvassA (Creativity)
uUszgndislunmisasivliiiansaum (Value Creation)
nﬂaimnowaﬂs-nu (Impact) NVATULASYTAD dvAU
EREMIRISERIY lwamaaaoIUamsmu[mam\wwu
yovus:inA

*“ ' s Creative Excellence Awards, or CE Awards,

are introduced for the first time in recognition
of individuals, communities, business operators,
offices, organizations, or institutions for their
creativity, initiatives, or efforts to create products
or services, tools, or procedures using creativity
to bring about value creation, generating economic,
social, and environmental impact, which in turn

\ . will ensure the country’s sustainable development

4 in the future.

IB:LE CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS RI:l3



CREATIVE

EXCELLENCE
AWARDS




Jsztani 1
CATEGORY 1
CREATIVE CITY AWARDS FESTIVAL AWARD

91U0U 5 S1vJa 9 Wavu (5 rewards 9 works)

s1vIdanIsweuulsu aﬂ’]unuuuu KSollov SOUﬂ\)ﬂOﬂSSUﬂIO\) sdadkSUNINSSUKSaVIUINANaRUIEUD  Presented in recognition of activities or
laﬂaﬂumlawq (WJe) anU[FJ\)ﬂUlSE)\)S’]OUO\)U’IU Nnu Hsassﬂo ﬂO"IUHa’mHa"IEJUE)OO"IuﬂaU lla JaJusssy  festivals that showcase the diversity of
wordowaciogu yusu KSowWunu | arts and culture and prove to be beneficial

AoLAN WETUAUADIWAQESIDESSAKSOUIONSSY lWE)EIS’]\')U&F]']
NIvLIASyINOUAE WC’UU’]ZHOE)UTOI’]EJF]UTUWUH[[& NU'IlEJE)UTU
€ 9 noaor\u (ASUZAND UazndIgVdu

for a particular zone, community, and area.

Presented in recognition of efforts to promote greater development | wavun ldsusivda

of areas, communities, or cities as well as activities that highlight ' Award-winning work:
specific identities combined with creative ideas or innovation
to produce economic value and expansion that meets the needs
of local people and visitors in different dimensions, including
social, economic, and sustainability.

inAnauaolw
Awakening Bangkok

loe Time Out Bangkok Ua=ASoINWUKIUAS

Awakening Bangkok

Light Festival

By Time Out Bangkok and

Bangkok Metropolitan Administration (BMA)

RSusvda: WYOAES IKas:nNa Pongsiri Hetrakul
Award Recipient: ASSUAISUSKIS Time Out Bangkok Managing Director of Time Out Bangkok

1k:1:] CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS Ik



BRANDING AWARD

swﬁaefws‘uvﬁuﬁ%alﬂaor“iﬂmsgs“’lplaﬂéﬂyiﬁ Presented to an area or city that builds
uaz9adu (Positioning) TRuAWUN rilRWun
nanglunsonuazasionwinnsaou

rememb

its unique identity and positioning for
that area, making it better known and

ered by visitors.

wavunldsusioda
Award-winning work:

UKavIsgug

auuagly uolw
log Aivauuanely urvlw
(Bangpho Woodstreet)
uasunaanUUUSUlKL

Bangpho Woodstreet
Learning and Exhibition
Center

By Bangpho Woodstreet Team and
new generation designers

WA.QS. USeyeJ Wosuailuase
BorunlAsvANS AtusandagnssuANEQS
QrihavnsaIuKIdNgNay

@gSusvda:
Award Recipients:

wufuSYA N1AD 61
wuosnslAsonis Bangpho
Woodstreet-The Living Museum
uasaundnyusuls=uIuaias

Asst.Prof. Dr. Prin Jhearmaneechotechai

Head of the project, Faculty of Architecture,
Chulalongkorn University

Jannarong Takumi Saga

Project director of Bangpho Woodstreet
-The Living Museum, and members of
the Pracha Naruemit community

CULTURAL ASSET AWARD

svdadn HS‘UﬁuﬁHéaanoﬁUfJ’lsld’léma“ﬂunj Presented to an area or city that brings cultural
[BVICUUSSSUKSD9QLAUUDYWUN UIWETUAU
noUAESwassAldagwlaadu

identity or a main attraction combined with
creative ideas to produce outstanding results.

