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JOBS EMPLOYMENT

The Creative Economy 2017 Employment in the UK creative economy 2017

MILLICH JOBS
3 .1 2

UK JOBS

1,079,000

Creative
occupations
within the creative
industries

8 @ k Total 3.12m jobs in the UK creative economy
creative economy = A+B+
CREATIVE ECONOMY JOBS ADDED IN 2017 creative industries= A+ B

REGIONS

% of UK creative
industries jobs by
region Zﬂ‘i]?

Figpures roundesd o sensl 100%

wiww.thecreativeindustries.co.uk

oo DEMS statiatics, Jaly 2018
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Management and leadership

skills
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Business support
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Diversity of the workforce
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Continuing professional development
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Qualifications reform
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The provision of robust industry intelligence
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The role of creativity and culture in schools
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Entry points into the creative and cultural industries
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Progression routes & careers information, advice & guidance
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Hothouse
Support for

emerging makers
HIGHLIGHT PROJECT:

HOTHOUSE PROGRAMME
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AINA123 2T UN199119UFI U UIEHING Crafts Council LLHVWU’D‘MF‘]?‘WEWF}{U
WU #01Tun19ANEN Lmamwaqmmuﬂu UK unaaas anfla maaAauln
ﬁiﬂﬂummmmmmq wsaummﬂmmmmqq %mmmmm 1Tanalu
AN9ENSUNITALTLLLL 1 Fia ) ﬂUWLﬂﬂJWﬂuﬂaEﬂHﬂ’]ﬂ?‘ﬂH”}mdLLﬁ]ﬂi.,‘LI’)uﬂ’]i
a513gsna miwmuwamnmm LaTN1AaIAaENIATuLIU taalasanisasly
naszuna 6 e uanani mumimmmmamﬂuanmm”[wmmguav
ARYN Workshop Lwawwmmnwmamﬂﬂumi znaunslugsiaasnaasse

MLALAEINE
Mew issue of Crafts
magazine

Our MarchyApril edition Bnds

crafspecpls pirihing Beandaries on e
stage. scroen and beyond

Crafts magazine issue No. 277
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Receiving personal mentoring Accessing Craft Council’s national network

Building stronger networks Developing business skills
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Photo: amu-zen.com
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nuonwiluniswesuunna:vuindaugnairnnssuasassAvodus:in

uTﬁmﬂmiwLﬂaaumiwsnﬂamaaiiﬂﬂuﬂi mﬂmﬂuma Cool Japan 1ag
mmmnmimﬁmamﬂumaqmﬂ"wmmuavmmumwwaauﬂaqﬂau
amawmimﬂwmwmmma waumﬁmﬂumﬂu NAUATEIRNFUAILAY
mmsmmuuiﬂmmmi A aaseAufAIraelssng (Increase
National Wealth) Tmﬂummqma?wﬁumLﬂiwaﬂﬂamqﬂimmmﬂuumaaﬂ
fu 4 qumay dadl

1. MsWmunduAuazuinisfiasiaumnuiugdu uazidnanainlunisdiann

(Combining Japanese Content and Consumer Goods)

kg munnuamﬂuumﬂummi WAl (Creating Japanese Boom Overseas)
AENITUNTNINULAY mtﬂumuammmLﬂumﬂumuaamqq mﬂuua B4
Usena LwaamamwL?ﬂ%hﬂfmmﬂumﬂu (Japanese Awareness) daniae
mummawmﬁwaamw'}ufmwu']mmamaa’l,umsﬂ?mﬂLLuuma‘uﬁLaua
f;ﬁuuﬁﬁmjaqmﬂumaqaaﬂiﬁmmwa:mummm

3. eenagsnaludilssinadanung (Making Profits Locally) Sgunatyuay Lﬂu
mnmﬂumsmmﬂmma zanuazlsy mumwmﬂau‘[aﬂumammuﬁmﬂ e
auuaqummLﬂaﬂmsvmmmwﬂumqﬂi wAfugUsy ﬂaumﬂmmﬂu Aaan
ﬁuﬂi'mm’mmJ.lmaﬂm’]umﬂaﬂLLavtﬁmwmﬂauﬂﬂum’mﬂivmmwamﬂu
nisnsranadua lddanqugnandinune

