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Creative

(adjective)
 
having the ability 
or power to create;
“a creative 
imagination”

Economy

(noun)
 
the system of 
production and 
distribution and 
consumption
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Creative Economy 
Agency or CEA was 
established in 
accordance with the 
Royal Decree 
Establishing the 
Creative Economy 
Agency (Public 
Organization)B.E.2561 
(2018), effective on 
14 August 2018,

01 Message from the 
Chairperson of CEA

Chapter 1

under supervision of the Prime 
Minister’s Office in order to support 
and develop the potential of the 
creative economy as a factor that 
drives nation’s economy. In  the  fiscal 
year 2019 as the first year of the 
operation, CEA has  operated according 
to the guidelines as follow:

Creative Economy Agency (Public 
Organization) is proceeding under 
the provision of the Royal Decree 
which are the preparation of laws, 
rules and regulations of the agency, 
as well as the implementation of 
the cabinet resolution on the 
transfer  of  all  authority     and     function, 
property, rights, debt, budgets and 
income of Thailand Creative and 
Design  Center, under  the aegis  of  the 
Office of Knowledge Management 
and   Development, OKMD   to   Creative 
Economy   Agency     (Public     Organization), 
as well as the conduct of the 
organizational structure, workforce 
framework in order to align with 
the missions systematically and 
effectively.

CEA is responsible for defining the
direction and role of the agency in 
 acting  as  an   important   mechanism

of driving the creative economy 
according to the strategies: to create 
and develop the creative personnel 
into    the    creative   economy, to     promote 
and    develop   the    high-value    products, 
and    to    promote    and   develop  creative 
spaces for communities and the 
public.

Due to the operation in the fiscal 
year 2020, Creative Economy Agency 
(Public Organization) is aiming to 
follow the government policies on 
creative economy: to encourage 
the Thai industrial sector to apply 
creativity and create more value of 
products and services, to promote 
the creativity to develop products 
and services for tourism by the 
integration with cultural capital 
technology and innovation, to 
develop and add value to Thai 
creative     products   (Creative   Thailand) 
in order to gain international 
standard, to create awareness and 
impact of the creative business 
toward   the nation’s        economy  system. 
These   are  expected  for   all   industries 
to apply creativity to increase the 
value of Thai products to be 
recognized internationally.

Dr. Atchaka Sibunruang

Creative Economy Agency
Annual Report 2019
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Apisit Laistrooglai

In 2019, Creative Economy Agency 
(Public Organization) or CEA has 
encouraged  the  application of
creativity in Thai business and 
government agencies, which is the 
essential factor that would lead to 
the    increment  of   the     competitiveness 
to the nation, the development and 
the expansion of the incubator for 
creative businesses serving as a 
learning and creative development 
space in both the central and 
provincial areas, development area 
to act as a creative economy district, 
as well as gathering and developing 
of  a  database on the creat ive 
economy for policy implementation.

Creative Economy Agency (Public 
Organization) plays an important 
role in the development of creative 
industry to become a part in the 
mechanism for creative industries 
development which can support 
the country’s economic and social 
development  covering 15 categories 
of the industry, and industries using 
creative thinking process such as
design, crafts and handicrafts. And
it will expand to other branches  

In the fiscal year 2020, CEA aims 
to impel Thailand to become the 
center for the production of high 
value products and services, based 
on creativity, through the leverage 
of  the  entrepreneurs, the  expansion 
of the incubation for creative 
businesses in both the physical 
and digital platform. Moreover, it 
targets the development of more 
creative districts for at least 15 
secondary provinces that lead to 
the development of the identity 
of the district to become the 
attractive tourism sites that would 
create economic value and enhance 
the quality of life.

in the following years.

Creativity is the essential tool used 
by SMEs  and  community  enterprises,
to develop the products and services, 
and create unique goods, and responds 
the new generation of consumers’ 
need, as well as to get the opportunity 
to exhibit and export to foreign 
countries.

In the district development aspect, 
Charoenkrung is developed as a 
prototype of creative district that 
obtains  the conducive environment 
for working, and starting a business, 
as well as the development for 
tourism, trading and public utility 
development. The expansion is 
planed to other provincial areas. 
CEA, with the partners, has also 
prepared the district to conduct 
the events, namely Bangkok Design 
Week, Chiang Mai Design Week, 
and ISAN Creative Festival. These 
are the platform that demonstrate 
the potential of Thai entrepreneurs, 
and have already created value 
to Thailand’s economy over 1,000 
million baht.

Chapter 2

Message from the 
Executive Director
of CEA

02

1 Year of Driving the Nation’s 
Creative Economy
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03 About Creative 
Economy Agency 

“Creativity” is one of 
the driving forces for
the development in 
both the economic 
and social dimensions 
that many nations pay 
attention to, now and 
in the future. 

Many countries have established a 
particular agency responsible for 
supporting “Creativity” to become 
one of the strategies to national 
development. As well as Thailand 
itself, it has to keep up with the 
world’s change with the concrete 
creative economy development policy. 
Creative Economy Agency (Public 
Organization) or CEA, as a result, 
has been established in order to be 
the agency responsible for supporing 
and developing Thai creative 
economy. It has a duty to enhance 
factors that help scale the creative 
industry to extend the cultural 
capital and connect with the 
manufacturing sectors to strengthen 
the ability of Thai entrepreneurs 
to be able to compete in international 
market.