« Wavunldsusioda
Award-winning work:

Phuket Peranakan Festival
lag aurAuwasIuIAU uKvUs=INAlNg
ua=gvoK3I0NINQ

Phuket Peranakan Festival
By The Peranakan Association of Thailand
and Phuket Province

@gsusvda:
Award Recipients:

fUSOA JUBD
{§315WNSIORIANINQ

1S90 915sdU
UNgNDVANISUSKISEOUIOKINING

anetyeyar wiwus

auunenA 1 auiAuwasiuiAuUssinAlng

Narong Wunsew
Governor of Phuket Province

Rawat Areerob
Mayor of Phuket Provincial
Administrative Organization

Sukanya Pruttiphan
Vice President of the Thailand
Peranakan Association

yZi i}l CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS  p{uk



CULTURAL ASSET AWARD

svdad H§UﬁuﬁHéalUOOﬁﬁﬂﬂsdﬂéméﬂUﬂj Presented to an area or city that brings cultural
1BVIIUSSSUKSDRQLIAUUDVWUN UIWAIUAU  identity or a main attraction combined with
AdUAQasvassAldagnolaatdu creative ideas to produce outstanding results.

4 Wavuildsusioda
Award-winning work:

[ERBIET]

lag 1nSatngansiseus (SATARANA) SouAU
1SaUgUnANUN taze101sgonanIuU
ASAAUYI 27 danuu

Yaowalen

By SATARANA in collaboration with

a network of students and professors
from 27 educational institutions

Wiphawee Kittithian

Susvda: 3013 Aadisys
Committee of SATARANA

Award Recipient. AfUENSSUANSIASDUNYENSISEUE
(SATARANA)

yl17] CREATIVE EXCELLENCE AWARDS

REGENERATION AWARD

S’IoﬁaehHSZU[LIJSl5ﬂdH§aﬁ0ﬂSSUﬁWéﬂWusj’lu Presented to a project or activity that helps
yuBU KSoWUNIKNAUUNTE3031 UnlugnslUu  revive and bring back a lively atmosphere to
WUNLASUZNOESI0ESSA a community or area, enabling it to become

an area of creative economy.

wavunldsusioda
Award-winning work:
[

Aaavwiun WWeolku
lag inAunaunsBovlki

Lo ' M I Mae Kha Canal, Chiang Mai
f l By Chiang Mai Municipality
|

©Sus1vda: A9 duw1a Phat Chimphali
Award Recipient:  AUShuneninAbuasunsigeotki Advisor to the Mayor of Chiang Mai
INAUNAGEIGEVTKU

CREATIVE EXCELLENCE AWARDS p{ixi



REGENERATION AWARD ADVOCACY AWARD

S’loﬁaei"lHS:U[lIJSl5ﬂdH§aﬁ0ﬂSSUﬁ'Wéﬂ\TVushu Presented to a project or activity that helps s1vdadn H‘_§UHu'080’luHéaaoﬁﬂsﬁ\m’mS“Q Presented to an agency or organization in both

YUy KSOWUNIRAAUUNTE30G UnlugmsiUu  revive and bring back a lively atmosphere to uaznvu ﬁfﬁmsaduaquns“wmhﬂslci'lo ) Wo the private and public sectors that provides

WUNLASUZNIESI0ESSA a community or area, enabling it to become dulpdaurSawanaulRiAalUUWUNIASUIAD  supportin terms of resources to help drive or
an area of creative economy. asodssa encourage the creative economy.

waviunldsusivda

asu p wavun lasusvda
‘ Award-winning work:

Award-winning work:

05vlo Farmers Market

GENCY)
log USUN AduBUNSa F1AQ

Pattani Decoded
log ngu Melayu Living

. Pattani Decoded
By Melayu Living Group Jing Jai Farmers Market
Chiang Mai

By Central Group Company Limited

©WSus1vda: u1a1 sunwus Nada Inthaphan ©sus1vda: douUIy El‘lﬂJ:lﬂTu Omkwan Sanasen
L . AfU=A1vU Pattani Decoded Pattani Decoded working group e . WYouNSSUNISKHOAMSIKEY Deputy Managing Director of the Business
Award Recipient: uasau1dnnagu Melayu Living and member of the Melayu Living Award Recipient: AIEWQUUISSADIA=DEVRISUNSWE Development and Real Estate Department of
JordaBeviriitalnsonIsouAal Chiang Mai Province and the Arts Project

yIi2Y CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS {3



ADVOCACY AWARD

s1vdad HSUHUOEJ\)’IUHsaa\)nﬂsnomnso Presented to an agency or organization in both
uwaznsu nTHmsauuauunswmﬂsmo 9 Wo the private and public sectors that provides
UUlnaE)UHsawaﬂouTHlnmU uwun LASUYAD  supportin terms of resources to help drive or
asvdssA encourage the creative economy.