4. miﬁammﬁﬂﬁaqLﬁﬁﬂﬁmﬁmw&hm‘"&ﬂi mmﬂ'ﬂu (Consuming in Japan)
NENAIIINNINANTT meﬂuuwLLavmiﬂiﬂwaum’lumqﬂi WA aEeNU
mmawmmﬂam mLuuma‘auaiummnumimmmﬂ’ﬂuﬂi mﬂmﬂuiugﬂ
WUURN) Lwamqmmunmaqmmimmmmammuaﬂmwiuﬂsumﬂmﬂu
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NIWSOUNS:UdUNISHIazIUdINNINISdvoondmIusssuvadryJu
TUdusnaUds=inAnaelsulours COOL JAPAN

Develop Cool Japan b

=

" Ready to Export Business D} Create Japanese Boom Overseas

Content
* Game
« Cartoon Characters

Fashion
~ e« Fashion Apparel
* Beauty and Cosmetics

Food
« Dine Out (Ramen & Sushi)

 Liquor & Beverages

Lifestyle
# « Home Appliances
- e Interior Accessories

Tourism
» Sightseeing Spots
¢ Inns & Hotels

= e ik

P TR R
sn ¥ .

e LS

Japanese Cultural Export & Overseas Expansion

« Information
* Music Programs

* Fashion Programs
¢ Dramas

« Cooking Programs

| eDramas

~ o Variety Shows
* Dramas

» Tourism Programs
~ o Information Programs

Making Profits Locally

« Stores
« Event & Live Concerts
¢ Dance Classes

 Stores
 Fashion Shows

£ . e Stores & Restaurants

« Supermarkets &
Convenient Stores

« Stores
¢ Dealers

« Travel Agencies
¢ Airlines

Consuming in Japan

» Akihabara (for Gamers)

« Ginza (for Mature Ladies)
« Shibuya (for Teenagers)

o Tsukiji (Sushi)
~ *Noda (Soy Sauce)

« Kyoto
(Luxury Seeking People)

« Hokkaido (Ski)
* Okinawa (Diving)

flun: Cool Japan Initiative 2014 ulsunadmsunistuiafaugnannssuasiaassd avnnuilfauasimanssurasdyu



CEA OUTLOOK 35

ulvunednSunisiuindougnannssuasuassa

amvwuilidona:Annnssuvaurydu
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JAPAN TRADITIONAL CRAFTS r‘ilﬁs‘ums§usa\1va\ldszlnﬁrﬁQu

Traditional
Crafits of
Japan

e Officially Designated Traditional Craft Products throughout Japan

m1 authorized by the Ministry of Economy, Trade and Industry (222 products as of June 18, 2015). Hunatgpon
Do you know about this Mark"
This marl ki raft The quality
certification label is only attache d n the product that meets
the standard of the MIIly of Economy, Trade, and Industry.

7iun: Association for Promotion of Traditional Craft Industries: DENSAN, 2018
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Vil mawmmamawnﬁmﬁuuuaLLa”‘Hﬁmmsmamﬂuma‘lmﬂﬁmﬂ
Cool Japan kazn19afiuauYas DENSAN ﬁamﬂsl,umimLaiu%qﬂuuavnu
GRELE mmmuma’lumuuinmuLﬂwmmwawrfumaummuwuaiﬁ
ummmwmawu (Supply-Sided) A18N198NT mummmuﬂadﬂum
muﬂamwummaq 2839 METI way DENSAN wsaummiauuauuum
duasugmannnssunuiiis Taunisnsesuguasauarnissusuaaguiin
(Demand-Sided) mﬂmimLuumuﬂamummummaua“miﬁmmaa
sy snaunislunisaineessn (Story telling) Tﬁﬂuaum [Rauldeuann
ﬂi.ﬂmmamé‘lﬁﬂmﬂLﬂuwmmwmaummumaa‘lmﬁmu (History-to-Story)
%mmm“l,mmﬂmimﬁaaummuduaﬁmq Ny maﬂamummmﬂumu
filaviatomadalani wasnutlfatuduy meﬂumiaaammﬁmlﬁ Huslnm
imfmmuﬂua?muummwLﬂmmﬂmmmumnmﬁmuduauuuausl,ummm
menuLLaummmmamamquTmmLmuLLa LANANLABUANT A uAdE Ty
LiliiAaanuduauladnmae iy OJIYA-CHIJIMI uas OJIYA-TSUMUGH
Tuﬂi sananudma 1pariin OJIvA ﬁmﬁaaﬁuﬁmﬁm U CHIJIMI / TSUMUGIH
Aafavaunadaniodnwnsy wmwawamﬂmmuuq Wusudanismada
TuaﬂwmuummiﬂamsamamqumminmamﬂmwumLﬂiﬂ‘umﬂu
(Comparative Advantage) uaztlasriululiifinnisgodudiuniamiinis
manm (Cannibalization) sl,uaummumminammnuaﬂmﬂ