The establishment of CEA is to 
leverage Thailand Creative and Design
Center   (TCDC),  operating   under the 
aegis of the Office of Knowledge 
Management  and Development (Public 
Organization) to  become  Creative  
Economy  Agency (Public Organization):

CEA in accordance with the cabinet 
resolution of 20 June 2018, as it 
has continuously been responsible 
for supporting creativity and design 
since the first debut on 14 November 
2005. Moreover, it is the agency 
that collaborates with government 
sectors to promote creative economy 
to become a part of the national 
strategy.

Creat ive Economy Agency was 
established in accordance with the 
Royal Decree Establishing the 
Creative Economy Promotion Agency 
(Public Organization), B.E.2561 
(2018), effective on 14 August 2018, 
under supervision of the Prime 
Minister’s Office. The agency plays 
an important role in supporting 
and developing the potential of the 
creative economy as a factor that 
drives nation’s economy, promotes 
the production of goods and services 
to obtain higher value, and become 
acceptable worldwide by applying 
the concept of creativity and the 
knowledge development on industries 
to upgrade Thailand’s competitiveness 
on the world stage.

Chapter 3

Creative Economy Agency
Annual Report 2019
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Vision04

Objectives of the establishment of 
CEA

1. Enhance and develop the creative 
economy, and the factors that support 
the development of creative economy 
in order to strengthen Thai economy. 

2. Support the development of 
creativity and innovation for the 
community, public and educational 
institues. 

3. Create and develop conducive 
areas that provoke creativity and 
facilitate the business initiation, 
as well as enhance the creative 
economy district

4. Enhance the entrepreneurs and 
stimulate the use of creative thinking 
process in development of products 
and create innovation to increase 
the competitiveness of the nation 
economy.

5. Become a center of information 
and statistics about creative economy, 
for policy decisions, supporting 
creativity and creating innovation.

6. Support and collaborate with 
other agencies-public and private 
sectors in domestic and international 
to exchange and distribute creative 
knowledge that leads to the 
development of nation’s economy. 

Develop and support creative personnel and 
Thai business by applying the innovation and 
creativity into their products and to leverage 
Thai products and service to gain international 
standard.

Chapter 4

1 Year of Driving the Nation’s 
Creative Economy
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Linkage of the strategic plan of the Creative Economy Agency (Public Organization)

CEA’s
Strategy
Plan of
2019 - 2020

to create and development 
of human resources into the 

creative economy

To promote the 
development of high value 

business

To promote and develop to
creative spaces for

communities and the public

Promote and develop knowledge and 
skills, necessary for entrepreneurs, 
to apply creative thinking process as 
a tool for business development and 
drive the economy and society

Create and enhance modern 
entrepreneurs using creativity in 
producing high value products and 
services

Promote the development of
infrastructure and facilities, in terms 
of physical stuff, law, regulation and 
a conducive areas that provoke 
creative and the business initiation

1. Support and
develop the
potential of the
creative economy
and the factors
supporting the
development to
leverage and
enchance the
economy

2. Support and
promote the
development of
creativity and
innovation for
the community,
public and 
educational 
institutions

3. Create and
develop 
conducive areas 
that provoke 
creativity and 
facilitate the 
business 
initiation, as 
well as enhance 
the creative 
economy district

4. Enhance the
entrepreneurs
and stimulate 
the use of 
creative thinking 
process in 
development of 
products and 
create 
innovation to 
increase the 
competitiveness 
of the nation 
economy

5. Serve as 
a center of 
infomation 
and statistics 
about creative 
economy, for 
policy decisions, 
and supporting 
creativity and 
creating 
innovation

6. Support and
collaborate with
other agencies
public and 
private sectors 
in domestic and 
international to 
exchange and 
distribute creative
knowledge that 
leads to the 
development of 
nation’s 
economy

Objectives for
establishing
CEA

Strategy for promoting the creative economy in 5 yearsCreative
Economy
Promotion
Plan

1. Create and promote
the knowledge on 
creative economy

2. Enhance the skills and
competence of people 
in creative business and 
support creative thinking 
for Thai people

3. Enhance business 
capability, and support 
scale-up of business in 
the creative industry

4. Develop cities & creative
ecosystems, and 
encourage the goverment 
to cosider the creative 
concepts

Master Plan
and The
Twelfth 
National
Economic
and Social
Development
Plan

Master Plan on National 
Competitiveness Enhancement

The Twelfth National Economy and 
Social Development Plan 2017-2021

National infrastructure: Eastern 
Economic Corridor or EEC and 
economic areas and cites

Strategy 3 Strengthening the economy, and Underpining 
Sustainable Competitiveness Guideline 2 Strengthening 
competitiveness in the production and service sectors

Developing a modern 
entrepreneurship-based 
economy

2.2 Industrial Sector Development
1) developing and 
strengthening existing competitive 
industriestowards more hight-
technology-based industries

2.4 Developing the 
trade and investment 
sectors
4) Promoting SMEs

The National Strategy for National Competitiveness EnhancementNational
Strategy
2018 - 2037 3. Creating diverse tourism

(3.1) creative and culture tourism
(3.3) health, beauty and 
traditional Thai medicine tourism

4. Developing high quality in-
frastruture to connect Thailand 
with the world
(4.3) expanding economic areas 
and cities

5. Developing a modern 
entrepreneurship-based economy
(5.1) developing “smart” 
entrepreneurs
(5.4) facilitating information access

Creative Economy Agency
Annual Report 2019
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05 Organizational 
Structure

Organizational Structure
Creative Economy Agency (Public Organization)

Executive Director

Internal Audit Unit
Deputy Executive Director (2)

Assistant Executive Director (1)