wavunldsusioda
Award-winning work:

§109S GG uuvdon
lag USUN WIws:en Godadwud
nasUalstu 91fa

River City Bangkok
By Chaophaya Development
Corporation Co., Ltd.

RFSus1vda: auan ww Linda Cheng
Award Recipient: ASSUNISKIONTS 5100$36 wUoADN Managing Director of River City Bangkok,
usun lO’lWS =61 Godadwuc Chaophaya Development Corporation Co., Ltd.

nasUalstu 91Aa

ADVOCACY AWARD

s10dad HSUHUOEJ\)’IUHSE)E)OFmsn\)ﬂ’IF]SO Presented to an agency or organization in both
waznuu nTHmsauuauunswmnsmo 9 Wo the private and public sectors that provides
UUlnaaUHsawanouTHlnmU uwun LASUYAD  support in terms of resources to help drive or
dsoassh encourage the creative economy.

wavunldsusioda
Award-winning work:

TIsvduav Ku IR Ru
dvHIadvuan
lag nMAAuSALTavaYYaNEUIAY

Hub Ho Hin (Red Rice Mill)

Songkhla Province
By the Songkhla Heritage Trust

@Sus1vda: SVG Sauusinis Rangsee Rattanaprakarn
Award Recipient: ungnAAAUSAWavEvUaEUIAU Mayor of the Songkhla Heritage Trust

{1 ] CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS p{vj



Jsztanm 2
CATEGORY 2
CREATIVE BUSINESS AWARDS SUSTAINABLE PRODUCT AWARD

wioWu 2 Ady 91UdU 6 S10Ja 12 Wavu (FOR LARGE ORGANIZATION)

(Comprising 2 sub-categories, 6 awards and 12 works)

AU 1
SUSTAINABILITY AWARDS

swIadkSuNaAturikSausNTs KSalasvnsATRAoUEAtY
AIUNISDDNUUUKSDNSUDUAISWAN NITUADIWEOTULA=ATOEY
wansznudadouoadau lagunnoiuAaaswassAugiaaaulong
ADWEVEU

Presented to products, services, or projects that place special
emphasis on design or production procedures that focus on
sustainability and environmental impact awareness by using
creativity to achieve sustainability goals.

wavunldsusioda
Award-winning work:

029A1 ICE POP

log USUN aPEFWaQATUTIDIKIS FIAQ

Doi Kham ICE POP
By Doi Kham Food Products Co., Ltd.

AU 2

VALUE CREATION AWARDS

swJavavnslinowAaasIvassAlunisasioneuAWUlULGY
§SA0 WunaafeurkSausnTs kSalnsons loglUunisWauwWaIu
StRIMITANVIASUINDUA=DANIHVEUDETAVAD

In recognition of the use of creativity to bring about value-added

. 4 . WSusvIa: WWCUWOA DASLEUN €U 9S8 Pipatpong Israsena Na Ayudhya
business through products, services, or projects that offer v . Bomstked i
fine balance of economic and sustainability dimensions AT FERT E it el . LTSS
a Yy ' USUN QPEAWANAEUTIONKIS F1AQ Food Products Co. Ltd.

v{i -] CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS  p{ui:]



SUSTAINABLE PRODUCT AWARD
(FOR SME & COMMUNITY)

SUSTAINABLE PRODUCT AWARD
(FOR SME & COMMUNITY)

wavunldsusioda
‘ Award-winning work:

wavunldsusioda
Award-winning work:

Care Choice

Moreloop
. log ussn a.lGrAUKA Sra

los auswa ro=tuNU,
swadsseu dlsougegud uas

AUaUn avAJSSEUd .
Care Choice

By DOR.DEKKINPHAK Co., Ltd.
Moreloop

By Amornpol Huvanandana,
Thamonwan Virodchaiyan and
Kamolnat Ongwandee

gSusvda: auswa Ka:zuunu Amornpol Huvanandana gsustvda: Aadu navinq Kittima Thongket
Award Recipients:  SMaJsstu 5lsoudegud Thamonwan Virodchaiyan Award Recipient:  seonssunIsgdans Senior Vice President of

CEO ua: Co-Founder
usun wasau 9fa

yA[\] CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS Ak

CEO and Co-Founder of usun a.lGnAURA 9170 DOR.DEKKINPHAK Co., Ltd.