Photo: hanakomon.co.jp
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Lm'amuﬂﬁmmw%uﬁu (Traditional Craft
Products Month) Raustl 2527 Lwaiﬁﬂaumum
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?5:Lﬂumiamqmiiuma”’lﬂmﬁumﬂmn‘umuﬂua
neluise mﬂ‘lmﬂuamqm

Uananil DENSAN mmﬂamwummmﬂi NG
ez Lﬂuﬂuﬁnmwawﬂmﬂﬂummamuwuaaﬂmﬂ
Luaw’mama’mmiumuﬂua‘uaqmﬂuiuammuu
mwmaaumwmduamnm ﬂamﬂ'ﬁm Fumaz
MTNanay ummmﬁmmmam agnsluuilile
YRIFAILDY mmimﬁmaamaﬂuﬂnmﬁumLLa"
§IUIIURTY ﬂmmatluamLaﬂLLa‘"’LHmmifm’mnuuu
Y mmmauaaﬂﬁmmua'&mnm ﬂamqq 1ad
Tamauamﬂa&uuawmaﬁuammﬁmwmul,aa
L?JEI’J?J’m_I LLavmLﬂumiaumﬂmnmmiwmmLLa~
maﬂamaammm%’lumuﬂuavlu‘lﬂmmuum%maau
maiﬂmumanm yanant aunAu mmmm
Lﬁu@gmaumuﬂaqm’mauwuﬁ (Connection) %1
ma’lummqmuﬂﬁaﬂﬁmﬁmﬁ’u LATITHINIUIAIY
mutluaml,mnmmu CRET s ldgnissiunuae
AN UULIR (Vertical Integration) Fadadunaln
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HIGHLIGHT PROJECT: TRADITIONAL CRAFTS X LUXURY PROJECT: WAO

Craft Renaissance Project "WAO” LUuLLmngummimmuﬂaaﬂLmu
Aatlu wazgpuauusus (Brand Curator) N192NFMAYU LRaWRIUINNAENE
?Jaaaummutluamﬂﬂﬁmmm LaztnAumn wiaudevmundnaninlunis
d9aanszaulan mﬂmu’mm Cool Japan laadnszuiunisAmdanuas
ffuany fal

1. CURATION SYSTEM / EVALUATION

sruunsdsadudui dudnuiliassgnemasau waniuyaslduniy
Tnaidmmgnienislsadudud uaninaanuuuriefatiuwuimicnaud
azgnasaaniugnaingiuslnng

2. DISCOVERING YOUNG TALENTS AND DEVELOPING HUMAN RESOURCES
Fumnypainafifingaises AIUARUNIWRAIUIMSNEIN T Ul muminam
\A3adnE 47 Club E-Commerce Ainunutmaafiatudisdfaannih 47
Fmineasdiiu

3. PROMOTION OF DEVELOPMENT USING “SELECT SHOPS” AND HIGH-END

DEPARTMENT STORES

@ ! v 1 1 v q' U Y a v

WAILNEaININIsANENU “Select Shops” TatyaiuluiinguiudTnasyeu
v 1 f f

High-End vidludiuuazsinalszna

4. DEVELOPMENT OF BUSINESS NEGOTIATIONS
ﬂ’]i‘W F'llu"]ﬂﬁiﬂ’aﬂ’]ﬁ/l’mﬁiﬂﬂ 1‘?.Tﬂal.lﬁiﬂ’ﬂﬂqi‘l/]’aﬂLV]ﬂ')LUU‘LT'ﬂJV]"NELuﬂ’Wiﬂaﬂ’]i
LW@L’Q’] L?nammm High-End

5. INITIATIONS TO OVERSEAS MEDIA/PR
msmmmummamﬂumqﬂi LN R Lwamiﬂamﬁmua M‘JVHUﬂO\‘ILL‘Uiuﬁ]
LLavaumﬂaﬁuNuaﬂaqmﬂu (Raise Brand Awareness)

6. EXHIBITIONS AND SALES IN JAPAN AND OVERSEAS
N199ATNIIANITUA Y mm’mﬁumﬂumﬂuua sinalssina adnmuly
mmimmw’mimﬂLamJluamﬁua”ﬂiiﬂmmmmau%iumuduamqmﬂu
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Photo: Arita Tourism Association
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