Department of
Corporate 

Development

Information
Technology 

Unit

Department of
Policy and

Strategic Planning

Department of
Communication
and Marketing

Department of
Knowledge

Development

Department of 
Creative Industry 

Development 

Department of
 Business and 

Innovation 
Development

Department of
Chiang Mai

Office

Department of
Creative City
Development

Department of
Khon Kaen

Office

Audit Committee

- Human Resources
- Finance and 
  Accounting
- Procurement
- Administration
- Executive 
  Secretary
- Legal Affairs

- Information 
  Technology System
- Information 
  Technology 
  Support
  and Service  
- Facility 
  Management

- Strategy and 
  Evaluation
- Budget and   
  Planning
- Creative Economy 
  Cooperation 
  Promotion
- Risk Management
- Meeting 
  Management

- Content   
  Development and    
  Corporate 
   Communication
- Marketing and
  Revenue 
  Management

- Creative 
  Knowledge 
  Management
- Creative 
  Economy 
  Databade 
  Management

- Creative Industry
  Development   
  Strategy
- Creative Industry
  Development

- Business 
  Capabilities 
  Development
- Special Project
  Management

- Creative District/
  City Development
- Creative City    
  Network

- Strategic Planning
- Knowledge 
  Management
- Local Business
  Development
- Creative District
  Development

- Strategic 
  Planning
- Knowledge
  Management
- Local Business
  Development
- Creative District
  Development

Chapter 5

1 Year of Driving the Nation’s 
Creative Economy
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[   ]
Atchaka Sibunruang
Chairperson of Creative Economy 
Agency (Public Organization)

Committee

[   ]
Pasu Loharnchun
Permanent Secretary, Ministry 
of Industry Board Member
[   ]
Bunyarit Kalayanamitr
Permanent Secretary, Ministry 
of Commerce Board Member

[   ]
Ajarin Pattanapanchai
Permanent Secretary, Ministry 
of Digital Economy and Society 
Board Member

[   ]
Thosaporn Sirisampan

Secretary-General of the 
National Economic and Social 

Development Council
Board Member

Creative Economy Agency
Annual Report 2019
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[   ]
Dan Sornmanee
Board Member

[   ]
Disatat Hotrakit
Board Member

[   ]
Silaporn Buasai 
Board Member

[   ]
Karndee Leopairote
Board Member

[   ]
Surapong Lertsithichai
Board Member

[   ]
Apisit Laistrooglai

Board Member and Secretary 

1 Year of Driving the Nation’s 
Creative Economy
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Director

[   ]
Pichit Virankabutra
Acting Director of Creative City 
Development and Acting Director 
of Khon Kaen Office

[   ]
Apisit Laistrooglai

Executive Director of Creative 
Economy Agency (Public 

Organization)

[   ]
Montinee Yongvikul
Acting Director of Communication 
and Marketing and Acting Director 
of Business and Innovation 
Development

[   ]
Inthaphan Buakeow

Acting Director of Corporate De-
velopment and Acting Director of 

Chiang Mai Office

12

Creative Economy Agency
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Audit Committee
1. Silaporn Buasai		      Chairperson
2. Surapong Lertsithichai		      Committee
3. Fuengfah Thienprapasith	     Committee
4. Head of Audit Committee	     Secretary

Human Resources Management Committee
1. Karndee Leopairote		      Chairman
2. Apisit Laistrooglai		      Vice Chairman
3. Nopadol Rompho		      Subcommittee
4. Patinya Luangtongkum 		     Subcommittee
5. Phanthitra Sinphibun		      Subcommittee
6. Inthaphan Buakeow		      Subcommittee and Secretary
7. Prasit Sangthong		      Assistant Secretary

Legal Committee
1. Somphop Hotarakit		      Chairman
2. Permsin Vichitnak		      Subcommittee
3. Kittisak Chunsamruan		      Subcommittee
4. Soontree Suphansanguan	     Subcommittee
5. Inthaphan Buakeow		      Secretary
6. Siriluk Kiratiratanapruk		      Assistant Secretary

[   ]
Siriorn Hrimpranee 
Acting Director of Policy and
Strategic Planning and Acting 
Director of Creative Industry 
Development

[   ]
Lerchart Thamtreerasathian 
Acting Director of Knowledge 
Development and Acting Head of 
Information Technology Unit

[   ]
Yuwaree Pongsasanongkul
Acting Head of Internal Audit

13

1 Year of Driving the Nation’s 
Creative Economy



06 Board Meeting
Attendance

1

The Royal Decree Establishing the Creative Economy Promotion Agency (Public Organization), B.E.2561 (2018)

Board Meeting Attendances of the Committee of
Creative Economy Agency Year 2019

No. Board of Committee Position

Meeting time/Date of Meeting

CEA Board Meeting Attendances (Persons)

Percentage  (from a total of 6 persons) 100% 83%

3/2018 4/2018

16 OCT 18 12 DEC 18

Permanent Secretary, Ministry of Digital 
Economy and Society Chairperson

2 Permanent Secretary, Ministry of Commerce Board Member

3 Permanent Secretary, Ministry of Industry Board Member

4
Secretary-General and the Com of 
the National Economic and Social 
Development Council

Board Member

5 Secretary-General of the Public Sector
Development Commission

Board Member

6
Executive Director of Creative Economy
Agency

Board Member 
and Secretary

Chapter 6

Creative Economy Agency
Annual Report 2019
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CEA Board Meeting Attendances (Persons)

Percentage  (from a total of 11 persons)

CEA board meeting attendances summary for the fiscal year 2019
In the fiscal year 2019, there were 7 meetings held with 7 times of at least 80%
of the board committees attending the meeting, represents a total of 100%