Moreloop Co., Ltd.



SUSTAINABILITY PROJECT AWARD
(FOR LARGE ORGANIZATION)

& waviunldsusioda
Award-winning work:

‘ lnsvonis

WWYUBUBIUAUAUSEEDY (3)

lag uSEN WA [nauoaa 1TADa F1AQ (UKIBU)
< K3 GC SOUAU WwwWyLWa ugolws

The “"Chef Chumpon Builds

\ Community Chefs”
By PTT Global Chemical Public Company
Limited or GC in collaboration with
Chef Chumpol Jangprai

gSusvda: as. ¥eyu Jundg

Award Recipient: SOOﬂSSUﬂWS@50ﬂ’]STHfg
a1991UuAIUIVIUDVANS USUN
wiifi [nauaa tAiiAaa 91Aa (UKIBU)

Dr. Chaya Chandavasu
Executive Vice President

PTT Global Chemical Public
Company Limited

SUSTAINABILITY PROJECT AWARD
(FOR LARGE ORGANIZATION)

wavunldsusioda
Award-winning work:

lAsvnns reBOX #4
log useN Usuetdg Ing F1Aa uas
USUN a3 uWALNIO 91AQ (UKIBU)

Project reBOX #4

By Thailand Post Co., Ltd. and

SCG Packaging Public Company Limited
(SCGP)

gsustvda: as. 9s1nsal JoolAgoWUS

Award Recipients: Us=s1Uu9IKUNNUSKIS angonunagnsuas
duindauavdins ustn lUsueigne s1Aa

wns1s dlsou

Enterprise Marketing Director
UsuN AGI LWALNDID 91N (WKIBU)

Dr. Waraporn Kongkiewphan

Chief Corporate Strategy Officer
Thailand Post Co., Ltd.

Ekaraj Niroj

Enterprise Marketing Director

SCG Packaging Public Company Limited
(SCGP)

¥AVY CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS pPAK!



SUSTAINABLE PROJECT AWARD
(FOR SME & COMMUNITY)

wavunldsusioda
Award-winning work:

NAMSAI
lag an5ed WY (ASLAE) tas ¥1oyuBUUIU
KUDVU(d . AT 9. WS=UASASDYSEN

NAMSAI

By Dathinee Tamphem (Teacher Toey)
and members of the Ban Nong Nam Sai
community, Phachi District, Phra Nakhon
Si Ayutthaya Province

Wsusioda: Q156 UL
Award Recipients:  AsnAu. dhuakuaoUnld §AaAU

90101 duUsa

Ustsaunguwanntunudssuonnaagoino
. KUaOUTE 9. WSzUASASDYSHN

yAEY CREATIVE EXCELLENCE AWARDS

Dathinee Tamphem
Teacher of Department of Non-Formal
Education, Ban Nong Nam Sai

Jidapha Sinpridi

Chairperson of the Rice Processing
Product Group, Ban Nong Nam Sai,
Phra Nakhon Si Ayutthaya Province

SUSTAINABLE PROJECT AWARD
(FOR SME & COMMUNITY)

wavunldsusioda
4 Award-winning work:

aauwa lwwoa
‘ las yusUSNDOBUWA IOKIESUS

Don Phut Model
By Don Phut Disctrict Community

‘a Saraburi Province

gsustvda: WUSWUS ASSeyeyuun Patcharapatch Srithanyanon
Award Recipient: UNYSUNDABUWQ IOKIQESEYS District Chief Officer, Don Phut District,

Saraburi Province

CREATIVE EXCELLENCE AWARDS Al




VALUE CREATION AWARD

S103anwo1sEu191AASzUdUATISKEDNaln
(Mechanics) AfalRiAaAtuANWLIRIANEO U
kSolasonsdu o agwloaiduuasasdd

Taking into consideration processes or
mechanics that generate value added for
the works or project producing outstanding
results under the right balance.