90% 81% 90% 90% 90%

1

The Cabinet has approved the appointment of the CEA Board of Comittee on 25 December 2018

No. Board of Committee Position

Meeting time/Date of Meeting

1/2019

7 JAN
19

Mrs. Atchaka Sibunruang Chairperson

2
Permanent Secretary, Ministry of Digital 
Economy and Society Board Member

3
Permanent Secretary, Ministry of 
Commerce Board Member

4
Permanent Secretary, 
Ministry of Industry Board Member

5 Secretary-General of the National 
Economic and Social Development Council

Board Member

6 Mr. Disatat Hotrakit Board Member

7 Mrs. Silaporn Buasai Board Member

8 Mrs. Karndee Leopairote Board Member

9 Mr. Surapong Lertsithichai Board Member

10 Mr. Dan Sornmanee Board Member

11
Executive Director of Creative
Economy Agency

Board Member 
and Secretary

2/2019 3/2019 4/2019 5/2019

10 JAN
19

22 JAN
19

11 FEB
19

18 FEB
19

1 Year of Driving the Nation’s 
Creative Economy
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07 Overview of the 
Operations 
According to the 
Main Missions of 
the Agency in 2019

Chapter 7

In 2019, Creative Economy Agency (Public Organization) has conducted activities and projects regarding to 
the strategies that will lead to driving the creative economy: strategy 1 the creation and development of 
human resources to the creative economy (Creative People), strategy 2 the promotion the development 
of high value business (Creative Business) and strategy 3 the development of creative spaces for 
communities and the public (Creative Place).

To create creative personnel for the development in both value of products and services and the solution for 
social problems, as well as to encourage creativity to become a part of the nation’s human resource development.

To develop creative areas based on the potential of existing areas to become a space that will support the 
creative industry and drive the creative economy.

To enhance the potential of entrepreneurs, in both manufacturing factor and other part related to creative 
industries, to apply knowledge in the development and create new business opportunities to enhance 
competitiveness.

Creative
People

Creative
Place

Creative
Business

Creative Economy Agency
Annual Report 2019
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Support knowledge and skills to 337,824 persons. 

Develop the incubator for creative business in the form of TCDC 
COMMONS, mini TCDC and 35 mini l inks nationwide Plus,  Khonkhaen 
branch (under construction),  1 mini TCDC and 5 mini TCDC l inks
It has provided service to online and off-l ine users for a total 
of 337,824 people.

Create and develop human resource into 
the creative economy (Creative People)

1 Year of Driving the Nation’s 
Creative Economy
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Create a cooperative network for the creative 
economy development

CEA creates a network of cooperation with government 
and private sectors, in both domestic and international 
level, which would lead to the activities or projects 
that are beneficial to Thailand’s creative economy 
development, including the exchange of learning 
and methods for enhancing the potential of 
creative industries in various fields

Create a database and draft the plan for the development of the 
creative industry in the handicraft sector.

CEA has conducted a study of the situation, statistical data to draft 
a plan for the development of the creative industry in crafts product 
field to serve as a framework for the implementation and formulating 
to policies for promoting creative industries.

Create CEA OUTLOOK journals for information dissemination.“Thailand’s 
Craft   Industry” and Issue 2 “Thailand’s Design Industry”

Creative Economy Agency
Annual Report 2019
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Thailand’s

Craft Industry

01

CEA

จับกระแสอนาคตเศรษฐกิจสร้างสรรค์   |   มกราคม - มิถุนายน 2562

เศรษฐกิจสร้างสรรค์ กับการพัฒนา
อุตสาหกรรมงานฝีมือและหัตถกรรมไทย



Indonesia Creative Economy Agency 
(BEKRAF) and the Office of Creative 
Economy     Agency (Public     organization) 
or CEA has signed a draft of the 
memorandum of understanding 
(MOU) between Indonesia and 
Thailand on the cooperation in the 
creative industry

1 Year of Driving the Nation’s 
Creative Economy
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CEA has conducted CEA Forum 
as a stage for the cooperation 
between the government and private 
sectors in the exchange for the 
knowledge of the development of 
creative economy policies, creative 
cities, insight the project with 
the inspiration from 12 creators

Creative Economy Agency
Annual Report 2019

20



Development of high value business (Creative Business) 
Enhance of over 7,000 entrepreneurs nationwide

Idea Production Business 

The development of Design Thinking and Service Design
- design thinking - being the Creator
- design and develop the parcel delivery service with Thailand     
  Post
- collaborating with Fabcafe, organized Air Hack to promote the  
   innovative solution for air pollution situation 
The development of Business and Creativity
- Business overview analysis
- Business law and intellectual property law
- Branding and marketing
- Product design
- Material design
- Packaging design

Talk and Seminar of 
creative business 

development

Consultation and 
creative product 

development
Sales promotion

Debut the stage for product 
presentation

Thai Aim support Thai 
entrepreneurs to Hongkong 
market

Creative Spa support Thai 
entrepreneurs to Middle-east 
market

Thai Craft support Thai 
entrepreneurs to South Korea 
market

1 Year of Driving the Nation’s 
Creative Economy
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Product development by 68 creative craft entrepreneurs

Creative Economy Agency
Annual Report 2019
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These trains are set to be for tourism and they are 
value-added for public services by both interior and 
exterior designing, as well as conducting travel 
plan and business suggestions. The collaboration 
has been conducted by the stakeholders, users, 
designers, engineers, to create an alternative 
experience to the users.

Service Design for Tourist Train

Service Design has become an important tool in 
the development of public service that focuses on 
the users. CEA has collaborated with State Railway 
of Thailand to conduct a discussion for the improvement 
of air-conditioned trains, given by the Hokkaido 
Railway Company (JR Hokkaido), total of 10 trains.

Creative Economy Agency
Annual Report 2019
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Support Thai Entrepreneurs to International Market
Handicraft Trade Fair, Handarty Korea 2019

1 Year of Driving the Nation’s 
Creative Economy
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Improve and develop the community enterprises 
in regions 

Creative Economy Agency (Public Organization)
collaborated with Phrae Community College and Hua 
Dong furniture community enterprise, Ban Dongmoon
Moo 4 woodcraft community enterprise, and Phrae 
woodcraft technology community enterprise, to 
create a prototype of walking aids collection from 
teak “Boon Chair”. This collection is used and sold 
at Center of Medical Excellence, Chiang Mai.

“Boon Khum” is a walk aids made 
of from teak,

Develop educational personnel with design thinking 
for Mae Hong Son Community College, Phrae 
Community College, along with 6 communities from 
two provinces. This activity is aimed to be the 
development of the potential and skills for the 
educational personnel, to be able to use and contribute 
the knowledge of the products development in 
the community.

Creative Economy Agency
Annual Report 2019
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Provide the marketing training for success to create 
comprehension of markeing basics and its application 
to the product development to Mae Sa Karen 
weaving communty enterprise, community enterprise 
of Mae Chaem bamboo product and goods, Chiang 
Mai, along with Ban Nong Ngueg Weaving Group, 
Pa Sang, Lamphun and Tai Lue Ban Thi weaving 
group, Lamphun.

Develop the service design to the 
homestay and hotel operators at 
Ban Sapan, Dong Phaya, Bo Kluea, 
Nan along with Ban Sapan Commu-
nity and Ban Huai Had Lak Lai 
Community.

1 Year of Driving the Nation’s 
Creative Economy
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Conduct a trend summary “Trend 2020: Positive 
Power” for online usage, with the talks on Trend 
2020: Positive Power and From Megatrend to Idea 
for New Craft Products.

Develop and distribute knowledge of creative 
economy to 105,240 users / time 

Produce magazines “Creative Thailand” and 4 
databases: Thai designers and entrepreneurs, 
Thai material, creative district business (Charoenkrung 
District) and content for knowledge and creativity. 
Over 487 contents were conducted and archived in 
the databases for the entrepreneurs and those 
interested.

Creative Economy Agency
Annual Report 2019
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The development of creative 
economy district model 

Create action plan (draft) to promote 
the creative economy district by 
a brainstorming on 26 July 2019 
for the opinions, guidelines and 
the projects from the agencies 
related to the development and 
promotion of the district. In addition, 
the creative district development
act iv it ies  were organized in 
accordance with the guidelines for 
the development of the creative 
districts and cities development
plan in order to make “Charoenkrung” 
the prototype creative district of 
the country.

Promote and develop creative spaces for communities 
and public.

Collaborated with Bangkok, CEA has nominated Bangkok to the UNESCO 
Creative Cities Network: UCCN.

1 Year of Driving the Nation’s 
Creative Economy
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Collaborated with Khonkhaen Municipality, The 
Treasury Department, entrepreneurs and communities 
in Srichan district and Local partner agencies to 
organize a workshop to leverage Srichan district 
as a creative district model in Khonkhaen. The 
resolution of the workshop includes Srichan Club
community for Srichan lovers, Srichan Makeover 
the development of Srichan physical environment, 
Srichan Walking Street, Srichan One Stop Service 
Hub and Srichan Easy Access, and so on.

Creative Economy Agency
Annual Report 2019

30



Developing areas to promote creative businesses, generating over 1,000 million baht.

Organize 3 Design festivals: Chiang Mai Design Week, Isan Design Festival and Bangkok Design Week that 
created economic impact of a total of 1,148 million baht.

Chiang Mai Design Week 2018, held at TCDC Chiang Mai 
and Three Kings Monument, during 8-16 December 
2018.  There were 125,548 people participated and it 
created economic impact of 963 million baht.

1 Year of Driving the Nation’s 
Creative Economy
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Bangkok Design Week 2019, held 
at Charoenkrung district, Klongsan, 
Sukhumvit and Rama I district, 
during 26 January - 3 February 
2019. There were 354,940 people
participated and it created economic 
impact of 148 million baht

Isan Design Festival 2019, held at around Kanlapaphruek Rd Khonkhaen, during 10-13 Jan 2019. There 
were 20,321 people participated and it created economic impact of 0.95 million baht
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Develop activities to improve the quality of life in 
the district

The development of quality of life in Charoenkrung 
district with 22 prototypes by 24 designers using a 
collaborative process of people in the area, creative 
groups, government and private sectors to create 
the products:

- Create new bus stop sign by the collaboration with 
Bangkok Metropolis and MAYDAY!, the group of 
people who are interested in creating the solution 
for the public transport by using information and 
creativity.
- Create shades in streets in the district, and 
create more path to connect various areas in the 
district. 
- Produce Street Furniture, to use in the area and 
attract people to visit into the area	
- Create playground for the better health of the 
children in the district.
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08 CEA Performance 
of 2019

Chapter 8

Strategy 1 The Creation 
and Development of 
Human Resources into the 
Creative Economy

Support and Develop the 
Business Curators

Provide creative business resources, in 37 
areas and digital platform, support over 
337,824 persons