& wavwunldsusivda
Award-winning work:

4 THAIFIGHT HOTEL

lag as. uwws 910U

wm THAI FIGHT HOTEL
By Dr. Nopporn Watin

Qs. UWWs 21nu

UsSts1UNSSUNISUSKIS
usun Inglwn s1Aa

gSusvda:
Award Recipient:

¥A[:1 CREATIVE EXCELLENCE AWARDS

Dr. Nopporn Watin
CEO of Thai Fight Co., Ltd.

VALUE CREATION AWARD

$103anWo1SEU191ANSzUdUNTISKEDnaln
(Mechanics) AfialRiAaAtuAWUTRUARaO U
kSolasomsdu o agwlaaiduuazasdd

|
e

= .
[
=
i
-u.h“‘--

Taking into consideration processes or
mechanics that generate value added for the
works or project producing outstanding results
under the right balance.

wavunldsusioda
Award-winning work:

Siam Diamond

las AOdnD Gulantunswe was
wyseung wodus:=aug

WUSK1S uSUN NaUwadswwane dnfna

Siam Diamond

By Kittipoom Chinsoponsap and
Patcharanat Phongpradit

Executives of Top Foods Supply Co., Ltd.

wusalnd wodus:=aug
ASSUNNISKIONTS
uSUn auWaddwwane 91fia

gsustvda:
Award Recipient:

Patcharanat Phongpradit
CEO of Top Foods Supply Co., Ltd.

CREATIVE EXCELLENCE AWARDS pi¥j




CROSS-SECTOR

COLLABORATION AWARD

SW0JIadIRSUYAAA KUOYOU DOFANS KSodn1UU
AofeglugnanknssuLGeoRURSaCOAU Aas1o
ADWSOUDD WANAUADASSU KSalASVANSAI
AruAINVSsAvIRIAadU lagiluniswauKau
StHI WKLYV 0EVAD IKTOAIIANAKUY
uaziioWaawsNuINA3 1+ 1 =2

Presented to individuals, agencies, organizations,
or institutions of similar or different industries
that build cooperation and encourage activities
or projects that generate business value with
harmonious collaboration beyond expectation
to produce results that are more than 1+1=2.

4 5 Aldsus1oda
Award-winning work:

duIUUOYqUWI
lag USGN Buldnd ASIAW Jatad 1A
(UKBU)

By Index Creative Village Co., Ltd.
(Public Company Limited)

‘ Lumpini Boxing Stadium

CROSS-SECTOR

COLLABORATION AWARD

SWJIadIKSUYAAA KLUOYOU DOFNS KSDEn1UU
AofeglugnanknssuGEoRURSaENOAU Aas1o
ADWSOUDD WANAUADASSU KSolASOANSAI
AruAINYssAvIRIAadU lagiluniswauwau
SEHI KUYV UIGDE 0@V IKTOAIIANAKUY
uaslNioWaawsNuINAI 1+ 1=2

Presented to individuals, agencies, organizations,
or institutions of similar or different industries
that build cooperation and encourage activities
or projects that generate business value with
harmonious collaboration beyond expectation
to produce results that are more than 1+1=2.

& wavunldsus1oda
Award-winning work:

See Scape x Scrubb
ToAnSunastvassa

o1nuNnlwav
@ log Guss Damn Good 11a=av Scrubb

See Scape x Scrubb

Ice cream created from a song
By Guss Damn Good and Scrubb band

S=Su sSsUIcJu:

Rarin Thamwatthana

gSusvda: waas #9091 guawu Satcha Suksumek
. . wa’luoamsr—‘luawmu‘mmnaonwun Director of New Lumpinee Boxing
Award Recipients: (1 1qauma) Stadium (Lumpinee Thai Boxing)

gsustvda:

Award Recipient:

Un 0SadSevA

Nati Charatsuriyong

Co-founder of Guss Damn Good Co., Ltd.

Co-founder USUN fiad waud fja 91Aa

wnsgvnud meyouslnAu
Co-Chief Executive Officer
usUNn 3uldng ASAW Jatad 9110 (UKIBU)

Kriengkarn Kanjanapokin
Co-Chief Executive Officer of Index
Creative Village Co., Ltd.