- TCDC Bangkok 
- TCDC Chiang Mai and KhonKhaen 
- 31 miniTCDC (Physical resource: 6 mini
TCDC Centers and 10 miniTCDCs, Digital 
platform: 15 miniTCDC LINKs 15)
- 3 TCDC COMMONS (collaboration with 
private sectors) 

miniTCDC, Creative 
Business Curators in the 
Nationwide Educational 
Network

- The usage of all 31 miniTCDCs by students 
and educational personnel has a total number 
of over 8,703 people

- Expand the creative business curators in 4
more academic institutions mniTCDC Center 
Chachoengsao, miniTCDC CENTER EEC, and 
3 miniTCDC LINKs
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Creative Career 2019 Prepare over 4,937 students in 3 regions into 
the creative business, including

- EEC District
- Northeastern region
- Northern region

Exhibitions and Talks - Exhibition “Yes Plastic! Thing to Rethink” 
is a collaboration with PTT Global Chemical 
PCL. between 30 October 2018 - 17 February 
2019 to present the method to selecting 
the right plastic material, for decrease the 
negative impact of plastic waste

- Exhibition “Japanese Design Today 100” is 
a collaboration with The Japan Foundation, 
between 24 April - 26 May 2019, at TCDC 
Bangkok and Chaing Mai and Khonkhaen 
afterward, to present Japanese design that 
based on human centric concept, integrated 
with innovation

- Exhibition“Invisible Things” is  a  collaboration 
with Goethe-Institut Thailand, between 13 
June - 15 September 2019, to present the 
story behind the design of Thailand and 
Germany through the products

- Exhibition “Southern Material” was held 
between 10 July 2019 - 19 January 2020 
to present and publicise the material from 
50 entrepreneurs from the southern region
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Network of Cooperation 
to Exchange Knowledge 
and Cooperation in the 
Development of Creative 
Economy

- Collaborated with Republic of China (Taiwan)
to participate in 2018 Global Talent Design
Festival as a speaker, judging panel of the 
Taiwan International Student Design Competition 
(TISDC) project in Taipei and was the judging 
panel of the 2019 A+ Creative Festival in Taipei

- Collaborated with Republic of China (Taiwan) 
to participate in 2018 Global Talent Design 
Festival as a speaker, judging panel of the 
Taiwan International Student Design Competition 
(TISDC) project in Taipei and was the judging 
panel of the 2019 A+ Creative Festival in Taipei

- Signed MOU with Indonesia Agency for Creative 
Economy (BEKRAF) in Creative Industries, and 
co-host the Special Talk on Indonesia’s 
Creative Industries “Indonesian Way to 
Drive Forward the Creative Industries: The 
Road to a Rising Unicorn Startup” and sent 
the representative in World Conference on 
Creative Economy (WCCE) and Friends of 
Creative Economy (FCE) Meeting 2019 in Bali

- In collaboration with Hong Kong Special 
Administrative Region of the People’s Republic
 of China, was the speaker on the topic “Art 
Innovation: How Far can Art Go” at the Hong 
Kong Convention and Exhibition Center

- Collaborated with Malaysia to partici-
pate in the 8th Korea-ASEAN Design Shar-
ing Council Meeting under the cooperation 
agreement with Korean Institute of Design 
Promotion (KIDP) in Kuala Lumpur, for ex-
change knowledge between the member 
countries and attend the 8th IFACCA World 
Summit on Arts and Culture in Kuala Lumpur
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Strategy 2 Promote and 
Develop the High-value 
Products

Potential Development 
of Entrepreneurs, 
Development of 
Community, Entrepreneurs 
in Product Development, 
Packaging and Standard 
Quality

- Over 7,000 people have been enhanced, 
in all areas

- Help increase income for entrepreneurs 
by at least 26%

- Create over 68 new creative business 
entrepreneurs

- Business operators have purchased, reserved, 
ordered for production or distributed 19 
products from CEA’s customers

- Entrepreneurs and 6 communities are 
assisted in the design and the development 
of products and services, including public 
services and quality of life development by 
using the design thinking process

- Stimulate the entrepreneurs to present the 
developed materials or material innovation 
into the material database (MCX) for 
distribution to foreign which is to expand 
the business opportunities worldwide

- Collaborated with Republic of Singapore 
in Forces Beyond Our Control: Some things 
to think about in our wider environment as 
a speaker, and attend the Global Cultural 
Districts Network (GCDN) Annual Convening 
Singapore 2019

- Collaborated with Argentine Republic to 
organize the workshop “Culture and Sustainable 
Cities in the Global South”

- Collaborated with various international 
units to conduct CEA FORUM 2019, between 
15-20 August 2019, as a stage for knowledge 
and experience exchange
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Knowledge Development 
and Contribution

- Created designer database tcdcconnect
.com, that presents information and work 
sample of the designers to create an 
opportunity for the connection of workplaces 
and business

- Created material database material.tcdc
.or.th that has gathered Thai and foreign 
material information, along with the merchandise 
area to support the dsign and product 
development

- Created offline publication for knowledge: 
Creative Thailand magazine to introduce the 
knowledge and trend of creative economy, 
and CEA Outlook, to present the research 
on the development of creative economy

- Enhance the online media to access the 
knowledge. There have been already 39,858,276 
reaches

Strategy 3 Promote and 
Develop Creative spaces 
for Communities and the 
Public.

Creative District 
Development: 
Charoenkrung

- Create action plan (draft) to promote the 
creative economy district*

- Develop Charoenkrung as the pilot creative 
district.

- A database of creative economy district 
model *27 departments from public and 
private sectors and communities were attend 
in the brainstorming

- 30 Entrepreneurs in the EEC (Chonburi, 
Rayong, Chachoengsao) participated in the 
package local products and community 
products development activities
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Creative District 
Development: 
Sri Chan, Khon Khaen

Expansion of the solution and the development 
of creative district

Bangkok Design Week 2019, held at Charoen-
krung district, Klongsan, Sukhumvit and 
Rama I district, during 26 January - 3 February 
2019. 354,940 attendees

ISAN Creative Festival Isan Design Festival 2019, held at around 
Kanlapaphruek Rd Khonkhaen, during 10-13 
Jan 2019.20,321 attendees

Bangkok Design Week

UNESCO Creative Cities 
Network

Conduct the information to present Bangkok 
into the UNESCO’s Creative City of Design 
Network

Chiang Mai Design Week Chiang Mai Design Week 2018, held at TCDC 
Chiang Mai and Three Kings Monument, 
during 8-16 December 2018. 125,548 attendees

1 Year of Driving the Nation’s 
Creative Economy

41



09 Analysis of the 
Project Success 
According to the 
Action Plan of 
2019

Chapter 9

Expenditure report in the fiscal year 2019 is 93.94% (obligations include). Considering the project output, 
according to the action plan, it can proceed according to the indicators and target values of all 14 
projects and has balance. Therefore, the assessment is at 100%.

Unit: Baht

Total Budget

Expenditure

Disbursement Obligations Total
Balance

Payment Payment Payment PaymentPercentage Percentage Percentage Percentage

249,476,000 214,609,407 86.02 19,757,704 7.92 234,367,112 93.94 15,108,888 6.06
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The results of the project implementation in accordance with the action plan, 14 projects were found successful 
that can perform according to all indicators and target values, equal to 100%.

Strategy and Project Objective Result

Strategy 1 The Creation and 
Development of Human
Resources into the Creative 
Economy

1 Creative resource center devel-
opment project

1) User’s satisfaction of creative 
resource center is at 80%

1) User’s satisfaction of creative 
resource center is at 85%

2) 120,000 users at creative 
resource center

2) 337,824 Users at creative 
resource center 

2 Research for the creative indus-
try development (by category) 
project

1) 1 creative industrial 
development (by category) 
draft plan

2) 1 creative industrial data-
base (by category) 

1) Creative industrial (craft 
and handicraft) development 
draft plan

2) Creative industrial (craft 
and handicraft) database, 
accessible on data.cea.or.th

3 Confidence promotion and devel-
opment of the country’s creative 
business potential projects

1) 2 collaborative networks in 
design and creative business 
with domestic and internation-
al organizations

1) collaborative networks in 
design and creative business 
with domestic and 
international organizations: 
(1) Indonesian Agency for 
Creative Economy (BEKRAF) 
Indonesia, (2) Hong Kong 
Design Center 

4 Creative Information Center 
development project

1) Impressions and the number 
of the people passed on 
innovation and knowledge 
through offline and online 
media 8,000,000 people/times

1) Impressions and the 
number of the people passed 
on innovation and knowledge 
through offline and online 
media
33,067,106 people/times

5 Regional creative business incu-
bator projects

1) 20 collaborative networks 1) 32 collaborative networks 
(16 network in Chiang Mai and 
16 mini TCDC)
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1) 3,890 creative business 
entrepreneurs and SMEs 
gained knowledge in product 
development, and potential 
enhanced

1) 3,000 creative business 
entrepreneurs and SMEs gained 
knowledge in product 
development, and potential 
enhanced

Project for potential 
development and creating 
business opportunity to 
entrepreneur (SME Integration)

2) An activity for showcase and 
expansion of business 
opportunity for SMEs

2) An activity for showcase and 
expansion of business 
opportunity for SMEs 
(Bangkok Design Week 2019, 
held between 26 Jan - 3 
February 19, 354,940 attendees 
and created a value up to 184 
million baht)

7 Provincial creative communi-
ty-based entrepreneurs - (SME 
Integration)

1) 200 community 
entrepreneurs were in-dept 
incubated in quality, product 
and package development

1) 279 community 
entrepreneurs were in-dept 
incubated in quality, product 
and package development

2) 800 community 
entrepreneurs obtain business 
knowledge, design thinking 
process and craft skills.

2) 3,224 community 
entrepreneurs obtain business 
knowledge, design thinking 
process and craft skills.

8 Students preparation into 
creative business (SME 
Integration)

1) 1,500 students were prepared 
into the creative business.

1) 4,937 students were prepared 
into the creative business.

Strategy 2 Promote and Develop 
the High-value Products

6

2) 20 Design knowledge 
enhancement activities

2) 27 Design knowledge 
enhancement activities

3) 1,000 local entrepreneurs 
and creative industry 
operators accessing knowledge 
and development

3) 11,074 local entrepreneurs 
and creative industry 
operators accessing 
knowledge and development

Strategy and Project Objective Result

Creative Economy Agency
Annual Report 2019

44



1) 117,167 SMEs, community 
and creative entrepreneurs 
and people access to the 
knowledge via online and 
offline platform and gain 
benefit.

1) 100,000 SMEs, community 
and creative entrepreneurs and 
people access to the knowledge 
via online and offline platform 
and gain benefit.

9 Creative business incubators in 
provincial academic institutions 
in Eastern Economic Corridor 
Development: EEC) – (EEC 
integration)

1) 1 miniTCDC educational 
institution network

1) 1 miniTCDC educational 
institution network
(Rajabhat Rajanagarindra 
University)

2) 1,700 Students and 
entrepreneur in ECC obtain 
knowledge in design and
design thinking process.