(Public Company Limited)

k-] CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS AL



CROSS-SECTOR

COLLABORATION AWARD

S0JIadIKSUYAAA KUOYOU DOFNS KSoEn1UU
AofeglugnanknssuLGeoRURSatOAU Aas1o
A2WSONDD WANAUADASSU KSalASVATSAI
AEuAINVssAvIRIAadU lagiluniswawau
StHI KUYV UG 0EVAD IKTOAIIANAKUY
uaziioWaawsNuINA3 1+ 1 =2

-

Presented to individuals, agencies, organizations,
or institutions of similar or different industries
that build cooperation and encourage activities
or projects that generate business value with
harmonious collaboration beyond expectation
to produce results that are more than 1+1=2.

& wavuinldsus1oda
Award-winning work:

Q-CHANG x 57111S810

las Yadsns=onLwI

«# Q-CHANG x Cha Karnchang

' By The Mirror Foundation

gSusvda: FSEUIIAI Anduan
Head of Q-CHANG Business

Award Recipients:
WEYOUIA WV

WKUNAlASOANSTIwUTY
JalsnS=IALN

y¥{1\] CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS p#Al

UsUN Winvlaas adasa usud lvasu 1Aa

Saranwit Pakdeenok
Head of Q-CHANG Business
Nexter Digital and Solution Co., Ltd.

Benjamas Phangam
Project Officer at The Mirror Foundation

Us:=thnn 3

CATEGORY 3

CREATIVE

SOCIAL IMPACT AWARDS

4 5199a 7 Wavu (4 awards 7 works)

S’I\)OaEﬂHSUﬂ"lSU"lF]O'lUF]OaS'l\)aSSﬂ-[UUS EJﬂCﬁU WouAluxdo
nana'wUs tducino 9 n1davAu (Social) aﬂnovosaowans nu
Aos lﬂOUUHSOﬂ'\OCﬂO lﬂOUUtHUE)EJa\)

In recognition of efforts to apply creative ideas to solving various
social obstacles and reduce or minimize any possible impact
that may take place.



COMMUNITY ENGAGEMENT
AWARD

msunwAcaswassAlUuAluleyrwavyusu  Creative ideas are applied to help solve
wu AwluniiguAuludonu Asagvliiia  community problems such as inequality, build
ﬂ']sﬂafouSouuaopJnuHéaHLJopmuTuquuu community engagement, and resolve such
waunlugmsudTudszidudonudu o problems.

wavunldsusioda
Award-winning work:

Traffy Fondue

q lag as. 08ud AinsasAU LazAUIIIWAIUN

Traffy Fondue
By Dr. Wasan Phattharathikom and
the research and development team

gSusvda: as. odud AnsasAu Dr. Wasan Phattharathikom
- . W8WdINISAdUUIONSsSUadINa Director of Digital Innovation for Cities

Award Recipients: FKSUWDY dUNOIUWCUUIINEIANEAS National Science and Technology

uazinAlulaguroua (gonw.) Development Agency (NSTDA)

AU 32%uan Sani Jiwjinda

W¥oY1auIUNTS WI1SIWANS Assistant Secretary to the Governor

ASVINWUKIUAS WasAuddgweuun of Bangkok and research and
development team

y¥¥3 CREATIVE EXCELLENCE AWARDS

COMMUNITY ENGAGEMENT
AWARD

msunwAcaswassA lUuAluleyrwavyusu  Creative ideas are applied to help solve
wu AWldiifguAuludony N1sas1vlBiia  community problems such as inequality, build
nqsﬂa’ouéouuao@nuHéoHu'opmuTuquuu community engagement, and resolve such
waunlugnmsudTuds:ziudonudu 9 problems.

wavunldsusioda
Award-winning work:

Yindii

d Taw Louis-Alban Batard-Dupre

Yindii
By Louis-Alban Batard-Dupre

Louis-Alban Batard-Dupre

gsustvda: Louis-Alban Batard-Dupre
CEO of Yindii Application

Award Recipient: CEO Yindii Application

CREATIVE EXCELLENCE AWARDS X



COMMUNITY ENGAGEMENT CREATIVE WELL-BEING AWARD
AWARD

msunwAcaswassAlUuAluleyrwavyusu  Creative ideas are applied to help solve Aonssu lAsvAns duAKSaUSANS AvanluuLY  Presented to an activity, project, product, or
wu AwluniiguAuludonu Asagvliiia  community problems such as inequality, build Wodolasuy aduauu KSawcuugun1:N1o[o  service that is designed to help promote,
A1sOdousouuavAUKRSORUDEVIUIUBUBU  community engagement, and resolve such vovAuludoau lagawiznguius1zuonldsu  support, or develop the mental happiness of
waunlugmsuATuUsziGudonudu o problems. NANSENURAYANSS=UNUvlA3Q-19 people in society, especially those who may

be more fragile and have been affected following
the COVID-19 pandemic.