2) 1,800 Students and 
entrepreneur in ECC obtain 
knowledge in design and 
design thinking process.

3) 10 Products enhancement 3) 30 Products enhancement

11 Creative district development 
and promotion project

1) New business area 
development

1) New business in the district 
(Photo Club, launched in June 
2019 by the creative district 
development activity and area 
publication by CEA)

Strategy 3 Promote and Develop 
Creative spaces for Communities 
and the Public

2) Supporting 10 designers in 
creative district development 

2) Supporting 11 designers in 
creative district development

3) Create a network to drive 
the creative district and expand 
the network activities to 800 
regions / times

3) Create a network to drive 
the creative district and 
expand the network activities 
to 1,262 regions / times

12 Project to introduce Bangkok 
into the World Design Capital 
2022

1) an activity pilot plan to 
develop the people in the 
district

1) an activity pilot plan to 
develop the people in the 
district

10 Creative business database 
development project (SME 
integration)

Strategy and Project Objective Result
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2) 1,363,088 people reaching 
online knowledge and attending 
the activities (32,352 activities 
attendees 1,330,736 times 
accessing to the online 
knowledge) 

14 Creative business promotion 
project in the upper northern 
region (Northern region 
integration)

1) Chiang Mai Design Week 1) Chiang Mai Design Week held 
during 8-16 Dec 19 created a 
value up to 963 million baht)

2) A travelling exhibition 2) 2 travelling exhibitions

3) 10 Creative business knowl-
edge distribution activities

3) 57 Creative business 
knowledge distribution 
activities

4) A research for creative 
business in the upper northern 
region

4) A research for creative 
business in the upper northern 
region

5) Explore the creative district 
in 1 province

5) Explore the creative district 
in a province (CEA with Social 
Research Institute of CMU 
explored the economic data 
and researched the creative 
district development framework 
in Chiang Mai)

2) 150,000 people reaching 
online knowledge and attend-
ing the activities

13 Creative district development 
for tourism in the Northeastern 
region (Northeastern region 
integration)

1) Creative festival 1) 1 Creative festival (Isan 
Creative Festival 2019 held 
between 10-13 Jan 62 with 
354,940 attendees and created 
a value up to 0.95 million baht)

2) A model from pilot activity 
plan to improve the quality of 
life of people in the district

2) A model from pilot activity 
plan to improve the quality of 
life of people in the district 
(Footpath design and 
development and signage in 
creative district)

Strategy and Project Objective Result
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10
11
12

Financial Analysis
Report
Financial Statement
Auditor Report

Chapter 10-12
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13

Service Achievements / indicators

Total

Unit

1. Creative business entrepreneurs adopt 

creative thinking processes to develop their 

businesses and increase their products and 

services competitiveness in the global market

CEA’s Customer Service Achievements for the Fiscal Year 2020-2022
The expected achievement and outcome :  creative business entrepreneurs’ average income increased
 by 26 percent.

Budget / Expected expenses / KPls

Million Baht

Persons

2020

280.8365

2021 2022

435.00 465.00

1) The number of entrepreneurs incubated 

and applied their knowledge to develop 

their businesses

2) The number of newly established creative 

business incubation centers in both physical 

and digital platforms

Centers

6,000

5

6,000 6,500

5 5

Annual Action 
Plan for the
Fiscal Year 2020

No.13
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Service Achievements / indicators

Total

Unit

Budget / Expected expenses / KPls

Million Baht

2020

280.8365

2021 2022

435.00 465.00

Persons
3)  The number of creative business incubation 

centers users in both the central and provincial 

areas

4)  The number of creative industries 

database* 

Sub-sectors

200,000

3

200,000 200,000

4 3

Areas

(Initial)

5) The number of areas established as 

creative districts 

15 7 8

(Total 22) (Total 30)

6) The percentage of SMEs, creative businesses, 

start-ups, new entrepreneurs’ average income 

increased after incubated and applied knowledge 

to develop their businesses

Percentage 26 26 26

7) The percentage of customer satisfaction 

and benefits from creative business incubation 

centers both physical and digital platforms 

Percentage 80 80 80

* The creative industries database consists of 15 sub-sectors : 1) Crafts 2) Performing Arts 3) Visual Arts 
4) Films and Videos 5) Broadcasting 6) Publishing 7) Music 8) Design 9) Fashion 10) Architecture 
11) Advertising 12) Software 13) Thai Food 14) Thai Traditional Medicine and 15) Creative Tourism.
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Project
Budget

(Million Bath)

Strategic Plan to Support Competitiveness Creation

1. Project for Building Creative Business Incubator Hub in Bangkok

2. Project for Building Creative Business Incubator Hub in Regional Areas

3. Development Project for Information Center to Support the Creative Economy 

and Innovation.

4. Research Project for Creative Industry for Each Category 

5. Development Project for Organization and Personnel into the Organization 4.0

6. Project for Confidence Promotion and Creative Business Potential Development 

of the Country 

7. Project for Assessment of the Achievement and Worthiness of Creative Economy 

Agency (Public Organization) in the Fiscal Year 2020

8. Development Project for Capital of Local Culture to Create Brandings 

(Story Telling to Branding)

9. Development and Support Project for Creative Districts 19.9124

5.0000

2.0000

2.0000

1.0000

3.8000

7.1819

3.0000

5.0000

89.8943

11. Project to Enhance the Quality of Thailand’s Creative Industry 

(Creative Industry Fair)
9.0000

10. Expansion Project for Creative District 32.0000
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