= waviunldsusivda & - gaviwunldsusivda
Sociat il Award-winning work: A Award-winning work:
Awards Koo

Agri-Map
log AsuWEUUNAGU
ASENSOVINUASIAzARNSEU

low 1ASUYANS IAsUZNISEUT

Khee
u Agri_Map By Settasit Settagaroon
By Land Development Department
Ministry of Agriculture and Cooperatives
gSusvda: dCUU1 UOSas Wattana Mangthisan FSusvda ASUZANS 1ASUTNISEUS Settasit Settagaroon
s . S@9vasudnsuwuInNau Deputy Director-General A WwWauunuauwalatu Khee Developer of the Khee application
Award Recipients: [P et et Award Recipient:
as. lagn 9audNa Dr. Kalaya Udomvitid
sovguosmsAuginalulag Deputy Director of the National
31annsalNdUazAaUWILODSIKOUIA Electronics and Computer Technology

Center (NECTEC)

Qs. Uwaa ASWUYS Dr. Noppadon Khiripet

unddgala Nu3dendvaUWUSAI IS Senior Researcher at the Knowledge

qusjlnnfu[’asjélénnsamé Repository Team, National Electronics

uazAoUWILODSUKYBNG and Computer Technology Center
(NECTEC)

y¥23 CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS p#13




CREATIVE WELL-BEING AWARD

Aonssu [nsons FUATHSOUSMS NodALUULT
WadvIasy aiuayu KSowuNguA10:N1o
vavwAuludoAu lagawiznguiusizuonlasu
HaNS:NUKAYANSS:UNUDVIA30-19

Presented to an activity, project, product, or
service that is designed to help promote,
support, or develop the mental happiness of
people in society, especially those who may
be more fragile and have been affected following
the COVID-19 pandemic.

wavunldsusioda
Award-winning work:

Vulcan Coalition
lo® ws13 AAUEAYSAD uas
asuas Us=angsun

=k

Vulcan Coalition
By Methawee Thatsanasateankit and
Niran Pravithana

gSusvda: seyysun dsninsal

Award Recipient: usEn Jaunau lra=agu J1fa

Head of Learning and Development

Thanchanok Jiraphakorn
Head of Learning and Development
Vulcan Coalition Co., Ltd.

CREATIVE FOR ELDERLY AWARD

MslEAoUANESIVESSAUNDDNIUUNEANEUTT
uSAs APNSSU KSalAsVANSIWONGURGVDE

unlugmstsgdaldegodntuniw ta:as1onns
as:kUnluAEUANYVAUDVWDECRVWNGIF00E

The use of creative ideas in designing products,
services, activities, or projects for the elderly
that will help enhance their living quality and
create greater awareness of self-value as they
reach older age.

wavunldsusioda
Award-winning work:

. JoyRide
| uwaawasuwargvag
las algneyod IdudEIBBINS

Joy Ride,

a platform for the elderly
By Nattakan Denwanitchakorn

gsustvda:
Award Recipient:

aIgN1eYoU LAUDEIBBINS
ASSUNNSKIONTS USUN Ja oow 998 I1Aa

Nattakan Denwanitchakorn
Managing Director of Wheel of Joy Co., Ltd.

y¥11 CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS p#¥j



CREATIVE EDUCATION AWARD

MSAQAUKSOUNADWANESIVESSAWIWATY  Inrecognition of research or the use of creativity

ANsikdauainivnsAnu aasolonialBun  to solve problems of educational inequality

AguAuLIVNdU (RauisawndonisAnuiua:  and to help create opportunities for certain

weuurinusnowsTlanineguAu groups of people to gain access to education
and develop their skills.

wavunldsusioda
Award-winning work:

YoungHappy

Tag USUN Fousul J1ria

YoungHappy
By YoungHappy Co., Ltd.

gSusvda: U1A0 WSKUYA Chakit Phromyos
S NSSUNNSKIQNIS Managing Director
Award Recipient: usun gousudu 91Aa YoungHappy Co., Ltd.

y¥1:] CREATIVE EXCELLENCE AWARDS CREATIVE EXCELLENCE AWARDS i



CREATIVITIES
UNFOLD 2023

g1uoenislay
Organised by

dunuiensguuas

Office of the Prime Minister
dUnvuEOIESUIASUINIASIVESSA
Creative Economy Agency

FUgESIESSAvIUDDALUU
Thailand Creative & Design Center

AUSALN

Advisors

YIASO WEYI0NS
Chakrit Pichayangkul
W3a 3svAuQs

Pichit Virankabutra

91d1 WoU"
Asa Piwkham

Usguun uonars
Preyanan Mongkolsri

Wauoenslasonis
Project Director
W3a 3svAuQs

Pichit Virankabutra

woanislasonis

Project Manager

dNYFASIOA DFSTIVAS fU DYSYN
Saisarang Isarankura na Ayudhya

YU: ¥y Ug=00A
Chana Chanchaipiyavong

Wyosgdanislasonis
Assistant Project Manager

91SEYN 15990A3CUUN
Araya Aeorwongwattana

nuvIu

Working Team

23n5 GsUs:lasy suunud lnsdno
Waritthi Teeraprasert Chonnakarn Kaisikarj
WA INYIGu UBYN d9KUQS
Pubate Vidtayasuk Natcha Singhabut
nAJIQ oA Ng $nasuas dauduns
Pakawat Wongthai Rakniran Aon-jan
fUAU KoUNoY duana 915sny
Nutsinee Hongtong Suebsakul Areerak

Ws13 yeuKaIgUUN
Maytavee Chunhawutiyanon

gaadauszaiuviu

Liaison

Qovnua uAuans lagssn AnsAaguns
Duangkamon Kaensarn Kanteera Patrasinsuntorn

Ws13 yeuRYMIgUUA

AWFA SNgGu
Pubate Vidtayasuk

aduauunisaiunis
Supporting Departments

gunwaunssAdUazUIANSSY
Business and Innovation Department

FUAWIUNDOEIRNSSUESIVESSA
Creative Industry Department

dindoansuasnisoana
Communication and Marketing Department

dUnNUSKISIUAzWCUUNDVANS
Corporate Development Department

dunulounguazgnsrnaas
Policy and Strategic Planning Department

FUAWCUUNDVANUSIASUINDESIVESSA
Knowledge Development Department

FUNWUUIWUNLASUZAOESI0ESSA
Creative City Development Department

drginalulagansauina
Information Technology Unit

9As Weuwordaud
Maytavee Chunhawutiyanon !sara Piamphongsant

NDVUSSAUISAS
Editorial

WALISICUU Bauney
Asst.Prof. Rewat Chumnarn

dlan dedu

Samila Wenin
Auat l|aaseu
Sansanee Laoaroon

adiuviu / 99ALwULN /
SEUUANYATW SEUULLED SEUULFYD
Stage Design / Production

Superdots

AWDD
Photography

auingsa Avaanadswi
Somkiat Kungsdalwiroon

fingniuazaacio
Videography

Superdots
Jinto

ajuuwldaduwau
Simultaneous translation
aUY ASAD

Anuje Sirikit

WWauufd os1nsMeyol
Khuankaew Varakornkarn

dudanmunuazgwo

Translation Unit and Headphones

T.G. MICE Company Limited

nIwUsznaudoKan
Key Visuals

Wide and Narrow

nwiAdaulkowaus:s1duwWus
Motion Video

Superdots
Jinto

quauazusuusvidor1dulud
Website

Superdots
aAsau gnugsaud
Aphirat Sutantarat

£y15U uatydu
Yathip Mornsin

9anuuLLazvanigUEy
Layout Design

Superdots

§sa1 sundlua
Thirada Chanawichote

wgoudnus
Proofreader

ulULgU Jundv
Banyen Khantong
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CREATIVE BUSINESS
CONNEXT 2023

dariilag dinvIUE LESULASUINIASIVESSA (9VANISUKIBUL)
CREATIVE ECONOMY AGENCY (PUBLIC ORGANIZATION)

Free download at

U91Jan10USSEUIUNSUYDVHIANQUKVBIE

dUn0UEVIESULFISUFADASIVESSA (9VANISURIBU)
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A1avouans:
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